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MIGRATORY RATIONALE OF INTER-REGIONAL FLOWS
SLOVAK NATIONALS IN THE CZECH LABOR MARKET

Antonin MikeS Ma
Charles University, Prague

Zivka Deleva Phd
Comenius University, Bratislava

Abstract

Gender differentiated data indicates that there is a significant gap between
respondents pre and post migration. Variation in responses to a survey conducted among
Slovak migrants working in the Czech Republic demonstrates that a persistent wage gap
exists between genders. Individuals reflect on their decision to make a move utilizing non-
traditional explanations leading the researchers to define this flow as a mixed flow involving
lifestyle migration which has as secondary effect of improving the economic situation of
individuals perceive a lack of opportunity in source regions.

Keywords: Migration, gender, rationale, mobility, highly educated, Czech Republic

Introduction

Authors analyzing the migratory experience of Slovak citizens moving into the Czech
Republic and have found that neither economic differences nor differing unemployment rates
in the two countries play a great role in influencing migratory trends. (Strielkowski 2007,
Bricker and Schroder 2007/27) Strielkowski has shown that levels of migration do not
exceed 2% between the two countries even though there are significant differences in income
between the two countries and limited administrative and linguistic burdens to deter would-be
migrants. (2007) If Strielkowski’s findings are accurate the question that then arises is, if
indeed the majority do not choose to migrate regionally, then how and why do those few who
do make a migratory decision come to this decision.

The intention of the original research project was to determine the migratory
intentions and experience of highly educated Slovak nationals in order to elucidate their
rationale for making a migratory decision. The survey itself was comprised of a variety of
questions related to: migratory experience, success, individual behaviour as well as basic
demographic data related to sex, region of origin, educational achievement, data related to
salary, region of origin, and location of current residence in the Czech Republic. Additional
questions related to 'experience’, ‘perception’, 'satisfaction' and remittance behaviour were
also asked. The projects outcomes were compared to previous surveys conducted by
researchers in similar contexts in order to ensure comparability and also in order to confirm
the findings. (Balaz and Williams 2004, Drbohlav 1994, IOMa 2004)

This paper will present gender differentiated data collected during the course of a
survey conducted in the Czech Republic in summer of 2012. During the course of the original
analysis several interesting variations in responses provided by individuals of differing
genders came to the attention of the researchers.

In order to provide context for the reader there are approximately 84,380 Slovak
citizens (target population) living in the Czech Republic, 37,792 (47% of the total) of whom
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reside in the capital region. In total, however, 149,140 individuals living in the Czech
Republic claim to be of Slovak ethnicity. (Czech Statistical Office 2012)

Survey Design and Implementation

The survey was originally disseminated directly to Slovak nationals and
acquaintances whom were known to the researchers via social media and email in the form of
a 'link' to an online digital survey. This 'snowball' sample led to the accumulation of
approximately fifty individual respondents. To increase the sample size the researchers opted
to post the survey to a publicly available internet forum. The intentions of the survey and a
link to the electronic survey were posted on a website used extensively by Slovak nationals in
the greater Prague Region.1l Via this online platform nearly 200 additional respondents
participated in the survey. Within our sample of 222 respondents, 155 were deemed valid as
they fit the criteria of being highly educated having been awarded a title of Ba, Ma, PhD or
equivalent. (ISCED 4 or above) 2

Limitations

The survey was intended to be completed by a random sample of individuals living in
the Czech Republic, however, the data shows that the majority of respondents (95%)
currently reside in the Prague Capital Region and close surroundings. This geographic
concentration is partly due to the large number of respondents sourced via a popular social
media website (somvprahe) and partly due to the fact that 18.4% of the population of Prague
and the surrounding region is composed of foreigners. While the data set is somewhat biased
in terms of regional sampling and cannot be fully representative the authors assume to have a
substantial sub-sample of the Slovak population living in the Czech Republic.

Understanding that the sample is non-representative the data indicates that the
respondents are relatively representative of the source population; demographically,
regionally, and with a wide range of individuals coming from different socioeconomic
backgrounds. While it is clear that a wider sampling from other destination regions would
improve the quality of the data online distribution has resulted in a balanced convenience
sample.

Results

The majority of respondents live in the Czech Capital and surrounding region (95% of
respondents) with others being scattered across the country. The gender balance of
respondents is balanced and is nearly the same as that of the general population, 52% female
and 48% male within our sample compared with 50.9% female 49.1% male in the general
populace. (Czech Statistical Office 2012) Even though the original research design targeted
highly educated individuals the voluntary survey was distributed online, thus the majority of
respondents (77%) hold higher level degrees, 18% have completed basic secondary education
and 2% indicate that they hold another qualification. (i.e. apprenticeship)

1 http://www.somvprahe.sk — (I’m in prague.sk) A member’s only website which claims to have more than
seventeen thousand members — This website is commonly used for networking, information gathering and ride
sharing and is used primarily by the Slovak community in the Prague region.

Z ISCED - the International Standard Classification of Education
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Figure 1 Education levels male vs. female by country
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Considering the rapid increase in attainment of higher levels education in Slovakia
(Figure 1) it is unsurprising that our data shows roughly twice as many respondents have
received their highest level degree from their home country of Slovakia when compared to
those having received their highest qualification from the Czech Republic. (77%) Of some
surprise to the researchers was the fact that males respondents were more likely have
obtained a degree from the Slovak Republic (70%) while female respondents were relatively
less likely to have a degree from home (53%) as opposed to the Czech Republic (47%).

Salary Gap

Once data was differentiated according to gender a clear difference in salary levels
was exposed which is not affected by to length of residence. Figure 2 shows the gap in salary
levels by gender. Although possible explanations for existing differences in salary are outside
of the scope of this research, it is clear that the salary gap which is demonstrated within our
data replicates that within the labour market. According to Eurostat the Czech Republic
exhibits the highest pay gap within the European Union. The private sector and public sector
exhibit a pay gap of 26% and 22% (respectively) while the “highest pay gap within the
financial and insurance sector [in all of the European Union] was recorded in the Czech
Republic (45%)” (Eurostat 2013)

Figure 2 Salary in thousands by gender
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Data presented in Figure 2 Salary in thousands by gender shows that significantly
more males than females earn over fifty thousand K¢ (roughly two thousand Euro). The
majority of female respondents indicated that they make close to or slightly more than the
Czech average. (between 20-30 thousand K¢)3 Figure 3 Salary in thousands by length of
residenceclearly shows that long term migrants earn above average salaries, an expected
response from *‘successful’ migrants. There is clearly a connection between educational level
and earnings potential, with those who lack higher level education being less likely to
increase their earning potential over time. Figure 4 provides as comparison with Figure 3
Salary in thousands by length of residence and indicates that the lower educated population is
likely to remain in low-end employment with reduced potential for enhancement in terms of
earnings. Figure 3 Salary in thousands by length of residence is indicative of the fact that
education combined with experience tends to lead to higher earning potential in the long run.

Figure 3 Salary in thousands by length of residence- Highly Educated
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Figure 4 Salary in thousands by length of residence- Less Educated
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3 Prague residents earn the highest average wage of 31,845 K¢ gross. Even if the Czech Average is 24,436K¢
(Czech Statistical Office)
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Reported Rationale

When discussing factors which lead to a migratory decision there was significant
divergence in the percentage of respondents who claimed to have moved for purposes of
‘work’ or study. (see Figure 5) The higher percentage of females who claim to have come in
order to study compliments our previous discussion related to the divergence in educational
attainment by country and gender, where women were more likely than males to have a
degree from the Czech Republic. Figure 5 demonstrates that significantly more females than
males indicated that they came to the Czech Republic in order to study. Our findings are
corroborated by a similar survey undertaken by the European Commission in 2010 which
found that *“a quarter of respondents moved in order to study.” (European Commission 2010,
5)

It is clear from our data that a large number of those who moved in order to study
have stayed on and have become gainfully employed in the Czech Republic with more than
half of all respondents who being employed in the Czech Republic. Additionally, 28 percent
of respondents indicated that they moved in order to seek out ‘change’ or for ‘interpersonal
reasons’, nearly as many as claimed to have moved for work. (38%) Our results show that
although individuals may not always perceive their rationale for migration in terms of
employment it is clearly one outcome. This is perhaps due to the relative myopic view taken
by younger migrants, who focus on the current task at hand (education) and ignore the long
term implications of their migration decision or see it as beneficial to remain in the country. It
should be noted that many Slovak nationals do not perceive their move to the Czech Republic
as ‘real migration’ which stems from a history relationship and common citizenship the two
nations once shared.

Figure 5 Reason for Leaving Slovakia- as % of Total respondents
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Reported Intentions and Experience

Women were somewhat more likely than males to indicate that they 'intend to stay' in
the Czech Republic for less than 5 years. It is clear that a majority of respondents intend to
stay indefinitely, with more than 30 percent of individuals indicating that they intend to stay
for an “‘unlimited” amount of time, ‘more than 5 years’ or “forever’. Clearly a majority intend
to settle in the Czech Republic. It is also apparent in the data that those who are better
established (having been in the country 5 years or more) are far more likely to indicate that
they plan to stay for the long term than those who are recent arrivals. This may be connected
to the relative large cohort of students and recent graduates in the sample. In addition those
who are “settled’ will have established business and personal contacts/networks and are more
likely to have invested into property which could have the potential to reduce their mobility.
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One question asked respondents to indicate how ‘prepared’ they were upon arrival
after migrating. Far more women indicated that they were 'unprepared on arrival for their first
day'. The variation indicates that either women are more likely to migrate with little
preparation or that more women felt uneasy with the radical change in their life situation. The
variance in responses may also be a result of the difference in data quality provided by female
respondents in comparison to males as female respondents invested far more time in
providing detailed explanations when asked for additional information in contrast to men who
were curt in their responses.

In order to better understand individual’s level of preparation for migration the
authors asked about respondents first day(s) upon arrival in the Czech Republic and whether
or not they were aware of what was required of them administratively. Slovak nationals are
required to report their residence to local authorities; however the process is not nearly as
onerous for Slovak nationals as other foreigners due to bilateral agreements which have been
in place between the two countries since the 1990’s.

The majority had some idea of what was required of them; such as registration with
the Police and registration at the employment office (several of the requirements that Slovaks
must undertake to ensure health coverage, pension insurance and the like). However, a
quarter of respondents (25%) complained that there was insufficient practical information
available to them. Much in line with surveys conducted under the auspices of the European
Commission (2010) the authors have found that respondents believe that the bureaucratic
requirements are ‘problematic’ (34%) for new arrivals. These responses were unsurprising to
the authors considering that many foreigners claim to have negative experiences when
dealing with the Czech bureaucratic offices.

While several respondents indicated that they had no trouble in settling in the Czech
Republic 11% indicate that they have experienced some form of discrimination in the Czech
Republic. Often in the form of condescension from locals, apparent incompetence or
unwillingness of bureaucrats to aid newcomers in registration and also what has been
described as the 'remoteness' of people in the Czech Republic. When asked 'Do you think that
officials in the Czech Republic are well trained in dealing with foreigners?' only 40% of
people agreed. Female respondents were 10% more likely to respond negatively to such a
question. This finding is much in line with the European Commission’s report on Cross-
border Mobility which found that a common issue individuals encountered in dealings with
administrative offices was a lack of knowledge on the part of officials about the rights
individuals have as EU nationals. (2010, 24)

Employment Status

In terms of employment differences between the gender groups’ males are somewhat
more likely to be self-employed. (5% percent male in comparison to 1% female self-
employment) Unemployment is relatively minimal for both groups, which may indicate poor
sampling of the target population or self-selection of migrants through time, with
unsuccessful migrants returning home. Data indicates that women are significantly more
likely than men to return home is they find themselves unemployed for more than 6 months.
(28% vs. 18%) Males may be less likely or less willing to ‘give up’ in the face of
unemployment or may be unwilling to risk unemployment at home. Anecdotal evidence
suggests that high unemployment in an individual’s region of origin is considered a
significant barrier to return.

Conclusion

In order to better understand the rationale of individuals who have made the decision
to migrate across borders the authors sought out respondents from the Slovak community in

6
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the Czech Republic. Individual rationales were recorded through the use of a survey
questionnaire which was distributed through personal contacts and an online forum. Rationale
was anticipated to be quite clear given the vast differences in regional unemployment across
the source region in question. However, even though employment was a significant factor
leading to migratory decisions, it was not the only significant rationale indicated by
respondents. Individual rationale was often ambivalent with individuals claiming to have
moved in order to study or for personal reasons such as ‘a need for change’ the long term
result of making a move is employment in the local market.

The rich detail of responses allowed the authors to demonstrate that individual
rationale often exhibits variation within groups. In the case of this study individuals have
easily been grouped according to those who came for ‘work’ (38%), to ‘study’ (28%) or in
order to seek out ‘change’ or for ‘interpersonal reasons’ (28%). Men were far more likely to
indicate they moved in order to ‘work’ while women were more likely to have moved in
order to seek ‘change’ or for personal reasons or in order to study. Something confirmed by
the relatively high number of women who completed their education within the Czech
system.

Data indicates that women are generally reimbursed at a level lower than their male
colleagues for similar work. An unfortunate, yet entrenched systemic inequality. In addition
the authors have found female respondents to be more likely to share their negative
experiences when dealing with bureaucratic institutions. Female respondents were also more
willing to return home if unsuccessful in terms of finding employment or when losing
employment.

When discussing the permanence of migration less than 12% of respondents indicated
that they plan to stay in the Czech Republic for less than 5 years. The majority indicate an
intention to stay for the long term. This may be connected with the general lack of
opportunities in their region of origin, the relative proximity to family who have remained in
Slovakia, or indeed due to the fact that a large percentage of individuals have left small or
mid-sized towns in order to move to the capital region of the Czech Republic- rural-urban
migration within the regional migratory system. Previously internal migration has, as a result
of the fissure of Czechoslovakia, become international. This political division is not
demonstrated by individuals who do not perceive their action as classical ‘migration’ but to
quote one respondent it is simply ‘moving to Prague’.

This survey has emphasised the gendered aspect of the Slovak-Czech Migratory
system and demonstrated that determine individual rationale for migratory decision making
varies according to gender. The authors have not analyzed push factors or limitations which
prevent migration as the scope of the original survey was focused on the lived experience of
migrants, although we recognize that only a small percentage of potential migrants ever make
the journey.  Future work will aim to clarify and contrast the experience of these ‘nearly
invisible” Slovak migrant in the Czech Republic with more visible migrants who are a part of
the regional migration system.
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RELIGIOUS RECTITUDE: THE BEDROCK OF SOCIO-
POLITICAL LAWS

Andrew Reginald Chakrabarty
School of Law, Christ University, Bangalore, India

Abstract

Society is characterized by certain attributes that define its political and social
conditions. “The State’ is essentially run by legal and political values that have more or less
remained constant through the passage of time by virtue of the yardstick of ‘right’ and
‘wrong’. What this paper essentially does is to understand the philosophy of the entire
jurisprudence and evolution of law which tells us what is right or wrong with respect to the
absolutely unchanging philosophy that we have passed from generation to generation i.e. the
teachings of any Religious Virtues /God. The analysis of this link throws great light on the
evolution of our socio-political system. To understand the essence of the theory many
parallels have been drawn, one important one being the ‘Social Contract Theory’ and its
evolution from the theory of man’s natural submission to a higher power called God thus
answering the question of great philosophical depth that is what is the philosophical origin of
the “‘Social Contract Theory’?
The idea itself, thus aims to understand the depths of how any socio-political system is ever
infused with the ideals of God and in light of the given theories the paper thus concludes on
the note that contrary to popular belief law and morality do not emerge due to the dynamic
nature of society but are rather a strict set of guidelines that are misinterpreted narrowly
which can be corrected when we trace back to the source of morality, which in my opinion, |
believe we call, God.

Introduction

Universilising the definition of ‘god” Irrespective of whether we are believers or
agnostics, whether we believe in God or Karma, everyone can pursue moral ethics.*

To understand law in its essentiality, there a need for universalizing the definition of
God. Higher theology and religion sciences prove that all Gods are but one. Jesus, the image
of Christianity is explained as the ‘son’ of God to the people. However, according to
Christian theology, God has an all knowing intelligence. His perfect intelligence was crafted
into another form, the form of Jesus who is thus the self-utterance of God.®> Thus for the
purposes of simpler understanding of the common man He was called the *son’ of God as any
son is the self-utterance of his father.

Shiva, God of the Hindu mythology is associated with the sound of Ohm. However
Ohm itself is the resonating sound of the universe associated also with Buddha and many
other Gods®. Thus theology perpetually proves that there is but one truth and one God but his
followers, many and of different forms.

* An Open Heart: Practicing Compassion in Everyday Life, His holiness, The Dalai Lama,

® Readings in St. John's Gospel, Archbishop William Temple (1881 — 1944)

® Religion and Politics in Comparative Perspective: The One, the Few, and the many, edited by Ted G. Jelen,
Clyde Wilcox, pg.284
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Now having proved the ‘universality’ of the definition of God, its relation with law is
attempted to be explained alongside which its impact on morality too has been discussed.

Creation of the legal fictional entity for socio-political peace

Zeus, the Greek mythological God was noted to have seen man struggle. Struggle
with the complexities of daily life. Man was but an animal to each other because the natural
law infused in them was rooted in the principle of survival of the fittest. “Thus law is said to
be his gift to the mankind he so truly cared for.”’

The job of law is not an easy one. Bentham states that the job of law is to secure rights
and believed in the greatest happiness of the greatest number.® Spencer was of the opinion
that law aims to promote freedom. Cicero believed that law aims to render people their dues.’
Aristotle held that law only aims for proper distribution of resources and correction if any
man tries to take more,to thereby abide by the suum cuique™® principle. but at its root level
what does law do?

The philosophy highlighted is a rather simple one. A “good life” was the chief goal of
any ‘political organization’ after all.** Man is a social animal. His social instincts make him
trust and interact with others like him. From there arises a deep self-centered insecurity of
never wanting to be wronged. This is where law steps in. Law makes sure that the trust one
man imposes on another is honored by the other and if wronged, law aims to uphold this
trust.

This law need not arise from a very formal source. The need for *‘Order’ is infused in
man.

It has been observed, for example, that prisoners of war will rapidly establish certain
rules of conduct to govern life in camps all by themselves without any initiation or
intervention by any administration*2. Thus man needs ‘order’ as recourse and such a security
is only provided by a third entity called ‘law’.

To explain, let’s take a common example. If a man owns something he does not want
to be in justly deprived of it and if deprived he wants a recourse which will enable him to get
it back. Law provides this recourse. The said man thus enjoys his ownership even more,
knowing that he has recourse if he is in justly deprived. Thus this recourse makes him content
which is essentially what law does. It is a sense of security given to people by the creation of
a third entity entity whose principles everyone must abide by. ‘Each should be zealous so to
preserve himself that society among me be not disturbed.”*® Thus wronged people rely on the
principles of this third entity to provide them recourse because even the wrong doer like the
victim must abide by the principles of the third entity.

Main body
Ripples leading to the social contract

Having established this basic philosophy of law let us now understand why the
element of God is so important in this perspective. From the above stated ideologies it is easy
to infer that the job of law at its most basic level is to keep people happy by offering a
remedy i.e. to keep them content by making them believe in the powers of a third entity that
is binding on all. As stated above, “wronged people rely on the principles of this third entity

’ Jurisprudence, Edgar Bodenheimer pg. 4

& A Fragment of Government, ed. F.C Montague (Oxford 1891), pg. 93

° De Finibus Bonoram et Malorum, transl. H. Racham (Leob Classical Library ed., 1951), Bk. VV .xxiii. 65-67.
19 The Latin term ‘suum cuique’ means ‘to everyone his dues.’

! The Philosophy of Law in Historical Perspective, Ernest Backer, pg. 19-26

12 De Obstern Grundatze des Rechts (Heidelberg, 1947), p. 19

3 Elementa jurisprudeniae, transl. W.A.Oldfather, Bk. 11, observ. v, 4.
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to provide them recourse because even the wrong doer like the victim must abide by the
principles of the third entity.” Now the question that arises is that does this philosophy state
that before there was law man was chaotic, selfish, violent and lived in a self - centered
world?**.The cynical would say that man still does and the truth is that at the brink of the
evolution of man, yes, man did only think about himself. This thinking is however very
destructive for the ends of progress and progress is impossible if man is infused with the
animal instincts of survival. Thus the third entity before law that gave man a recourse thereby
making him content and stopping him from committing a wrong was the belief of a God.

Irrespective of whether it was the Sun God of the Egyptians or the Myans, or the Rain
God of the early Indians etc. the institution of God had already started setting the standards
for mankind to follow. Moral standards which paved the way for moral thinking and for the
first time people gave up their instinct of survival of the fittest and became united to be bound
and answerable to one common entity.

The first time a similar philosophy was captured was under The Social Contract
theory™. This theory essentially states that man eventually realizes that there is an inbuilt
desire in him to socialize with others and that no man can live in isolation. Thus they submit
all their rights to an institution called the government to be answerable perpetually to them.*®
“Humans must either give themselves in or live like the wildest of the wildest beasts living in
isolation and feeding only his needs.”

Locke

The theory was reflected in the English Revolution'’, the French Revolution'® and the
American Declaration of Independence®®.

Hobbes, John Locke and Jean-Jacques Rousseau are the best known proponents of this
enormously influential theory, which has been one of the most dominant theories within
moral and political theory throughout the history of the modern West.

This is a indeed a very dynamic theory however while drawing a parallel with the
entire concept of God and the *Social Contract Theory’ there is one major aspect that must be
appreciated. Social contract theory expresses two fundamental ideas to which the human
mind always clings the value of liberty; the idea that “will” and not “force” is the basis of
government; and the value of justice or the idea that “right” and not “might” is the basis of all
political society and of every system of political order.?’ There is no dispute behind the fact
that the definition could be stretched to encompass the powers of the pharaoh and his council,
the powers of a king with his ministers etc. as the agency of power to which people gave up

 Elements of Law, Thomas Hobbes, pt. I, ch. xiv. 6-11

> BARKER, E, (1960)Social Contract Essays by Locke, Hume, and Rousseau; Oxford University Press; USA;
p. viii

" ibid

' The English Revolution also called the Puritan Revolution, general designation for the period in English
history from 1640 to 1660. It began with the calling of the Long Parliament by King Charles | and
proceeded through two civil wars, the trial and execution of the king, the republican experiments of
Oliver Cromwell, and, ultimately, the restoration of King Charles I1.

'8 The French Revolution, major transformation of the society and political system of France, lasting from 1789
to 1799. During the course of the Revolution, France was temporarily transformed from an absolute
monarchy, where the king monopolized power, to a republic of theoretically free and equal citizens.

19 Declaration of Independence, document in American history used by the 13 British North American colonies
to Proclaim their independence from Great Britain. The Declaration of Independence was adopted in final
form on July 4, 1776. It can be divided into three parts: a statement of principle concerning the rights of man
and the legitimacy of revolution, a list of specific grievances against England’s King George Ill, and a
formal claim of independence

% BURKE, E (1971)“State Formation and Social Contract Theory: Rwenzuru and the Southern Sudan”; A
Paper Delivered to the African Studies Association Conference; Denver;; p.8
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their individual liberties to in the ancient times as the political system of the time abide by the
parameters of the ‘Social Contract Theory’. However we give up our individual liberties
today to the government because they are the people representing our voice. We give them
the power to decide right and wrong for us and govern us because they function for the
people, by the people and with the people. However, by virtue of the above parameters
there is no reason why the people of the Egyptian civilization or earlier monarchial times give
in their individual liberties into the hands kings or pharaohs. People gave themselves into the
hands of the pharaohs and kings because they were said to represent God on earth and it was
that institution of belief that was the entity that bound everyone together. People refrained
from indulging in their violent natural instincts as the victim always knew that he would have
recourse against the wrong doer because the king would enforce principle and ideals of
morality, based on teachings of God and this had a deterrent effect on the wrong doer too.

So the philosophies of the social contract and God essentially amount to the same and
at its root, both are integrated with each other. The institution of the moral belief gave rise to
the institution of law. What is right by the teaching of God is right in society and what is not
is thus, wrong. Most of the ideals of God and law can be drawn to another parallel which
revolves around the Hindu concept of Karma (Pali kamma) which essentially states that
actions produce appropriate results®*. One is rewarded for their good deed and punished for
the bad ones. Law is just a complex version of Karma. Law goes into the reason as to why
one should be punished for their bad deeds which could be for State Welfare purposes or a
factor of Police functions to stop others from doing so, to set an example for others etc.
However both law and the institution of God i.e. teachings of morality provide the same
recourse with an aim to make people content.

Recognition of right or wrong

Once, during a retreat conducted by Zen Master Bankei, where many students from
all over gathered to learn, one of them was caught stealing red-handed. The matter was
promptly reported to Bankei, followed by the request to expel the thief. However, Bankei
ignored the suggestion. A while later, the same student was again caught stealing. To the
shock of the others, Bankei continued to disregard the crime. This led the students to petition
for his dismissal, without which they would leave the retreat.

After reading the petition, Bankei calmly addressed his students. "You are wise
brothers. You know what is right and what is not right. You may go somewhere else to study
if you wish, but this poor brother does not even know right from wrong. Who will teach him
if 1 do not? | am going to keep him here even if all the rest of you leave.' Upon hearing that,
the thief wept in total remorse.?

Even though the line of thought is strongly based on the foundation stone of religious
morality, one cannot deny that morals are essentially constant in nature. As proved above, the
definition of ‘right’ or ‘wrong’ is rather stringent and is passed down from generation to
generation in the name of God with the view of achieving political peace and greater social
efficiency. However one cannot argue the proposition that the current trend society is
following in this modern age is very different. Morality has different interpretations and
different meanings. What is right for one may not be right for all and vice versa. Thus, it is
exactly due to this, one must resort back to the stronghold of religious virtues and morals and
adjust standards of morality accordingly.

“Qur first moral duty is to do right and avoid wrong. We must do no wrong even if by
doing wrong one can reduce suffering and increase happiness. Therefore, the concept

2! Karma: An Anthropological Inquiry, edited by Charles F. Keyes, E. Valentine Daniel, pg. 236
22 Speech: Zen Flesh Zen Bones, by Paul Reps
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morality is more important than the concept of ‘individualism. Individualism is often seen as
a rather selfish doctrine allowing individuals to disregard the interests of others.?® Thus, what
must be noted is that the entire concept of theological reasoning and religious rectitude is
built around the concept of ‘right” and ‘wrong’ while stressing greatly on societal morality
and less on the concept of ‘individualisms’. Therefore no matter which era we stand in, to
seek the knowledge of right or wrong and what is moral and what is not, one needs to revert
back to religious rectitude and its moral teachings. For years this has always been the
yardstick to seek the light on the subject of what is truly moral or not as will always continue
provided that we as a society with the evolution of time interpret such teachings correctly.

Conclusion

Once we recognise ‘right” from ‘wrong’ we immediately recognize what morality is
and thus to make this distinction we must look into the teachings of higher theology and
religion sciences that deal greatly with such societal moral problems and give us our code of
conduct. Having proved how the social contract itself has a philosophical origin in the bed
rock of religion, one can confidently say that even today law is infused with such
fundamentals. However today more than ever, to achieve socio-political peace and to define
morality and social ethics, one needs to look into the depth of how our religion sciences have
governed us for all this time and implement it.

Religion Rectitude has always proved to be the greatest guide in law making. The
entire source of how usages are given legal force and accepted as customs are mainly because
usages themselves arise from society solely and largely based on religious practises.

Therefore, even though the entire essence of the social contract and most other laws
have risen from the ideas of religious virtues, we as a society seem to be forgetting to
acknowledge such sources today and are moving further into atheist and anti- religious ideas.
While respecting such choices one must always keep in mind that the evolution of society
was led by religious rectitude and our forefathers made it a point to pass it on from generation
to generation so as to guide us into moral thinking. Accepting the fact that such guidelines
may not be absolute, one must always keep in mind that forces of such powerful nature have
always moulded the socio-political nature and will continue to do so and it is our job as
members of a responsible “state’ to interpret and implement such virtues correctly into our
laws and law making process thus truly acknowledging this bed rock of socio-political peace.

% Right and Wrong, By Charles Fried, pg.2.
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ALBANIA’S RURAL SECTOR: ANALYSIS OF
INSTITUTIONAL CHANGES, EVOLUTION,
CHARACTERISTICS AND CHALLENGES

Magdalena Bregasi, Assoc. Prof.
European University of Tirana, Department of Finance, Albania

Abstract

This article resumes existing theories for institutional changes in order to develop and
to design the evolution, characteristics, and challenges of Albania rural sector. The current
figures notes that agriculture accounts: 17% of gross domestic product (GDP), economic
growth for agriculture 8% while the average growth of the sector during the period 2005 —
2010 has been 4%. The rural families not continue to dominate the national economy.
According Albanian CENSUS 2011, for the first time, the population living in urban areas,
53.5%, has exceeded the population living in rural areas, 46.5%.
In spite of the fact that emigration and urbanization brought a structural shift away from
agriculture and toward industry and service, Albanian rural sector is the most important
alternative of work for rural population. This sector employs almost half of the labour force,
but is dominated by small family farms and local producers with low incomes. Besides, 40%
of agro-industrial enterprises are in food processing sector. Many problems of sector are
evident: legal transformation, restructuration of agricultural production, new orientation of
agricultural market, ownership and financial support. The objective of this article is to
analyse the problems and the perspectives from transition period to integration's target in EU
of Albanian rural sector in the focus of institutional changes. Besides significants
transformations, the analyse show that evolution of rural institutional changes in Albania
continue to be a complex process and with different characteristics in time. The article
recommends institutional strengthens in order to opent new opportunities in rural areas
respecting approaches of sustainable development, environment and standards imposed by
the European Union (EU).

Keywords: Institutional change, rural sector, food processing, financial support, sustainable
development

Introduction

Institutional changes have attracted a particular attention for rural sector not for the
developed countries but also for the emergent. During the transition processes institutional
changes were the basis of the multiples transformations. The overview of the literature and
the theory evolution help us to understand better and to compare what has happened during
the transformation of emergent countries, what results are concretized and what needs are in
force immediately analyzing the case of Albanian rural sector. The transition process had
start with standards recommendations from international organizations, some specific
characteristics of countries have forgotten, but currently the principal responsibility had
shifted inside of the country, because the institutions are more consolidated.

The institutional change is an important key for the future Albanian rural development
in general, but this process continues to be complex and difficult. In fact, the socio-economic
development experience of the country during the years of transition (shifting from the
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communist regime to market economy) has noted significant changes. Albania has generally
been able to maintain positive growth rates and financial stability, despite the ongoing
economic crisis**. But, despite some improvements in the economic performance Albania
remains one of the poorest countries in Europe with GDP per capita at 3,894 american
dollars®. There is a lot of inequality in the national distribution of incomes, and many social
and economic problems. The current figures notes that agriculture accounts: 17% of GDP,
small family farms and local producers with low incomes, 40% of agro-industrial enterprises
are in food processing sector. Legal transformation, restructuration of agricultural production,
new orientation of agricultural market, ownership and financial support are the most
significant problem to find solution.

The article focused on the questions: What problems and perspectives from transition
period to integration's target in EU for Albania rural sector in the focus of institutional
framework? What target for the future integration on EU, particularly about the respect of
standards imposed by the EU?

The structure article summarizes firstly the reference literature about institutional
concept, institutional changes and main pillars for institutional change in rural sector.
Secondary, analyse of the institutional changes of Albania’s rural sector represents
evolutions, problems and challenges in the future. The case study based on Agriculture and
Rural Development Agency (ARDA) know as Paying Agency, illustrate the fist institution
that started the activity in Albania with the objective the financial support for farmers. ARDA
case evident that institutional strengthens is necessary to open new opportunities in Albania
rural areas respecting approaches of sustainable development, environment and standards
imposed by the EU.

Theorical background of institutional definitions and institutional changes

Institutions are a historical product of the actions and interactions of individuals and
organizations. It must be emphasized that institutions became main concept of a new
economical branch, actually known as “New institutional economy”. Based on neoclassic
economy principles, it is positioned in two axes: transaction costs and ownership rights.

The institution term definition has a large description on the literature. We can
observe strict definition focused only on the organisation or specific regulation. The
intermediate level consists on the definition of the institutions according to the property rights
protection, equitable implementation of the laws and rules and for corruption. The large
definition has made by North (1990). Its theory of institutions and institutional change is one
of the few theories of institutional change which contains a multitude of aspect.

Institutions are defined as determination of norms and rules. North (1991) defines
institutions as “human conditions that structure politic, economic and social interactions.
They consist of informal conditions (sanctions, taboos, habits, traditions and behaviour
codes) and of formal rules (constitutional, laws, ownership rights)”. A constraint on one
person is opportunity for another. He distinguishes two kinds of institutions namely, formal
institutions like as laws, administrative regulations, political and economic rules, court
decisions and informal institutions, like as conventions and code of behaviour or like as
ideology, custom, and standard operating procedures. As such like, they create a structure of
an economy motivation. On a dynamic viewpoint, institutions form also a structure of
motivation of a society, so even of political and economic institutions that determine
optimum economical result. So, institutions build up the permanent structure of human
interaction.

% http://data.worldbank.org/country/albania
% http://www.gfmag.com/gdp-data-country-reports/333-albania-gdp-country-report
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For others authors, institutions are defined as community of behaviour rules that
determine relationships between human beings helping the last ones to predict what will the
others do like. Institutions are considered as conditions community and on this sense they
impose rules, which are applied on members of an organization. They distinguish institutional
arrangements, which are a rules community that direct behaviours on a specific field from
institutional structure, which represent the community of institutional rules of an economy,
implying also respective organisms.

Based on some institutions examples as markets, ownership rights, land, insurance
agreements, different exchange systems based on contracts, rules or other social norms, etc.,
we can conclude that institutions should be analyzed on a three dimensional plane where are
involved legislation, organization and culture. This last one is a community of values and
norms, which are regulators of economical development. Economic culture involve
economical ideology (community of theories, opinions, ideas, economical symbols, ect),
economical psychology (community of values, motivations, attitude and direct emotions to
economical activities) and informal rules (community of all canonic, habitual rules, not
formally based).

Moreover, in the transition and emergent countries the economic culture is related
also with the civil culture in general. So, is much important the new individual attitudes
towards political, administrative, and economic structures or in other words towards liberal
values of democracy, new law of market economy, the relationship with the government and
so one, differently context by the socialist culture before the transition process. The great role
of economical culture is argued referring by imitated reasoning of economical agents.

The literature presents also three new institutionalism paradigms. First paradigm or
rational choice institutionalisms define institutions as a strategic equilibrium. By strategic
equilibrium they mean a situation where no persons would unilaterally choose to alter their
current behavior given the available alternatives and given teir expectations about how others
might respond if they began to behave different. Other rational choice institutionalisms view
institutions as sets of formal and informal rules and the monitoring and sanctioning
mechanisms that cause actors to comply with these rules according to North. Second
paradigm or organizational institutionalism recognizes that institutions include formal rule,
many of them see institutions as informal, common, and taken-for-granted cultural
frameworks, scripts, and cognitive schema. Third paradigm or, historical institutionalism
considered institutions as well as the formal and informal rules and procedures that structure
conduct. The institutions are considered the foundation of social life. A complex phenomenon
puts in relationship the individuals, entrepreneurships, associations and the state. In this
interaction the institutions reflect the economic, social and politic evolution of the society.
The specifics and the individualities of institutions are different from a country for other one.
There are determinate as well as powerful external forces that help determine how people
make sense of their world and act in it. But the institutions need also to be respected, because
the lack of stable institutions is the basis for the chaos. In the framework of a sustainable
development and the globalization process the focus for institutional reinforcement take a
particular attention as well as the process of institutional changes. Studies of the institutional
changes demostrate an interdisiplinary logic based on specificity of governance, environment
and transaction cost. The recent economics studies defend the hypothesis that the institutional
changes are the vital tools for the development and economics growths. It is confirm that
institution” qualitative influence on three dimensions of economics results: development
level, growth and instability’ growth. But to find institutions that can achieve a particular
economic performance, it is useful to understand the sources of human interdependence
(Schmid, 2005). Institutions define the opportunity sets of interdependent transacting parties.
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Many authors are focused on institutional evolution. According to March (1994) and
Olsen (1994) “...in the struggle to survive, institutions transform themselves...Its change as an
individual learn the culture (or fail to), forgot (parts of) it, revolt against it, modify or
reinterpret it”. But there conceptions are a little bit confuses, and taking its interpretation on
the postmodern conditions (Bogasan, 2000). According Bogason, are precised two news
determinations as well as “actor-in-structure” and “actor-cum-structure”. The first concept
has found in the more traditional individualistic approaches or “within institutional
constraints” and the other one has found in the recent new individualism based on
individualism or “with the constraints and the resources that are institutionally determined”.
The institutional arrangement determined by the allocation of involved actors, the decision-
making process and the correlation betweeen specific decision situation.

The institutional change is a process that takes time and the question is if this process
persist the some goal. Consequently, the goals must be stable to guaranty the path oriented.
On the other hand in the contemporary society, the individual interests are converted to
collective decisions through bargaining, coalition formation, exchange, and the exercise of
power (March, Olsen, 1989).

One of the older kinds of institutions is the institution of property that means
ownership and control of assets. The literature presents a large analysis of this argument from
Smith (1776) with the celebre book “The Wealth of Nations” and its interpretation of the
relationship between freedom and property, to more contemporary authors as Coase (1937)
with the focus on “Nature of the Firm”, Demsets (1967) with “Toward a Theory of Property
Rights”. Furtheremore, the formal or informal rules according the access and the use of
tangible or intangible assets are related with the firm. In the others words the firm is defined
by property rights considerations — particularly in the role that equity capital plays in
guaranteeing the actions of asset owners operating within the confines of the firm. In general
the institutional changes aim to improve the property rights. For this a particular role has the
government to perform the laws of the property rights. The following four postulates
according to Anderson and Mc Chesney (2003) can help us to know and explain better the
concept of property right and the evaluation of the changes of this institution in time and in
the condition of a particular case.

Postulate 1: Individual chooses under conditions of scarcity; no one has as much of
the world’s riches as he would like.

Postulate 2: Individuals act rationally to pursue their self-interest by continually
adjusting to the incremental (marginal) benefits and incremental (marginal) costs of their
actions.

Postulate 3: Scarcity and rational behaviour result in completion for resources, and
societal rules govern this competition proceeds.

Postulate 4: Given individual rationality and self-interest, a system of well-specified
and transferable property rights encourages positive-sum games with mutual gains from
trade.

The institutions changes and consolidated some times in radical manner. On the other
hand, the sudden weakening of old political constitutions, property rights, law enforcement,
and other institutions generated tremendous confusion as these countries began to move
toward capitalism and democracy. New institutions were an urgent at the beginning of
transition process for the post-communist countries, many changes has happened, but the
institutional changes continue to be in force for different argument. The new regional and
globalization environment is evident particularly in rural sector.

An innovator view of institution changes theory is given by Ruttan and Hayami
(1984). The article published by them on'The Journal of Development Studies” dedicated to
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institutional innovation show that changes of monetary and technical fonts stimulate changes
of ownership rights and development of non-market institutions.

Outcomes of institutional changes - Case of Albanian’rural sector

Principal pillars of rural institutional changes are property rights, incentive, rural
market, rural finance, and contracting, insurance and rural innovation. Other ingredients are
organization, routine, convention and habitus. But some determinant institutional changes are
linking with State strategies. All changes tend to be path-dependent processes and for this
argument needs to coordinate actions making by different actors.

The lessons from overview of theoretical literature for institutional changes of rural
sector and the statistical data collected are the solid basis to analyze the framework of
institutional changes for Albanian rural sector in this section.

The evolution of rural institutional changes in Albania continue to be a complex
phenomenon and with different characteristics in time. We can distingue four principal
periods:

First, heritage of agricultural development postwar (1944 — 1990): Albanian rural
sector has been possible only because of the vast mobilization of resources. In 1950, the total
area of agricultural land was 391,000 hectares, and on this land 281,000 persons were
employed. The sector has been characterized by decreasing returns to scale, which, on
average, was equal to 0.804. Albanian rural sector has failed to realize the fundamental
benefit of central planning: increasing returns to scale due to the presence of large scale farms
generated through land collectivization. The problems included significant diseconomies of
scale, labor-using technical change, a continuous slowdown in land and labor productivity,
and very slow rates of total factor productivity growth. The issues of centralized model with
state enterprise and cooperatives were arguments of big collapse and cumulative impacts
continue to be present in the mentality of rural producers: they not accept yet term
“cooperative “!

Second, the total collapse and the start of market economy after 1991: there were
about 550 agricultural co-operatives and state farms until 1990 managing all the agricultural
land (about 700,000ha) of the country. The application of free market reform in rural sector
was very severe: all cooperative and enterprises have had destroyed.

Third, some result of hard transition process of rural sector. During last two
decades a new rural sector is created in Albanian case. This fact is related with application of
multidimentinnal restructuration. The current figures notes that agriculture accounts: 17% of
gross domestic product (GDP), economic growth for agriculture 8% while the average
growth of the sector during the period 2005 — 2010 has been 4%. The rural families not
continue to dominate the national economy. According Albanian CENSUS 2011, for the first
time, the population living in urban areas, 53.5%, has exceeded the population living in rural
areas, 46.5%.% Agriculture remains a priority of Albanian economy. Local production of all
categories in 2011 was 2.3 million tonnes with a value of EUR 995.6 million (ALL 140 bin).
Agriculture employed 42% of employed population in 2011, 59% of agricultural workers
with average age of 38; 55% of food processing workers are male with average age of 32.
There is 85% year-round employment in food processing and only 65% in agriculture?’.

Weight of agriculture has been reduced considerably because of several factors,
including land reforms and migration. The balance of reform application result by the
creation of new laws and institutions evident currently a total land privatized, but many land
superficies are abounded by high percentage of migration inside and outside the country,

% According the statistic data Albanian population was 53% in rural zone and 47% in urban zone in 2001.
2" Euromonitor_SIPPO_Workshop_Tirana_12_2012.
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conservation of rural tradition and culture, but weak market mechanism and weak financial
support, domination of subsistence farming and poor rural infrastructure, lacks of modern
technology, low FDI or inexistent in rural areas, lacks of legal rules to respect contracts and
regional or global influence.

Albanian land structure composes by 24 % agricultural land and 76 % forestry,
meadow, pasture and other land (figure 1).

Figure 1 - Albanian land structure (in 1000 ha)

24%

m Agricultural land ® Non-agricultural land

Source : INSTAT and MAFCP, 2012

According the privatization policy about 450,000 farm families have profited
averaging 1,3 hectares (Ha) agrarian land per farm or 0,25 Ha per person making 1.8 million
parcels. During the transition process still now farms continue to be very small (figure 2).
The average agricultural land per capita is the smallest in Europe.

Figure 2 - Average farm size (ha)
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Source : INSTAT and MAFCP, 2012

Domination of small farms has had caracterized by self-subsistence. In general, their
little market surplus is used on informal channels. The table 1 below shows the dimention of
current farms (INSTAT, 2012). The most of total farms, 40% have 1.1 — 2.0 Ha and, only
14% have more than 2.1 Ha. This is a hard consequence of land fragmentarization during the
privatisation process.

One significant change is creation of new type of farm business. 96.7% of current
farms are farms with sales, but small family farms and local producers with low incomes are
domined. During 2012, are dominated farms with field crops 36%, farms with livestok 31%,
orcharding 17%, farms with fallow land 10% and only 6% were farms with crop without

livestock.
Table 1 -Farms’size

Farms Farms with
with crops Farms
crops and | without with field Fallow
Ha livestock | livestock Crops Orcharding land Total farms
0.1 -05 |20% 20% 20% 8% 6% 20%
06 - 1.0 | 25% 27% 25% 26% 22% 26%
11 -20 |41% 40% 41% 48% 53% 40%
2.1 + 14% 13% 14% 18% 19% 14%

Source: INSTAT, 2012 and author calculation.
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An important component is the development of agro-industry and food processor
enterprises. Their numbers is stabilized with a positive trend of growth (figure 3) making the
double contributes of value of product from year 2000 to year 2011. It should be noted that
food industry has achieved marked and sustainable development in recent year with a private
investment policy in equipment and technology. Besides, the average production volume of
Albanian farmers is low and this influence in agroprocessing sector. The lack of economies
of scale is a factor that needs to overcome in order to growth the level of production and
relationship between farms and agro industry enterprises, also the ratio export-import.

Figure 3 - Value of production by branches
in mln ALL (price of 2006)
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Source : MAFCP, Albanian Agriculture, 2012.

Structure of planting shows domination of forage 52%, cereals 34%, 9% vegetables
and potatoes and others 5% (INSTAT, 2013). Besides, the greenhouse areas continue to
growth in more productive rural area by the initiatives of new entrepreneurship and the
implentation of new technologies.

In term of dynamic of production’value by branches are domined 52% by livestock
production, 31% by field crop production and 17% by fruit trees production (see figure 4).

Figure 4 - Dynamic of production'value by branches
(prices of 2006) in percent
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Source : INSTAT and MAFCP, 2012.

On the other hand, the working days in farms has the structure following 29 %
agriculture, 30% livestock, 24% working outside, 11 % fruit trees (see figure 5).
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Figure 5 - Average working days in farm
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Source : INSTAT and MAFCP, 2012.

In term of agroindustry branche, must outline that all most of food and agro-industrial
enterprises are developed in urban area and in a few cities (Tirana, Durres, Fier, etc.) where a
high percent of financial and human capital is concentrated (see figure 6). This phenomenon
is related with hight migration from rural areas to Tirana and other principales cities and the
most concentrated of capital and investments. Some challenges of this sector are involve on
box 1.

Figure 6 - Number of enterprises by regions
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Source : MAFCP, Statstical Yearbook, 2012.

Albania runs a large deficit in agricultural trade. Ration export - import of agricultural
and food products is negative: 1:9 (see figure 7).

Figure 7 - Evolution of ration "Export:Import"
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The most important export markets are Italy, Kosovo, Greece and Germany — in high
correlation with the number of ethnic Albanians. The weak trading position reflects a number
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of specific problems, including the lack of organization of export traders, a poor condition of
the market chain and problems with the assurance of quality and safety standards. Free trade
agreements (within the region and with the EU), encourage agricultural imports, but also
offer possibilities for exports. But for some agricultural products trade with the EU will only
be possible if food safety is secured, on the other hand not all agrarian products are in a
situation to fulfil the EU requirements.

Box. 1 Albanian key agro-industry challenges

| - Fresh fruits and vegetables

Overall strengthening and development of the agro sector
Economies of scale is missing

Fragmented markets- need for consolidation

Crop specialization is too fragmented

Drastically increasing costs

Trust among farmers

Il - Natural ingredients

Quality of production needs improvement

Missing economies of scales

Quantity required by traditional/well established markets is a challenge
Vertical integration is required

Natural ingredients to be further processed locally

111 - Processed products

Limited local supply of raw materials

Limited number of local producers

Branding and marketing is required

States support and protection against import required

Source: Euromonitor_SIPPO_Workshop_Tirana_12_2012.

Forth, Albanian integration perspective in EU: In national level the institutional
changes needs to respect the Rural Development Strategy 2007 — 2013 and the new law “For
Agriculture and rural development” (2008). Some steps of integration process that are
realised like negotiation with EU for Stabilization and Association Agreement SAA (January,
2003), assignation of SAA (February, 2006), entered into force The Interim Agreement 1A
(December 2006), acceptable for Instrument for Pre-Accession Assistance IPA. Since 2009,
the responsibility and attention of institutional change with impact in rural sector are
evaluated in the framework of the demand to be a Candidate Country of EU%. In this
perspective the challenges are imortants.

What problems and challenges exist in the institutional framework for Albanian rural
sector for the future integration perspective?

Despite significant institutional changes in rural sector, a sustainable and efficient
development have not created in Albanian rural sector. Besides structural and strategic
reform and applications of national and international programmes, high rate of inequality
exist in regional level and many social, economic and agri-environmental problems are
present. Some remarks about problems and challenges are following:

Restructuration of agricultural production, needs for new orientation of
agricultural market. Agricultural market remains oriented to auto consumption and trade is

%8 A decision on making Albania a candidate is expected to be made at the European Council in December 2013,
see: http://en.wikipedia.org/wiki/Accession_of Albania_to_the European_Union
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underdeveloped. High prices of inputs and disorganized and inefficient systems of production
and delivery have relevant cost for producers.

The development of the system of wholesale markets and retailed markets,
information system for agriculture markets, education and extension continue to be weak. It
is underway the work to overcome the problems regarding the certification of our new agro-
processing industry with ISO and HACCP standards. Real challenges are measures to growth
the domestic production taking more attention for local production particularly in sector like
olives production, vegetables, fruits trees, the needs to create and adopt new concepts of
agro-industry production systems and new channels for agro-production's markets. The value
chain work (will require building linkages to enable the replacement of imported products
with locally-produced ones needs to developed. Besides, to face trading barriers respecting
the requirements of international standards quality a particular attention must to be
investment policy. The situation of food enterprises is far to comply with EU food safety
standards, but exist an innovation potential for this kind of enterprise, consequently the
education and training for capital human is immediate, also encourage of innovative process.
All actors involved in agricultural markets are presented in schema following (Scheme 1).

Albanian agriculture markets "need some more specific institutions than most non-
agricultural product and input markets. On the output side of agriculture, price formation may
be a problem if market information is not available or costly to collect and if some
organisations, e.g. wholesale markets, are not existent. The organisation of farms may be a
problem if they use their resources inefficiently, partly due to small farm sizes and
fragmentation, but also because of lack of know-how, lack of market integration due to high

transaction costs and high uncertainty *.°

Scheme 1

Organisations and Institutions in the
agro-sector

= I
=
T

Source: Modernisation of the Agricultural and Food Sector and its approximation to the EU, FIA, 2006.

HZMZZAM<OO

Legal transformation and uncertainties regarding land ownership. The right to
property is legally guaranteed but remains ill defined due to incomplete land registration.
This leads to frequent disputes and constitutes a serious impediment to the creation a
functioning property market - including a land market — which, in turn, discourages
investment and holds back the development of rural sector. Agricultural lands remained
unused in spite of very small average farm size and land ownership. Furthemore, significant
steps are made in the approximation of national legislation with the EU Acquis
communautaire.

% See: Modernisation of the Agricultural and Food Sector and its approximation to the EU, Albania, published
by: FIA, Deutsche Gesellschaft fir Technische Zusammenarbeit (GTZ), Eschborn, 2006.
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Irrigation, energy, environment and technology. Partial rehabilitation of the
irrigation and drainage system and high cost of full process, high cost of agricultural
machinery and electricity and the other uncertain energy sources must have more attention
particularly by local government. The level of technologies is low, many farmers come back
by emigration make a lot of efforts to invest their accumulated capitals abroad, but much time
is not sufficient. On the other hand, information and know-how is not support to much by
research and devepolment.

Hidden information, underdeveloped of associated and contractual relationship
continues to have negative influence at decision making process of farmers and food
producers. Lack of co-operatives and underdeveloped vertical integration create unsecure
markets for the long term. However, these kinds of limitations are conditioned by cultural and
traditional heredity of socialist co-operative. “The situation of the producer associations is
somewhat special, producers remember well the collectivization period and try to avoid any
cooperation, even if they are aware that they cannot be successful individually. The members
work together only occasionally, they lack trust of each other, and the organisational
framework is really very basic. Costs and benefits are not always evident for the individual
members,,*°. But, on the other hand, some positive steps in cooperation between farmers are
stimulated by foreign grant from international projects®.

A lack of capitalization of sector related tax system. The law of rural fiscality exist,
but it is not applicated. This incomplet mecanism dont allow to applicate full market
principes. Furthemore, the legal rules are not complet related with bankruptcy mechanism for
insolvent farms.

Finance sources and rural fiscality. The changes of credit policy reflect that bank
credits are an important financial support (only 50%) for the agro-industrial enterprises and
public support is inexistent or very few (1 percent).

But the level of rural credit for farmers continued to be no significant. Recently, only
ProCredit Bank* has created a component project to finance individuals and business with
incomes from farming, agriculture, orchards, fruits, vineyards, poultry, agricultural
mechanics, agricultural business, agricultural processors and agricultural storage providers.
This bank offers also for the first time during the year 2013 a new product as well as loans to
finance energy efficiency in agriculture. On the other hand exist a land tax, but its collection
is very low or inexistent in many regions and without effect in front of land abandoned. The
expansion of microcredit schemes and non-bank institutions is another useful development
with the concrete issues for Albanian rural sector having a priority to montaunes areas and to
small farms.

%0 See: Modernisation of the Agricultural and Food Sector and its approximation to the EU, Albania, published
by: FIA, Deutsche Gesellschaft fur Technische Zusammenarbeit (GTZ), Eschborn, 2006

%! Triomphe Bernard, Wongtschowski Mariana, Krone Anton, Lugg David, Veldhuizen Laurens van, Providing
Farmers with Direct Access to Innovation Funds, Agricultural innovation systems : an investment sourcebook:
“A local farmer association asked for a competitive grant to build a small onion storage facility to lengthen the
marketing period and obtain higher prices during the off-season. During the grant period, the association
increased from 7 to 32 members, each with about 0.15 hectares of onions and total production of around 350
tons per year, and signed a contract with a trader in Tirana to purchase the onions. Around 37 tons could be
stored at a time, with further investments planned to increase storage capacity and to purchase a vehicle for
distributing the produce. Other activities included pur- chase of a sprayer and irrigation pump for use by
members and drying onion seed for planting. During the grant period, dissemination included two workshops,
five training days, three publications, and a local TV broadcast focusing on various aspects of onion pro-
duction and marketing. This grant eventually resulted in linking production with markets and contributed
substantially to the development of a viable farmer association in a remote corner of Albania“- exemple from
Albania according source of Work Bank 2011.

%2 http://www.procreditbank.com.al
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The institutional strengthens are necessary to open new opportunities in rural areas
respecting approaches of sustainable development, environment and standards imposed by
the European Union (EU).

Some current challenges for Albanian agriculture with target the future integration on
E.U. are linked with management of sustainable development and respect for the natural
resources, practice of incentive policy for rural sector and stimulation of rural finance,
diversification of rural activity with an environment impact and stimulation of innovation for
agrarian entrepreneurs, etc.

The problem and challenges mentioned above illustrate than Albanian rural sector is
at a stage when growing and qualitative changes are occurring, but it needs to be oriented and
supported in harmony with the whole social and economic development process. In this
process the role and the impact of the institutions is exactly evident. For this process all
actors are responsible also.

Challenges of ARDA — a new institution of financial support for rural sector

As a potential candidate country, Albania continues with efforts to comply with the
approximation of legislation and adoption of EU standards. The process for implementation
and management of the Community's common agriculture policy and preparation for the
implementation of the acquires communautaire concerning the Common Agricultural Policy
have demand implementation and enforcement of an new institution, the Paying Agency
know as Agriculture and Rural Development Agency (ARDA).

ARDA is not only the institution to realize public support for farmers, but is an
institution to realize Special Pre-Accession support from the EU for rural development and
other payments according to the EU suggestions.

This agency has accredited to function in Albania from January 2009. The principal
aim of this institution was to promote Albanian government financial support to the rural
sector with direct payment to farmers. The first steps to concretized this new institution are
noted with the implantation of different program-project in 12 regions, 2109 projects in total
with 5 million US$, 1169 Ha (fruits trees, olives trees, vine yards) since 2007.

The basic function of ARDA are related with implementation of the national policy
and measures in agro and food sector and rural development; implementation of measures of
the pre-adession program, preparation for the implementation of the measures according to
Commun Agriculture Policy (CAP).

In recent years, is increase financial support to farms, agricultural and agro-industrial
enterprises with emphasis on fruit trees, vineyards, vegetables and animal farming, as well as
on the industrial processing of fruit, grapes, vegetables, milk and meat, on the basis of the
avantages on the different areas of the country. The advantages and disadvantages for ARDA

are presented on table 2.
Table 2 - Matrix of advantages and disadvantages for ARDA

Avantages: Disavantage:

a Creation of the regional units; a Lacks of financial records

u Facility for local applicators d Human ressources

u Encouragment for agrarian | 4 Higher costs

entrepreneurship d Management and financial
u Encouragment to promote farm’s | control

association d Access of information

Source: Author.

According the statistical data, more than 25,000 eligible applicants have received a
financial support of 4 milliard ALL. A special innovative role has been taked supporting 5
financial support schemes (new plantings for walnuts, hazelnuts and pomegranates
considered as a national asset, planting of apples, pears, plums, cherries, peaches and quinces,
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plainting of grapes, collection of chestnuts and cattle breeding. The principal criteria of
selective choise to profit by financial support of ARDA are efficiency of proposed project
and promotion of collaboration between beneficiaires in order to develop access to market
and soustainable investments. Financial support of farmers with direct funding by state has
stimuled also the application of new technology in agro-manufacturing, the cultivation of
vegetibles in greenhouses and bred livestock as well as the promotion of typical products of
certain regions and bioproduct.

The activity of ARDA must to adopt new instrument according financial data collect.
The Farm Accountancy Data Network (FADN) is an instrument for evaluating the income of
rural holdings and the impact of CAP in EU. A law on FADN is not yet adopt in Albania, on
the other hand many work must to be to training related actors with the needs of financial
data registry. ARDA with the priorities of assistance for agriculture and rural services can
influence to have more collaboration between the central and local government, civil society
and direct participation of farmers. ARDA will support rural financing improving the rural
infrastructure and encourage rural investments. Financial support of the Albanian rural sector
will influence not only to reduce poverty, but to growth the national production, its
competitivity and sustainable development of country. Its challenge is to contribute for
transformation of Albanian rural sector from subsistence-oriented production into a modern,
commercial, and competitive sector respecting future EU requirements and standarts.

Conclusion

The literature considers the evolution of institutional changes and its impact, but this
literature is present in very weak level or inexistent in special country like Albania. But the
information the issues and experience from different analyses and authors from development
countries and the other Eastern European Countries is a requirement to lead better the process
of implantation of new institutions and enforcement of capacity building, particularly in
Albanian rural sector.

Principal lesson from Albanian rural sector evident the role of institutions and
institutional changes. Besides institutional changes that are happening, the evolution of rural
institutional changes in Albania continue to be a complex process and with different
characteristics in time. Consequently, the needs to enforce the institutions are evident and
demand more responsibility from the State, civil society and all actors involved in the process
because agriculture play a crucial role for joining the EU. The establishment of ARDA is an
innovative example of Albanian efforts to adopt the required structure in rural development
and rural finance. Policy decision-making has particular responsability to enforce institutions
in order to have an efficient and competitive Albanian rural development.
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Abstract

During the 60's and 70's Yugoslavia dramatically increased their subcontracting
relations with the West and thus changed the scope of industrialization that has been
redesigned to mainly serve the production of export goods. Alongside a heavy reliance on
foreign loans, Yugoslav leadership opted for educational reforms with the aim to: 1) create an
abundant low- and semi-skilled workforce suitable for the labor intensive exports of semi-
finished goods 2) procure a voiceless and inert youth so that the preservation of the regime
remained unquestioned and the leadership unchallenged. What is more, the inexistence of a
genuine job market failed to identify the mismatch between the requirements of the labor
demand and the profile of the labor supply which mainly consisted of unemployed youth
between the age of eighteen and twenty five. The rising youth unemployment fomented a
heavy family dependence that in turn bore critical implications in all socio-psychological
aspects of youth development. The Yugoslav movie “Beach Guard in Winter” (1976) by
Goran Pasjkaljevic and the character of Dragan powerfully resonate these and will be hereby
used to illustrate the pervasive role of family in all domains of youth life. The work
ultimately demonstrates that the mass-production of characters like Dragan in the 70’s and
the 80’s proved detrimental to the transformation process of Yugoslav successor states in the
90’s and, at the same time, calls for learning the lessons from the past so that economic and
political freefalls are avoided in the future.

Keywords: Youth unemployment, labor market distortion, Yugoslav economy, family
dependence, Yugoslav movie, transition

Introduction

The youth of Yugoslavia enthusiastically welcomed socialism and the modernization
of an emerging political-economic power in Europe. The staunch belief in orthodox Marxism
and the rise of a fair and egalitarian society gave youth the confidence in a prosperous future
and equal prospects for success and career development. Thriving youth went on to pursue
specializations and education in the field of interest, firmly believing that this would
eventually secure them economic and family independence. The neutrality status of the
country at the same time, meant securing peace and development of an open society eager to
cooperate with and benefit from both the Eastern and Western block, whereas serve as a
socio-political benchmark for the economically deprived third world.

By downsizing the catalog of choices and field of action for young Yugoslavs, on the
contrary, the Party bureaucracy produced a pool of apathetic and passive youth so that the
preservation of the regime remained unquestioned and the leadership unchallenged. An
interdisciplinary distillation of this phenomenon will identify instruments used by policy
makers to restrain from and deprive youth of social actions and employment opportunities
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along with the accompanying short-term and long-term effects on this population. A
particular light will be shed on educational loopholes causing and a stark family dependence
produced by the long-term unemployment among first-job seekers under the age of twenty
five. The paper will, therefore, center on aforementioned causes and implications of youth
unemployment and how these translated in the Yugoslav movie “Beach Guard in Winter”
(1976) by Goran Pasjkaljevic. Paskaljevic quite explicitly attacks the lack of job availability
for and income dependency of the youth now forced to rely on family connections rather than
on the personally acquired human capital. Such connections appear to be prevalent and far
beyond the scope of education and employment as it ultimately fueled parents’ interference in
the most personal matters of their children to the point of disturbance and mischievousness.
These are all brought into life by the character of Dragan whose faith stands out as a powerful
counterfactual to what the system was initially expected to deliver.

The Socio- Economic Context

The Yugoslav model of market socialism and enterprise self-management stood out as
a unique exception to mainstream socialist command economies typical of the USSR and its
Central European satellite states. Namely, upon the divorce from the COMECON in 1948,
the leadership of Yugoslavia under Josip Broz Tito undertook major economic restructuring
featuring radical reforms that encompassed a major shift to decentralization as a cure for
inefficiencies of the central planning. Maximization of profits became enterprises’ main goal,
market relationships were established among firms, prices served as allocative functions, and
profits were used as a budget for new investments. However, independent of the attempts for
decentralization and employees’ self-organization, bureaucratic coordination persisted in
various forms of state interference and imprudent macro policies that hampered coherence at
the micro level. Illustrative is the case of enterprise managers who were only appointed from
above i.e. the inexistence of a genuine job market for managers. These managers were stern
cronies of the Communist Party, most of whom, lacking managerial experience or sufficient
expertise in the organization of the firm and its operational activities.

As an end result, produced was a what Kornai terms as dual-dependence
(Kornai|1986; p. 1699) i.e. a combination of vertical dependence on bureaucracy and
horizontal dependence on suppliers and customer with a stark prevalence of the former over
the latter. These multilevel interferences created bottlenecks in the inputs-supply chain,
among which, the most marked was the distortion in the labor demand- supply ratio resulting
in both hidden and open unemployment, the latter most common to young first-job seekers at
the age between fifteen and twenty five. Evocative of this, the majority of the unemployed
after 1971 were youth under the age of twenty-five, usually without work experience or claim
to compensation; they accounted for almost 80 percent of the rise in unemployment between
1972 and 1983 (Primorae and Charette | 1987; p. 193). According to Woodwart (1995; p.
207), the increasing displacement of the costs of unemployment onto the younger generation
was beyond any doubt by 1985, when 59.6 percent of the registered unemployed were under
the age of twenty-five.

The Demographic and Educational Burden to Youth Employability

The phenomenon of perpetuating high unemployment rates among the youth was
coupled with two additional features of rather exogenous character, nevertheless, deemed as
unfavorable factors to the already limited opportunities of the youth. The Post- World War |1
period of 1946-1064 is widely known as the baby-boomers period when birth rates reached
high levels on a global scale. Once soldiers were repatriated and economies consolidated, the
U.S. Canada, Australia, the UK, and almost all Western European countries, starting from
1946 and all the way to mid 60’s, saw an upsurge in birth rates that laid the foundations for

30



International Scientific Forum, ISF 2013 12-14 December 2013, Tirana, Albania Proceedings, vol.2

economic prosperity and technological development in the 80’s and 90’s. However, the
demographic boom did not have the same effect in socialist Yugoslavia. Indicative of this is
the fact that in 1950, the cumulative livebirths per 1000 inhabitants at FRY level was 30.3 as
opposed to nearly halved proportion during the interwar period®. Yet, interesting to note is
that regional discrepancies in birth rates went hand in hand with later regional distribution of
unemployment. Put in other words, according to the same statistics, the higher livebirths ratio
of 40.3 and 46.1 in 1950 in the regions of Macedonia and Kosovo respectively, translated into
higher unemployment rates amounting to 25% in both countries later in 1973% as opposed to
the low unemployment level of 1.8% in Slovenia for the same year™.

Schierup (1992) identifies additional hindrance to youth employability conceived as
the immediate side-product of what she refers as “the pervasive reorientation of the
educational system during the late 1970s under which an industrial labor force started to be
formed” to meet the purposes of rapid industrialization and modernization of the Yugoslav
society. Indispensable is to note, however, that by sub-contracting with Western firms for
manufacturing and delivery of semi- finished goods that required the abundance of cheap and
low-skilled labor, this industrialization, indeed, proved retrograde to the technological
development and modernization of the capital. That being said, an entire army of semi-
qualified and poorly educated workers was produced to serve the needs of a fertile resource
and manufacturing YU center providing supplies of labor-intensive goods to the industrially
and technologically developed West with a high human and technologically- advanced
capital. Adhering to Smith’s maxim on why would someone “attempt to make at home what
it will cost him more to make than to buy” (Smith | 1904)? Yugoslavia was importing back
finished Western goods with a significant amount of added value, instead of focusing on and
investing in its own research and development; this way, shaping country’s status as a
laggard in modernization and technological upgrade. This propensity towards engaging in
contracting with Western firms made Yugoslav economy highly vulnerable to global
economic crisis which resulted in contagious inflationary shocks, soaring unemployment, and
high indebtedness with the IMF in late 70’s and early 80’s.

Back to the educational reform and alongside the need for narrowly specialized labor,
enacted was an educational program that limited the numbers of students in the higher
academic education at the expense of a short-term education directed towards skilled
industrial employment fostering early specialization “in extremely narrowly delimited
subjects directed towards specific categories of jobs“ (Schierup | 1992) and preventing
employee mobility in the long run. Youth unemployment can, therefore, be seen as a
reflection of the malfunction of educational systems, not answering the demands of certain
groups of young people, nor the demands of the changing labor markets as a result of the
inert and inflexible Yugoslav system where change was rarely incorporated and taken into
consideration. As quite justifiably asserted in the CDPS report, “young people who face the
highest risk of long-term unemployment [were] to a certain extent *produced’ by the selection
processes in primary and secondary education” (1995/96) as was the case with the young
population of Yugoslavia whose common destiny would be best represented in the character
of Dragan in “The Beach Guard in Winter”.

Socio-Psychological Implications and the Role of Kinship Relations

Faced with the inability of finding a permanent workplace and, thus, securing regular
incomes, Yugoslav youth was forced to rely on housing and existential allowance provided
by the family which role was now increasing and touching upon the most private matters
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such as marriage and parenthood. “Just like his peer 200 years ago a young person cannot
lean on any other institution than his own family background” (Zupanov | 1981, p. 1953).
Eye-witnessing the reality of youth and the insidious nature of family interference produced
by the all-encompassing anomalies in the socio-political and education system in Titoist
Yugoslavia, Goran Pasjkaljevic masterly painted the social landscape and everyday life of the
youth in “The Beach Guard in Winter” filmed in 1976. The movie quite explicitly attacks the
lack of job availability for and income dependency of the youth now forced to rely on family
connections rather than on the personally acquired human capital, such was the case with the
main protagonist Dragan. In the long run, these connections appear to be prevalent and far
beyond the scope of education and employment with parents’ interference in the most
personal matters of their children to the point of distress and mischievousness; as was the
unfortunate case with Dragan and his wife Ljubica who later became victims of inter-family
animosity and imprudent parental intrusion.

Namely, Dragan is a young unemployed son of a Railway officer and a nosey
housewife, all living in a dilapidating house at the outskirts of Belgrade near the City Railway
station. Dragan has finished a Secondary Technical School for Leather Processing Industries
I.e. “cpemHo koxapcko” which does not seem to correlate with the real labor demand for
specialized workers in this field. Paskaljevic on few occasions illustrates this friction and
mismatch between school curricula and the demand for qualifications, by having number of
potential employers telling Dragan that the school diploma from the Secondary Lather School
is worth nothing and that he would be never able to find a job according to the specialization
acquired.

This fact has recruited Dragan’s closest family members in the job search where
Dragan has a little say and is forced to accept whatever is available and on the offer. The
rivalry between family members emerges as the retrace on who provides the better job
opportunity develops. Dragan’s aunt and father are among the most engaged job seekers on
behalf of Dragan, using their personal connections with friends and acquaintances in the form
of barter. Dragan’s temporary job positions range from providing iron and laundry services as
a substitute of the regular employer that is on a maternity leave, to auto mechanics position at
a local auto service shop. Important to note is that for none of the positions obtained, there is
an existing formal labor market where people compete and are hired according to the skills
they posses. It all revolves around kinship and friendship relationships where competence is
highly disregarded and considered irrelevant, parallel to the disregarded importance of quality
in goods and services at the macroeconomic level.

The economic dependence and high family reliance produced additional drawbacks at
the level of personal development of the young individual. Strpic (1988; p.39-40) argued that
the system eventually procured “suitable servants and subjects-non-creative, uncritical, unfit
for high productivity, self-organisation and social action”. Paskaljevic well-exemplifies this
assertion in the character of Dragan who markedly lacks self- confidence and determination
to succeed in life. Moreover, Dragan appears indifferent to matters concerning his life leaving
room for his parents to craft his future and take care of his wellbeing. This care is so extreme
that appears identical to the one provided in early childhood as depicted by 20-year-old
Dragan sleeping in the same bed with his father before Dragan’s wedding, or the childlike
feeding ritual on the Eve of Dragan’s divorce.

The passive nature of Dragan and the youth in general, allows the onset of the most
intimidating interference by parents. The aunt appears on the first date of Dragan and Ljubica
and subsequently stays nearby in their first intimate moments. The exaggerated caring nature
of the aunt is also depicted in the bathing scene before Dragan’s wedding celebration when
Dragan is compelled to leave the improvised bath tub in front of the eyes of his aunt. His
father’s stern commitment to share men’s advice with his son does not prevent him to
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interrupt Dragan in the first night with his spouse and remain behind doors should his son
needs further father’s “assistance”. Dragan’s mother undertakes the role of a safeguard of
Dragan and Ljubica’s marriage, keeping foes away that, paradoxically, materialize in
Ljubica’s parents.

Dragan eventually finds shelter from family intervention in the Beach shed where he
is appointed to seasonally work as a Beach guard during the six months of winter. Him and
his wife Ljubica lead a modest, however, happy life, away from external influence and
omnipresent pressures. This harmony and love is, however, disrupted by the visit of the two
families who again stood in between the young spouses and contributed to their separation
reaffirming the indispensability of family control and dependence produced by highly
intertwined factors at both micro and macro level.

Conclusion

In conclusion, the Yugoslav experiment in a more relaxed and flexible socialism
exhibited significant shortcomings in all spheres of governance. This unconventional hybrid
of bureaucratic and market coordination failed to deliver anticipated results as well as the
much needed reform for sustainability in technological and economic development. Indeed,
the growing labor segmentation and the increasing demand for low-skilled manufacturing
power was detrimental for the marginalization of depressed intelligentsia and the
procurement of inactive youth. These negative externalities drew roots particularly from the
imprudent economic and social policies of the Yugoslav leadership insisting on extensive
industrial development for manufacturing purposes as the utmost priority and the only
strategic option. The emergence of wicked social norms and the limited field of action as a
result, severely affected youth that in turn deteriorated adding towards the systematic failure
of the regime in the coming years.

This work entailed the identification of discrepancies in the labor market division and its
long-term implications on youth that a decade later had to undertake the role of the social and
economic reformer of societies in transition. The mass-production of characters like Dragan
in the 70’s and the 80’s proved detrimental to the transformation process in the 90’s that
exhibited severe delays and added to the economic drag still observable today. The much
retarded transition process bearing the burden of contiguous stagnation and omnipresent
negative externalities such as:

lack of foreign direct investment due to political instability and government interference;

low propensity to self-employment and undertaking entrepreneurial risk as a result of a
long tradition of paternalistic “care” provided by the socialist system;

abundance of low-skilled and inflexible labor unwilling to opt for occupational mobility
and requalify according to the new labor demand,;

meager incentives to exit from unemployment in part due to high social benefits for the
unemployed; and the most alarming of all,

the intensive brain-drain of high-skilled human capital consisting of mainly high-qualified
youth which knowledge and expertise could serve as the greatest asset to increased job
creation and long-term development at home;

poses the question on how to stabilize in times of nearly two-decade transitional delay
reflecting meanwhile on the lessons from the past? This question requires additional research
and will fall within the scope of a subsequent work; however, the underlined roots and inciters
to both the dissolution of Yugoslavia and the perpetuated effect on the delays in transition of
post-Yugoslav countries today must not be disregarded or unconsidered.

Having the opportunity to resonate extensively on successfully transformed economies in
Central and Eastern Europe and well-integrated NMSs, where the accumulation of high-
skilled and socially active human capital proved to be the most distinctive factor conductive
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of growth and development, Yugoslav successor states, particularly those from the Western
Balkan space, should unlock rather than suppress the potential of the youth. Indeed, this is the
cornerstone for their long-sought economic prosperity, sustainable development, and
prospective integration with the West.
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Abstract

How can the implementation of information and communication technologies (ICT)
support multigenerational living? In the recent years it could have been observed that the
rapidly ageing society is a strong incentive to find new ways to mitigate the risks given by the
demographic transformations. An active approach to face these challenges is the concept of
multigenerational living, where the exchange of neighborly help within the community based
on solidarity is an integral part for the insurance of a supportive system. The need for ICT-
based solutions within a multigenerational community cannot be reduced to the quantitative
demographic processes. The on-going social changes, success factors of multigenerational
living and intergenerational relationships had to be considered. As a result the relevant
application areas for ICT were identified as the enhancement of the independence of elderly
people, support of organization structures within the community, and the inclusion of external
support. Within these areas there is a wide range of existing ICT solutions that can support
multigenerational living. For future ICT solutions multigenerational communities can take
advantage of the fact that the given social environment may lead to facilitated
implementation, especially in regard to the inclusion of elderly people in the information
society. This literature review tries to summarize to current results of this subject.

Keywords: Multigenerational living, ict-based solutions, elderly people, information society,
independent living

Introduction

This literature review summarizes the results of different publications on the subject
of support of multigenerational living with ICT. The western world is facing an on-going
demographic transformation. Through higher life expectancies and lower birth rates the
demographic ageing is expected to increase significantly within the next decades, which will
lead to a major impact on social support systems (BFS, 2008a: 23). In the recent years
different concepts have been developed in order to face the negative effects of the
demographic change such as shrinking numbers of people in work directly contributing to the
economy (real and relatively) or increasing budgetary costs of ageing. Multigenerational
living is a concept to actively approach the challenges of the ageing society with support
systems that focus on solidarity and intergenerational exchange (Schulte, 2009: 42).

With the opportunities given by the ageing society, for example new markets for
innovative products and services for older people, it is assumed that the application of new
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information and communication technologies (ICT) will play an important role in mitigating
the risks of future demographic changes (GaRner, 2010: 5; Malanowski, 2008: 5).

This review aimed to summarize current results and to gain a deeper understanding of
the relevance of ICT within multigenerational living in regard to the demographic challenges.
To answer the question of which supportive ICT solutions can be implemented in different
projects of multigenerational living, following steps were taken:

1) Information and literature research of statistical data and studies concerning:

. demographic and social developments in Switzerland
. multigenerational living and intergenerational relationships
. the implementation and usage of ICT in regard to demographic and social challenges.

2) Identifying challenges and opportunities within demographic and social changes,
multigenerational living and intergenerational relationships to identify the relevant areas of
application of ICT in multigenerational living based on the literature.

3) Outlining of further research questions within the identified areas of application for
ICT.

This literature review is organized according to the points above.

Literature review
Demographic and social changes in Switzerland

As in almost all developed countries, Switzerland is experiencing a demographic
transformation due to higher life expectancies as well as lower birth rates. A statistic
published by the Federal Agency of Statistics in 2008 showed that every new generation was
numerically 30% smaller than the generation of their parents (BFS, 2008a: 6). According to
the middle scenario A-00-2010 (BFS, 2010: 27 f.) the share of the population of 0 to 19 year
olds will decrease from 21% in 2010 to 18% in the year of 2060, while the number of people
between 20 and 64 remains stable. At the same time the proportion of people above the age of
65 years will increase from 17% to 28% of the total population. It is expected that the number
of people between the age of 65 and 79 years will increase by 53% from 962’000 (2010) to
1°472°000 (2060) and that in same period the number of people above 80 will increase from
382’000 to 1°071°000 (BFS, 2010: 28).

Most elderly people wish to remain in their home environment for as long and as
independent as possible (Gafner, 2010: 14). With the expansion of ambulatory care, different
forms of residential care, as well as barrier-free building standards the rate of people above
the age of 80 living in retirement or nursing homes has decreased from 22% in 2000 to 18%
in 2008 (Hopflinger, 2012: 10). Although the number of people living in retirement and
nursing homes has decreased in this period, it is expected that, because of the demographic
ageing of the society, the ratio of care-dependent people will increase in the next decades
(Hopflinger et al., 2011: 9).

The demographic changes are often in the center of public discussions concerning
consequences for the ageing society. Although the quantitative demographic processes affect
the development of the housing market, they only gain their relevance under consideration of
on-going societal and economical processes (HoOpflinger, 2009: 21). The baby-boom
generations have different interests in education, living and leisure and a growing tendency to
shape their second half of life (50+) more actively than their preceding generation
(Hopflinger, 2009: 21). In the stage of life between 50 to 64 years the size of a household is
often reduced — for example because of children moving out. Hence, the incomes as well as
the expenses per person are above the average of other age groups (Hopflinger, 2011: 7). The
so called best-agers are keener to consume and the readiness to buy products or services to
improve their living standards is higher than the one of the previous generation (Kimpeler et
al., 2006: 32).
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A lot of people above the age of 60 don’t consider themselves as being “old” anymore
(Hopflinger, 2009: 145). This new consciousness of an active ageing has for example led to
the shift from “age-appropriate” to “barrier-free” design in the housing industry (Hopflinger,
2009: 144). Barrier-free standards are increasingly implemented in new residential buildings
not only to meet the needs of elderly people but also the needs of a wider range of the
population. For example a barrier-free access to a building is beneficial for people using a
wheel-chair as well as for parents with a stroller. Therefore, it facilitates multigenerational
living.The strategy of inclusion instead of exclusion is not only found in the housing industry.

To avoid stigmatization, the concept “design for all” pursues the integration of all
citizens into the information society. It consists of three strategies: “(1) Products/services and
applications should be usable by as many people as possible - regardless of age, ability or
situation - without any modifications. (2) Products should be easily adaptable to different
users. (3) Products should have standardized interfaces capable of being accessed by
specialized users” (Malanowski, 2008: 25).

Multigenerational living an intergenerational relationship

While other forms of living focus on specific age groups, projects for
multigenerational living aim to enable living for a wider range of age groups. It is expected
that through the mix of generations, a variety of competences can help to meet the individual
needs for assistance in the community and facilitate intergenerational relationships
(Hopflinger, 2009: 201). The social and generational mix in these projects are usually tried to
be achieved with a wide range of different apartments, community facilities (cafes, rooms for
seminars, libraries, workshops etc.) as well as separate outdoor areas for both quiet and more
lively activities (Hopflinger, 2009: 152).

In Switzerland less than 1.5% of grandchildren live with their parents and
grandparents in the same household (Hopflinger, 2009: 150 f.). A separate living of each
generation in different households is the most common form of living. The principal
“intimacy on a distance” does not imply a decay of family solidarity. Instead separate living
spaces of each generation serves as a base for the quality of intergenerational relationships
(Hopflinger, 2012: 11). In fact, living too closely together of young and old is widely rejected
by a majority of elderly people (HOpflinger, 2009: 67). Different attitudes and lifestyles meet,
therefore integrative forms of living require a high degree of mutual tolerance and
acceptance. Conflicts may also arise when the need for assistance or care-dependency is
higher than the amount of support the community can provide.

Especially intergenerational relationships seem to be facing a major challenge. The
development of extra-familial intergenerational relationships requires time (Hopflinger, 2010:
9). Buhlmann (2012: 298 f.) states that 80% of people between the age of 15 and 44 never
work with someone who is above the age of 70, neither on a professional nor a voluntary
basis and that almost 60% of the young adults do not have friends or acquaintances who are
older than 70. To benefit from the existing resources, projects with a focus on
multigenerational living need a certain framework to facilitate neighborly help. The
framework can be supported with community workers, contact persons or a “neighborhood
club” (Hopflinger, 2009: 152). A factor that can influence the formation of an active
community is the creation of a strong identity through which the organizational measures can
be minimized (Glockner, 2008: 115). Although assistance provided within multigenerational
communities can reduce the need for external help it does have its limitations. For example in
case of care dependency the provision of help by professional caretakers remains essential
(Schulte, 2009: 65 f.).
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Relevant areas of application of ict in multigenerational living

Based on the results of the literature review, the following fields of application were
identified, where different forms of information and communication technologies might be
implemented as a supportive measure:

(1) Enhancement of independent living of elderly people

(2) Support of the organization structures within the community

(3) Integration of external support

Enhancement of independent living of elderly people

Supporting independence of elderly people is an important element within
multigenerational living because it can help to prevent a demand for assistance to exceed the
amount of support the community can provide. One of the largest fields of research that
focuses on ICT-based products to enable independent living for elderly people in the home
environment is Ambient Assisted Living (AAL). Heinze (2011: 161) stated that ambient
assisted living was still a topic for insiders in the research and development business. The
market for AAL is still undeveloped and most available products focus on “safety & security”
applications (GaBner, 2010: 7). There are several different assumptions, why the
implementation of ICT solutions has been slow:

- Technical solutions are often perceived as impersonal and technocratic (Heinze, 2010: 5).

- Missing standards to enable modularity of systems (Gal3ner, 2010: 7).

- Relevant partners within the AAL value chain are often not involved (Gal3ner, 2010: 7).

- The demand for integrative ICT solutions has been lower than expected (Hopflinger, 2009:
110).

One of the most popular products designed for elderly people, that has not met its
expected success, was the “cell phone for seniors” because of its signalization of inability and
focus on deficits (Kimpeler et al., 2006: 40). Through a life-long confrontation with technical
transformations, the new generation of elderly people shows openness for innovations and
also a certain demand for products with esthetical design that show no age discrimination
(Hopflinger, 2009: 107).

Highlighting the needs of elderly people, it can be stated that there is a strong demand
for ICT- based applications that enhance personal security (Meyer et al.,, 2008: 86;
Hopflinger, 2009: 110). In the home environment, there is a wide range of social alarm
systems available that address this demand. The alarms are triggered through a base station or
a wireless transmitter that can be worn as a bracelet or necklace. While these systems are
limited to the home environment, mobile phones with an inbuilt emergency button,
smartphones with an emergency application or "emergency watches" can also be used
outdoors. These systems have in common that they require the person to actively trigger the
alarm. It is expected that the future technical development will aim to enable a passive
detection of emergency situations when the person is either not able to trigger the alarm or
not carrying the transmitter. In the pilot-project “REAAL”, different applications of security
systems in the home environment, which have found a wide acceptance, were sensors that
help the prevention of water damages, motion detectors for automatic lighting at night and
systems that can turn off electronic appliances when they are left on (Schneider et al., 2011:
95).

Because of cost and time advantages the distribution of offers for information and
services are increasingly concentrating on new media such as the internet (Schelling et al.,
2010: 4). The preferred internet applications of elderly people are: sending and receiving e-
mails, search of general information, access of timetables and travel information, search of
information about public services and authorities as well as health topics (Schelling et al.,
2010: 19). While 80% of people in Switzerland between the age of 50 to 59 use the internet
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several times a week, the proportion decreases for the age group of 60 to 69 to 59% and for
people above 70 to 29% (BFS, 2013). The most common reasons for elderly people not to use
the internet are that the usage is perceived as too complicated and that the expected learning
effort is too high (Schelling et al., 2010). With the introduction of tablet computers, an
improved usability has been already been achieved, though often intensive training and
personal support are still required. Two factors that influence a successful implementation of
ICT for elderly people are the general technological acceptance, mostly influenced by
previous personal experience with ICT, and whether it generates a distinctive added value for
the end user. Latter factor is also described as the main factors of acceptability of an
information system in the Technology Acceptance Model by Davis, Bagozzi et Warshaw
(1989). Thus, the acceptance testing of ICT for elderly people underlie some congruent
dimensions as any other information system. The preferred forms of learning concerning the
usage of the internet for elderly people are informal help at home, involvement of adolescents
or peers and specific training (Schelling et al., 2010: 26). It shall also be considered that the
usage of elderly people is strongly related to the use of internet in the social environment
(partner, children, siblings, grandchildren and friends) (Schelling et al., 2010: 31).

ICT to support organization structures within the community

The aim of projects that focus on multigenerational living is to promote neighborly
help between residents and generations with different needs (Schulte, 2009: 42). ICT
solutions that support organization structures within multigenerational living aim to facilitate
communication and exchange of neighborly help in the community. In Switzerland exists a
large commitment for voluntary work. About 1.3 million people (21% of the population)
execute unpaid informal help such as childcare, neighborly help, services as well as taking
care of relatives or acquaintances that don’t live in the same household (BFS, 2008b: 4).
Projects that try to foster this voluntary commitment are so called “time exchanges” which
have been realized in different regions of Switzerland. Through web portals of such time
exchanges, as the ones for the regions of St. Gallen and Zurich, members are able to create
their own profile and publish the services they can provide or the types of services they are
looking for in exchange (http://www.zeiboerse.ch, http://www.giveandget.ch). Based on the
same idea, similar systems could be implemented in different projects of multigenerational
living.

Integration of external support

While multigenerational communities are able to provide neighborly help and
assistance based on the principal of solidarity the inclusion of external help and service
providers cannot be avoided. The limits of the supportive system in multigenerational living
are for example the need for professional assistance in cases of care dependency (Schulte,
2009: 65 f.), emergency situations or when medical attention is needed.

A development that can potentially be beneficial for multigenerational living is the
national strategy for “eHealth” which aims to support and connect all processes and relevant
stakeholders to enhance efficiency, quality and security in the health sector with the
implementation of ICT solutions (BAG, 2007: 2). ICT applications are electronic patient
records or health insurance cards (through which treatment relevant information can be
accessed by health care providers), online services and solutions for telemedicine (BAG,
2007: 7 f.). While the use of electronic patient records mostly addresses the exchange of
treatment relevant information between doctors and hospitals other parties that focus on
ambulatory care could be involved. But the majority of doctors are still not able to process
their data electronically and a standard for the transmission of medical data has yet to be
reached (BAG, 2012: 3).
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Conclusion

Projects that focus on multigenerational living try to actively approach the negative
effects of the ageing society through the development of supportive communities. But with
the on-going demographic ageing and thus a rapidly increasing ratio of elderly people in the
next decades it is likely that the supportive systems within multigenerational communities
may reach their limits. Aside of the solidary help, additional ways of support especially
concerning elderly people have to be considered.

It is assumed that ICT will play an important role in the facilitation of independent
living of elderly people. While the initial efforts to develop products for elderly people have
been criticized for their stigmatizing design and limited functionality, the findings have
shown that the currently available products are increasingly featuring a more “sophisticated”
design. The next step in this progression within the concept of “design for all” would be the
creation of products and services that are usable regardless of age and abilities.

The internet usage of elderly people is highly dependent on the social environment
and the preferred form of learning is informal help at home. A multigenerational community
may feature the ideal preconditions to take advantage of these factors in regard to the usage
of existing or future ICT solutions. It can be expected that each new generation that reaches a
higher age, such as the current “best-agers”, will have lower barriers towards the usage of
new technology but for now, depending on the previous experiences, the inclusion of elderly
people into the information society mostly requires intensive training and support.

Different ICT applications that facilitate communication between the residents may
enhance the exchange of neighborly help. But it has to be taken into account that participation
does not evolve from the implementation of ICT solutions but from the involvement of
people. ICT shall be regarded as a tool that can broaden existing potentials.

The success of multigenerational forms of living in regard to the demographic
challenges does not rely on ICT. But the implementation of ICT in combination with social
participation can relieve the supportive systems within a multigenerational community and
facilitate the inclusion of external help. The writers suggest that further studies within the
identified fields of applications (Enhancement of independent living of elderly people,
Support of the organization structures within the community, Integration of external support)
have to bring further results on precise products that are needed and wanted by elderly
people. The literature shows that elderly people ask for the same design and high
standard as the common ICT solutions. Therefore, it is suggested not to search mainly for
fully new products but to find extensions of existing technologies that fulfill the demands of
the end-users: the elderly people. It is further proposed that, based on the Technology
Acceptance Model by Davis et al. (1989) and specifically on the results of Schelling et
al.(2010) that factors for a successful implementation of ICT for elderly people are distinct
added value and general technological acceptance, applied research for future and the
development process of ICT solutions for elderly people has to include their involvement
from the beginning. Thus, unsuccessful development as the “cell phone for old people” could
be prevented.
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Abstract

It is noticed an increased interest in the quality of life (QOL) of children with chronic
kidney disease (CKD). The aim of this study was to investigate the prevalence of
performance disorders and to evaluate the health-related QOL (HRQOL) in 130 patients with
CKD. To appraise the prevalence of performance disorders and analyze HRQOL we used the
Strengths and Difficulties Questionnaire (SDQ) and Pediatric Inventory of Quality of Life
(PedsQL) Core scales as measurement instruments for both the children and their parents.
The CKD group had lower results in nearly all areas of PedsQL areas. Only the lack of
religion was related in a significant way with a lower global HRQOL result (OR= 5.8; P=
0.07). Only two factors were related with a lower HRQOL result between the parents:
children’s age >10 years (OR = 4.9, P=0.026) and the lack of religion (OR= 2.8, P= 0.025).
The CKD group showed a higher ratio of performance and emotional disorders in all SDQ
fields. Our results recommend the significance of assessing performance and social impacts
of CKD in order to improve the life quality of this pediatric population.

Keywords: Quality of life, dialysis, emotional disorders, chronic renal disease

Introduction

Medical progresses have demonstrated remarkable changes in physical results and
essential advance in survival rates in children with chronic kidney disease (1). Many
restrictions in the life of these children can guide to a moderated social life through
hospitalization and nonattendance of school and leisure activities (2,3).

WHO defines quality of life (QoL) as an “individual awareness of his position in life
in the context of the culture and assessment system in which he lives and in relation to his
objectives, expectations, standards and worries”(4). However the implication of QoL changes
from one person to another it is important to know each individual’s social and psychological
characteristics and the area these features are influenced by illness (5).

While “quality of care” measures are commonly used, there has been e rising trend
towards results becoming more patient-centered and not just based on survival (6,7).
Regardless of the aim of renal substitution therapy there is little data that specific QoL
measures are used in medical practice (8).

The concern in promoting health-related quality of care has developed with the model
of humanization of medicine which motivated concerns about patients’ satisfaction with
medical care, suggesting specific management choices could be tailored according to patients
needs and personal choices (9,10).
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The evaluation of QoL in childhood and adolescence must be guided by subjective
and objective evaluation of the child, child’s family social, economic and cultural conditions
(12).

Optimal care for the pediatric patient with CKD involves not only medical
management but also the management of psychological and developmental factors that will
ensure a pediatric patient’s successful transition in adulthood (12).

Few studies have addressed the issue of clinical and social factors associated with an
impairment of HRQOL (13).

The aim of the study is to investigate the prevalence of behavioral disorders and to
evaluate the QoL in 130 patients and adolescents with CKD. Potential clinical, social and
demographic factors associated with behavioral disorders and a lower HRQOL were
assessed, too.

Main text

This is a cross-sectional study consisting of all CKD patients being followed up at the
Pediatric Nephrology Unit, University Hospital Centre “Mother Theresa”, in Tirana, Albania.

The sample of the study was provided according to the fact that the participants were
aged 2.5-18 years, with a permission obtained by both the patient and the parent. The patients
with severe cognitive and developmental deficit were kept out.

Demographic and clinical data were achieved by a structured interview containing
primary renal disease, CKD phase, comorbidities, medication intake, height and weight
measurements and laboratory tests. Social and demographic records such as gender, age,
religion, marital status, family income, school nonattendance and malfunctions related to the
treatment.

The patient behavioral and emotional alteration was assessed by fulfilling the
Strengths and Difficulties Questionnaire (SDQ) (14). The questionnaire comprised emotional
and behavioral problems of the children. SDQ has been demonstrated to be very associated
with other well-set up measures (15). The subjects who were distinguished as anomalous on
the total range of indicators were considered to represent performance and emotional
disorders. This description helps in diagnosing the psychiatric problems like depression,
anxiety in which the tool displays a high sensitivity and specificity (16).

Patients’ HRQOL was evaluated using the Pediatric inventory of Quality of life Core
Scale that encloses physical, emotional, social and school performance based on focus groups
and cognitive discussions (17). The interviewers which administered the PedsQL and SDQ
questionnaire were very well skilled considering the restriction of the study population.

The statistical analysis was carried out using the SPSS statistical package version 17
(SPSS Chicago, IL). The continuous data are represented as the median and the interquartile
range (IQR) or as the mean and standard deviation, when it is suitable. The Mann-Whitney
and Kruskal-Wallis test were used for non-parametric variables. Chi-square test was applied
for binary variables and logistic regression for multivariate analysis.

The main baseline clinical and demographic characteristics are summarized in Table
1.
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Table 1. Medical/demographic feature of the patients with CKD

Medical/Demographic features N (%)
Sex

Male 72(55.4)
Female 58(44.6)
Main renal disease

Glomerular diseases 25(19.2)
Cystic diseases 18(13.8)
Congenital nephro-uropathies 61 (46.9)
Mixed 26 (20.1)
Stages of CKD

Stage 2 23 (17.7)
Stage 3 27 (20.8)
Stage 4 16 (12.3)
Stage 5 64 (49.2)
Age at interview (years)

Median 13.0
Interquartile range 7.8-16.0

(25"-75")

The socioeconomic features are shown in Table 2. When we reflected on
demographic and socio-economic features there was a considerable difference between
groups only for mean age, which was 11.7 (SD = 5.3), 8.3 (SD = 5.2) years for the
conservative method and dialysis, when P= 0.001 correspondingly. The family income of the
majority of the sample (60.7%) was three minimum earnings or less and 39.2% of the
families got some financial support by NGO-s and the government.

Regarding the education of the patients the great part of them 58(44.6%) had not so
far fulfilled the elementary school, 31.2% declared failing and subsequently repeating a
school year and 49.5 % of them associated the event to the medical treatment. Among the
mothers of the patients 43% had not yet finished elementary school. No more than 3% of

them had a university education.
Table 2. Cultural and socioeconomic features
Cultural and socio-economic features N (%)
of the patient

Parent’s civil status

Married 78 (60%)
Separated, widowed, others 52 (40%)
Family profits

< 3 minimum salary 79 (60.7%)
> 3 minimum salary 51 (39.3%)
Patient education level

Kindergarten 6 (4.6%)
Partial elementary school 58 (44.6%)
Entire elementary school 5 (3.8%)
Deficient secondary school 32 (24.6%)
Partial higher education 9 (6.92%)
Special school 3 (2.3%)
Not applicable (years) 17 (13.1%)
Family religion

Muslim 92 (70.7%)
Orthodox 31 (23.8%)
Absence of religion/others 7 (5.5%)

In the Table 3 are illustrated the outcomes of PedsQL survey from the patients and
their parents. It is not noted a significant difference among the QoL evaluated by the patients
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and the parents concerning the curative modality. Nevertheless, the CKD group had
significantly lower scores in nearly all characteristics compared to the control group. The
only exclusion was in the emotional area in the PedsQL accomplished by the children, which

did not achieve a statistically significant difference among patients and controls.
Table 3. Quality of life of the children and adolescents with CDK based on PedsQL survey

PedsQL Conservative Dialysis Pvalue Totaln; Control group P value
statement (mean £SD) (mean £SD) (mean £SD) (mean £SD)

PedsQL

parents

Emotional 61.2(£23.5) 64.7(+18.6) 0.275 65.9(x£21.6) 80.47(x11.5) <0.0001
Psychosocial 69.7(x17.4) 67.8(x17.3) 0.798 71.8(x17.5) 88.26(+7.62) <0.0001
Physical 76.1(x22.8) 70.3(x25.2) 0.628 75.7(£21.8) 96.82(+3.59) <0.0001
Educational 59.4(x£20.7) 62.5(x27.9) 0.176 63.7(x£22.6) 90.75(% 10.78) <0.0001
Total 72.3(x16.6) 70.3(x18.6) 0.572 72.8(x16.9) 91.64(+ 5.66) <0.0001
PedsQL

children

Emotional 68.5+14.6 64.9+11.3 0.587 68.8+14.7 73.04+16.28 <0.0001
Psychosocial 7541127 73.7+11.8 0.876 75.1+11.8 84.77+9.52 <0.0001
Physical 81.7+14.8 78.6 £16.3 0.478 81.7+13.9 95.76+5.67 <0.0001
Educational 68.6 £ 18.5 67.4+13.7 0.903 68.3+17.6 87.25+11.2 <0.0001
Total 774+£115 74.6+10.8 0.582 76.8+11.3 87.59+6.28 <0.0001

There was no significant difference between the assessment of the children and the
parents on the kind of cure. When we evaluated the CKD group to healthy controls, it
resulted a higher ratio of performance and emotional disorder in nearly all areas of SDQ
(Strengths and Difficulties Questionnaire). In the univariate analysis there was no significant
difference among medical, demographic, socio-economic variables in the parents’
guestionnaire.

The fascinating finding is the strong connection between the occurrence of performance and
emotional disorders and the low HRQOL (health related quality of life), as appraised by the
parents PedsQL statement.

In this study we estimated the QOL and the prevalence of emotional and performance
disorders in a pediatric population with CKD. We found a significant destruction of their
QoL and a higher prevalence of emotional and performance disorder than in healthy controls.
Many studies using PedsQL 4.0 have demonstrated Generic Core Scales the same results
(18,19) like Varni et al, who compared HRQOL among ten chronic disease groups
comprising 96 children with ESRD (end-stage renal disease). In our study there was no
important difference in both parents or children with HRQOL scores between the CKD cure
modalities in contrast with other studies in which children presented lower HRQOL scores
(18).

Some social and demographic factors were associated with lower HRQOL results in
the statistical analysis. The majority of families in our study were of low socio-economic
level, but this was not associated with lower HRQOL results or a higher prevalence of
performance disorders in CKD children in contrast with Fielding et al (20). The multivariate
analysis confirmed that parents and children who reported to belong to Muslim religion
scored higher in almost all PedsQL areas. Some studies have showed a defensive religious
effect on morbidity and mortality and on depressive indicators and general psychological
distress in chosen populations (21). These findings suggest that many patients and their
families and other religious resources to navigate and overcome the spiritual challenges that
arise in their experience of illness (22,23).

Our outcomes reveal that the pediatric CKD patients contributing in our survey had a
higher ratio of performance and emotional confusions in nearly all areas of SDQ
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questionnaire than healthy controls. There are a few studies that illustrate the prevalence of
these disorders in children and adolescents with CKD, with contrasting results (24,25).

Medical requisites for children with CDK comprising dietary constraints and
dependence on dialysis may separate them from their healthy friends (26,27). Children with
CKD show neuro-cognitive insufficiencies, developmental restrictions such as postponed
sexual maturation, bone deformities and short figure (28,29).

As a consequence children state self-esteem adjustments which may take to isolation
from their friends. However in our study there was no significant difference in the prevalence
of performance disorders between the CKD treatment modalities.

Our study had some restraints in terms of the questionnaire used that was not precise for
CKD patients and known the cross-sectional character of the study it is unattainable to
assume the causality from the outcomes of the statistical analysis.

Conclusions

Finally we found probable prognostic aspects of impairment of HRQOL in the
pediatric CKD population. Regarding Madden et al (23), assessing the emotional and
psychological impact of CKD and its cure is a significant step in the progress of a less
invasive and more individual care for the patients.

This study is the primary challenge to create relations among performance and
emotional disorders and QOL. Our results are another step forward in supplying the health
professionals that assist these patients with the medical sustain to recognize and treat the
psychosocial obstacles for promoting better clinical management and better QOL in this
population. The awareness is focused in a multidisciplinary group approach to pediatric CKD
for the care of these children that engages complex medical, nutritional, and emotional
problems (30,31,32). Prospective studies are required in the future to identify predictors of
QOL in children and adolescents with CKD.

References:

McDonald, SP.Craig JC: Long term survival of children with end-stage renal disease. N
Engl J Med, 2004.

Kinsella E, Zeltzer P, Dignan T: Safety of summer camp for children with chronic or life
threating illness. Eur J Onc Nurs, 2006.

Fukunishi I, Honda M School: Adjustment of children with end-stage renal disease. Pediatr
Nephrol, 1995.

WHOQoL Group: The development of the World Health Organization Quality of life
Assessment (the WHOQoL) Orley J, Kuyken W, Quality of life assessment: international
perspectives. Springer, Berlin, Heidelberg, New York, 1994,

Ravens-Sieberer U, Bullinger M: Assessing health- related quality of life in chronically ill
children with the German KINDL. Qual Life Res, 1998.

Campdell A: Subjective measures of well being. Am Psycho, 1976.

Taylor RM, Wray J: Masuring quality of life in children and young people after
transplantation. Pediatr Transplant, 2010.

Varni JW: Health-related quality of life measurement in pediatric clinical practice, 2004.
Pais-Ribeiro JL :Quality of life in a primary end-point in clinical settings. Clin Nutr, 2004.
Goldbeck L, Melches J: Quality of life in families of children with congenital heart
disease. Qual Life Res, 2005.

Wallander JL, Schmitt M: Quality of life measurement in children and adolescents:
issues, instruments and applications. J Clin Psychol, 2001.

Goldstein SL, Gerson AC: Health-related quality of life for children with chronic kidney
Disease. Adv Chronic Kidney Dis, 2007.

47



International Scientific Forum, ISF 2013 12-14 December 2013, Tirana, Albania Proceedings, vol.2

Konrad M, Foppe H: Health-related quality of life, psychosocial strains and coping in
parents of children with chronic renal failure. Pediatr Nephrol, 2010.

Goodman R: The Strengths and Difficulties Questionnaire: a research note. J Child
Psychol Psychiatry, 1997.

Goodman R, Scott S: Comparing the Strengths and Difficulties Questionnaire and the
child behavior checklist. J Abnorm Child Psychol, 1999.

Madden SJ, Hastings RP: Psychological adjustment in children with end-stage renal
disease: the impact of maternal stress and coping. Child Care Health Dev, 2002.

Varni JV, Seid M The PedsQIl: Measurement model for the pediatric quality of life inventory.
Med Care, 2002.

Goldstein SL, Graham N, Varni LW: Health related quality of life in pediatric patients
with ESRD. Pediatr Nephrol, 2006.

Mckenna AM, Keating LE, Williams A: Quality of life in children with chronic kidney
disease-patient and caregiver assessments. Nephrol Dial Transplant, 2006.

Fielding D, Brownbridge G: Factors related to psychosocial adjustment in children with
end-stage renal failure. Pediatr Nephrol, 1999.

Levin J, Chatters LM, Taylor RJ: Religion, health and medicine in African Americans:
implications for physicians. J Natl, Med Assoc, 2005.

Sloan RP, Bagiella E, Powell T: Religion, spirituality and medicine, Lancet, 1999.
Curlin FA, Hall DE: Strangers or friends? A proposal for a new spirituality-in-medicine
ethic. J Gen Intern Med , 2005.

Bakr A, Amr M, Sarhan A: Psychiatric disorders in children chronic renal failure Pediatr
Nephrol, 2007.

Fukunishi I, Honda M: School adjustement in children with chronic renal failure. Gen
Hosp Psychiatr, 1995.

Hooper SR, Duquette PJ, Icard P: Social behavioral functioning pediatric chronic disease.
Child care Health Dev, 2009.

Soliday E, Kool E, Lande MB: Psychological adjustment in children with chronic
Disease, 2000.

Slickers J, Duquette P, Hooper S, Gipson D: Clinical predictors of neuro-cognitive
deficits in children with chronic kidney disease. Pediatr Nephrol, 2007.

Falger J, Latal B, Landolt BA, Lehmann P: Outcome after renal transplantation.

Pediatr Nephrol, 2008.

Bell L: Adolescent dialysis patient transition to adult care: a cross-sectional survey.
Pediatr.Nephrol, 2007.

Maxwell H, Mackinley D, Watson AR: Quality of life or health status in children with
chronic kidney disease. Pediatr Nephrol, 2010.

Menon S, Valentini RP, Kapur G: Effectiveness of a multidisciplinary clinic in managing
children with chronic kidney disease. Clin J Am Soc Nephrol, 2009.

48



International Scientific Forum, ISF 2013 12-14 December 2013, Tirana, Albania Proceedings, vol.2

CONTRIBUTION OF PEASANT MIGRATION TO
HOUSEHOLD FOOD SECURITY: A CASE STUDY OF KIDEA
VILLAGE OF KIGOMA RURAL DISTRICT, TANZANIA
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Abstract

There is limited information about the contribution of peasant migration to household
food security in Tanzania because many studies conducted in the country have put less
emphasis on this aspect. This study assessed the contribution of peasant migration to
household food security using Kidea Village of Kigoma Rural District. Land ownership
status; types of crops grown; food availability and access; post-harvest food management
practices; the amount of food harvested and length of time it lasted were used as determinants
of food security. Household questionnaire, focus group discussion, physical observation and
key informant interviews were used in data collection. The findings show that all respondents
had security of land tenure. This enabled more food production. Investment in multiple
cropping helped to accommodate risks and uncertainties from unforeseen poor climatic
conditions. The reported post-harvest food management practices including food donations
and brewing did not contribute to food insecurity since their frequencies and amounts were
occasional and small, respectively. A high proportion of respondents reporting adequate and
affordable food in the village market imply that exchange between food-surplus and food-
deficit households was made possible. In addition, majority of respondents reporting better
production of crops at destination than in their places of origin and which lasted to the next
harvest imply that households were food secure. However, it was noted that migration to
Kidea is more of subsistence than long term investment in economic development.

Keywords: Food security, peasant migration, livelihood diversification

Introduction

There is limited information about the contribution of peasant migration to food
security because many studies conducted have put less emphasis on this aspect. Most of the
available literature indicates migration as a livelihood strategy by peasants in search for better
conditions with little or no mention of its contribution to food security (Deshingkar and
Grimm (2004); Green (1996) and 10M (2008). Studies conducted in India, Nepal, Vietnam,
Western Kenya and Southern Tanzania indicate that migration involves individuals and
households moving either permanently or splitting the location of families to more virgin
areas. The current migration in Tanzania as reported by Mung’ong’o (1998); Mwamfupe and
Mung’ong’o (2003); Mbonile (1996); and Madulu (1998) is sought for as a survival and
income earning strategy following the breakdown of livelihood base in the areas of origin.
Despite that fact, less is known about the extent to which such survival strategy ensures food
security.

This study used Kidea village of Kigoma Rural District Tanzania as a case study to
assess the extent to which such mobility behaviour contributes to food security. Since the late
1980s many areas in this district experienced migration of peasants driven by food shortage.
To date no study has been conducted in the district to assess the contribution of this mobility
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behaviour to food security. In the absence of specific study, it is impossible to give an
assessment of how migration contributes to household food security. Specifically, the study
aimed at: (i) assessing land ownership status in the study area; (ii) identifying the types of
crops grown and their purposes; (iii) assessing the post-harvest food management practices in
the study area; (iv) assessing amount of food produced and the length of time it lasted after
harvest and (v) assessing food availability and access in the market.

Findings from this study are crucial for indicating village’s potential in supporting the
migrants and an indication of the extent to which migration is a viable coping strategy to
overcome food and income insecurities. Since these migration patterns target forest land and
other resources including reserved land and water catchment areas, this study will shed
lighton the extent to which this mobility pattern is achieved at the expense of these resources.
The study will therefore, serve as information source for decision- makers and actors
involved in management of natural resources.

Main Text
Methodology
Study area

This study was conducted in Kidea village, located in Kandaga Ward in Kigoma
Rural District (Figure 1). A village census carried out in 1992 indicated that Kidea had a total
population of 1,125. After 10 years, the population grew by about 70% to 3,760 people. The
2010 village census indicated that the village had a population of 6,267. The majority of
people in the village are smallholder farmers (2011 pers. Comm. with Village Chairman).
The study area receives between 7— 8 months of rainfall and varies between 1000mm and
1,200mm per year. The average temperature ranges from 12°C to 20°C in June/July to as high
as 32°C to 35°C in August/September (URT, 2008).
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Figure 1: Location of Kidea village
Source: Geography Department, University of Dar es Salaam, 2011.
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Data Collection

Secondary data collection was done mainly through literature review to establish what
has been studied and what is still missing. Academic and research institutions, regional,
district and village offices as well as the internet were used as sources of secondary data.
Primary data collection involved the use of household questionnaire administered to heads of
households, focus group discussion with 10 purposively selected people, and key informant
interviews with the District Agricultural and Livestock Development Officer, a food trader, a
farmer and a pastoralist. The methods enabled acquisition of information about knowledge,
perspectives and attitudes of people about the impact of their migration decision to food
security. The study village had a total of 885 households, unevenly distributed in 5 sub-
villages. In each sub-village, a household formed a unit of study. A simple random sampling
was used to pick households for study. Seventy five heads of households, equal to 8.5 % of
the total migrant heads of households were considered representative for this study.

Results and Discussion

Food security at individual, household and national levels can be measured by many
factors including food availability and access; food production; the duration harvested food
lasts and the nutritional quality of food consumed (Maxwell & Smith, 1992). With regard to
this study household food security was measured using five indicators that are discussed in
the following sections.

Land ownership Status

Access to, size, and mode of land acquisition are some of the most important
indicators of household food security. When land is available in good quantity and quality
and if other production factors are available, households will naturally get the opportunity to
produce more food for consumption and market (USAID, 2007). The study found that all
respondents owned enough land with about 76% of the respondents owning between 0.5 and
19 acres, and 24% owning between 20 and 79 acres (Table 1). None of the respondents
reported to have inadequate land. Land acquisition took several forms including land
purchase (53.3%), government allocation (21.3%), acquiring unoccupied land (12.0%),
inheritance (5.3%), renting (5.3%) and land sharecropping (2.7%). A small proportion of
respondents who rented land were those who had newly migrated to the area and were

financially unable to purchase land by that time.
Table 1: Respondents’ land ownership status

Mode of Land Acquisition Number of respondents
(n=75) %

Purchase 40 53.3
Inheritance 4 5.3
Renting 4 5.3
Government allocation 16 21.3
Acquiring unoccupied land 9 12.0
Land sharecropping 2 2.7
Size of the Land Owned Number of respondents

(in acres) (n=75) %
05-9 34 45.3
10-19 23 30.7
20-29 9 12.0
30-39 3 4.0
40- 49 2 2.7
50 - 59 2 2.7
60 - 69 1 1.3
70-79 1 1.3

Source: Field Survey, 2011
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The implication of this finding is that migrants in the study area benefit from
possessing secure land tenure. By having secure land tenure, and if other factors were kept
constant, implies that majority of migrants had a greater likelihood of engaging in food
production because they could maintain rights over the land for the whole duration of
investment.

Farmers’ perception of the probability that he or she could maintain rights over the
land for the duration of the investment is an important variable in achieving food security.
The higher the perception of tenure security, the higher would be the farmers expected
returns to the investment (Maxwell and Wiebe, 1999). Whereas reduction or outright loss of
access to land leads to a reduction in income and food, increased security of tenure in
productive resources enables more efficient and productive agricultural production (ibid).

Types of crops grown and their purposes

This study established that all respondents grow a combination of crops at the same
time. Maize, cassava, beans, groundnuts and potatoes are the commonly grown crops in the
study area. Of the 75 respondents interviewed, 84.0% grew maize, 65.3% cassava and 66.7%
grew beans for both food and cash purposes (Table 2). About 84% of the households reported
to grow potatoes. On the other hand, sunflower and tobacco are grown by 8.0% and 2.7% of

the respondents, respectively.
Table 2: Types and purposes of crops grown by respondents (%)

Proportion of Crops Grown in Percentage (N = 75 in each case)
Purpose Maize Cassava Beans G/nuts Potatoes Banana Peas S/flower  Tobacco

Food 16.0 34.7 28.0 36.0 84.0 24.0 46.7 0.0 0.0
Cash 0.0 0.0 0.0 0.0 0.0 2.7 1.3 80 2.7
F&C 84.0 65.3 66.7 34.7 6.7 8.0 40 00 0.0
D/grow 0.0 0.0 53 29.3 9.3 65.3 48.0 92.0 97.3
Total 100 100 100 100 100 100 100 100 100

Key: F & C=Food & Cash; D/grow = don’t grow; G/nuts = groundnuts; S/flower = sunflower
Source: Field Survey, 2011

The advantage of multiple cropping with regard to food security in the study area is
twofold. First, it ensures the harvesting of other crops in the event that the main crops (maize
and cassava) fail. In this case, investment in crop diversity is used as a coping strategy to
accommodate risks and uncertainties from unanticipated unpleasant climatic conditions by
spreading it across a variety of crops with different climatic capabilities. This contributes to
creating vigorous food crop system that can withstand a wider range of environmental
changes (Soul et al., 2009). Second, apart from being used for household food, a portion of
certain food crops can be sold to cater for other household requirements as well as investing
in farming to increase production.

Most of the crops grown in the area form a major portion of the staple food and have
highest per capita consumption rate in the local diet in the study area in particular, and
Tanzania, in general (URT, 2008). It was reported that when some or all of these crops fail
due to whatever reasons, such as poor rains and pests, most of the households in this village
complain that they do not have enough food. This is an indication that these crops are
important in sustaining household food security.

Post-harvest Food management Practices

Post-harvest food management (PHFM) practices have great implication on the level
of household food security. When food is harvested, it is normally put under different uses
depending on the type of food grown, household food requirements and the culture of a place.
PHFM practices including food donations and uncontrolled use of food in ceremonies can
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reduce the amount of food meant for consumption, thus, endangering both availability and
sustained access to adequate food by household members (Abebe and Hundie, 2006).

With regards to how food crops are used after harvest, this study found that household
consumption was the main use of food crops while local brewing was the minor. Of the 75
respondents, 96% of them reported to use crops mainly for food while 4% reported to use
crops for both household food and local brewing (Figure 2). Majority of respondents reported
that local brewing is predominantly carried out using a certain variety of banana which is not
suitable for food. In addition, almost all respondents reported occasional incidences of food
donations to neighbours and relatives to cater for wedding, funeral and other ceremonies in
and outside the village.

4%

96%

@ Household food B Household food and local brewing ‘

Figure 2: Different uses of harvested crops in Kidea (%)
Source: Field Survey, March 2011

The mere fact that local brewing is predominantly carried out using a certain variety
of banana which is not suitable for food; implies that local brewing had no negative impact
on food availability and access. In view of the fact that the amount of food donated was small
and the incidences of food donations were occasional it can therefore, be argued that local
brewing and food donations did not negatively affect household food security.

Amount of Food Crops Produced and Length of Time Food Lasts after Harvest

Almost all respondents were not able to report the amount of food produced per
growing season, partly due to poor record keeping. However they were able to compare the
amount of food production between their areas of origin and destination. The proportion of
respondents reporting better production of maize, cassava, beans, groundnuts and potatoes at
the place of destination ranged between 70% and 100%, with maize and cassava accounting
for 98% each, beans 95%, groundnuts 71% and potatoes 88% of the total respondents (Figure
3a). On the other hand, more than 90% of the respondents reported worse situation of maize,
cassava, beans, groundnuts and potatoes at their places of origin (Figure 3b). Production of
banana, peas and sunflower, though reported by a few respondents was better at destination
than at origin (Figure 3a).
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Figure 3: Situation of crop production at destination and origin

Source: Field Survey, March 2011

(b) Origin

The length of time food lasts before the next harvest is a commonly used measure of
food security. This study found that 49 respondents (64%) produced food that lasted to the
next harvest contrary to 29 respondents (36%) who produced food that did not last to the next
harvest. Of the latter case, 20% had food lasting for three quarter of a year, 12% for half a
year and 4.0% for quarter of a year (Figure 4). It was also found that some of the respondents
who reported to run short of food before the next harvest are those who sold part of it soon
after harvest in order to get money for other household requirements including education and

medication.
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Figure 4: Length of time food lasts before next harvest
Source: Field Survey, March 2011

The fact that two third of the households produced food that lasted to the next harvest
while only one third produced food that did not last to the next harvest is an evidence that
majority of households were food secure. Households which produced food that did not last
to the next harvest employed a combination of coping strategies including casual labouring,
borrowing from neighbours, collection of wild foods, engaging in petty business and
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handicraft making to bridge food deficit gap. This implies that households can still maintain
stable availability of and access to food in spite of low food production (Arun, 2006).

Food Availability and Access in the Local Market

Availability of the main staple and non-staple food in the market is one of the
dimensions of food security. Accordingly, respondents were asked to state whether or not
there were adequate staple food crops in the markets and whether the prices were affordable
or not. About 98.7% of the respondents reported adequate food crops and affordable prices. A
field visit to the village market revealed that the price for 1 Kg of un-milled maize ranged
from Tanzanian Shillings (Tshs) 150/- to 200/- while the price for one bundle of dried
cassava (equivalent to 5 Kgs when milled) was Tshs.1000/-. During harvest period this
price could go as low as Tshs. 500/- per bundle. Prices for beans followed almost similar
patterns. Other crops such as groundnuts were usually not sold on retail basis but kept in
stores waiting for food traders who buy in bulk.

Depending on the purchasing power, availability of all required food crops in the
market ensured households’ access to food. When food is available in the markets at an
affordable price, the exchange between food-surplus and food-deficit households is also made
possible and allows households with different income levels within a livelihood to access
adequate food (Braun, 2007).

Conclusion

Migrants” overall perception on the impact of migration on household food security
involved comparison of the overall situation of food production, availability and access
between the areas of origin and destination. Accordingly, a high proportion of respondents
applauding improved access to more and productive farmland, better crop harvest and
affordable food prices imply that migration to the study area had positive impact on
household food security. Better performance of the commonly grown crops in the area of
destination than at places of origin, as reported by majority of respondents, is yet another
proof of the positive impact of migration on household food security. The observed multiple
cropping system for either food, cash or both purposes helps in creating a strong food crop
system that can endure a broader range of environmental vagaries thus, ensuring crop harvest.
Coping strategies including casual labouring and borrowing from neighbours which are
adopted by food-deficit households is also an assurance to food security as these practices
help to bridge the food deficit gap before the next harvest.

Based on the above findings this study recommends that concerted efforts be taken by
the regional or district government to curb the persistent food insecurity in the district. To
achieve this purpose, migrants in their destinations as well as non- migrants in their places of
origin should be assisted with farming inputs in order to maximize crop production per unit
area and achieve both food security and environmental conservation. If unchecked prolonged
cultivation on a limited area coupled with increasing population in the study village is likely
to degrade the soil. Depletion of soil fertility is likely to induce movements to other places
which are still virgin thus, achieving food security at the expense of the environment
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Abstract

Tourism has been identified as a major tool for the development of any country
because it is a key role in developing it.
First, it is likely that tourism will be amongst the most important or valuable international
business. Second, it is also likely that tourism be utilized as a means for attracting
international development financial aid. Third, tourism promotional activities will be used as
an instrument for improving a country's image.
Albania is recognized as a tourism destination at the Mediterranean coast and has a
competitive position in the international tourism market.
In order to fulfill the mission for achieving the above-mentioned vision, the success of this
strategy lies on the partnership of the main actors of tourism sector. The mission of the
tourism partners is described as follows:
Welcome the guests and therefore understand hospitality and high quality of service as the
most important elements within the tourism product
Protect and even develop actively the environment
Support the culture
On the paper below the stress will be on the tourism strategies because they are very
important and the responsible institutions will have to do the needed policies.

Keywords: Tourism, destination, strategy, policy

Introduction

Albania, the Land of Discovery ", explains the present analysis of the tourism
potentials of Albania and the strategies that Albania uses in order to use these potentials for
the economic development. For this purpose, the directions put forward in this Strategy aim
at assuring that Albania highly maximizes the sectors potential and grows tourism in a way
that is sustainable: culturally, socially, environmentally and economically. The tourism
strategy will therefore:

* assist the sector to manage growth in a way that ensures long-term sustainability

o provide ways manage conflicts between increasing tourism growth and

environmental, social and cultural values that are important to Albania and its visitors

* provide the appropriate structure within which industry investment and profitability

can be facilitated and maximized (clear responsibilities and cooperation)

» reduce overlaps and gaps within the sector

* secure commitment and funding to tourism from central and local government

* make it easier for operators and investors to do business in the sector

* provide cohesion to strategic directions and strategies

This paper provides you with information about the tourism strategies in Albania and
the importance the strategies have for a very developed tourism.

Albania is a land to be loved. In this small Mediterranean country, virgin nature and
cultural mysteries combine to create a unique sense of place. From the crisp white snow of
the mountains to the red fields of spring poppies, Albania’s landscape is ever-changing with
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the seasons, offering visitors to enjoy a warm summer beach holiday or a challenging
mountain trek in the fall.

In Albania, visitors are welcomed as guests as part of the country’s rich cultural
traditions and heritage. The warm hospitality of the Albanians will make everyone feel at
home in this small wonderful land.

Main Text

Factors that Effect Competitive Advantage in Albania as a New Tourism Destination
Below, there is a list of the main factors that stand in the model of destination
competitiveness developed by Dwyer and Kim (2003).
Cultural and Related Factors

From the literature on history, politics and culture comes a recognition that, just as the
competitiveness of nations can be influenced by climate, morals, power of the state, cultural
values and moral discipline, so too may destination competitiveness be influenced by such
variables®®. Almost all the interviewees think that what Albania lacks is the communication
of these factors while having the appropriate climate, natural recourses, cultural heritage,
special environmental areas and the like.

Price Competitiveness

Studies by tourism researchers indicate the price sensitivity of travelers is high in
certain markets®’. This is a factor that affects tourists’ arrivals in Albania as well because of
good price/performance trend of competitive destinations in the area like Turkey,
Montenegro, and Greece etc. Central government actors think that it is not the trend in itself
that affects tourist arrivals in Albania, but moreover the perception of international tourists
about this trend. Empirical studies highlight the importance of many other factors influencing
the price competitiveness of tourism firms, among which the levels of technology.
Firm-Specific Factors

The main idea is that the competitiveness of a nation stems from companies within
that nation, so firm-specific factors that lead to competitiveness should be identified. In order
to achieve competitive advantage, the focus should be on the ‘development and maintenance
of meaningful assets and skills, the selection of strategies and competitive arenas to exploit
such assets and skills and neutralizing of competitors’ assets and skills”*®. Some of these
factors are analyzed below for the SMEs in the tourism sector, since they compose the
greatest percentage of the industry. But analysis of in-depth interviews shows that marketing
strategy of the firms related to the interaction with other actors’ action are core to the firm
engagement in the competitiveness of the destination. SMEs involved in tourism often rely on
the strength and attractiveness of the destination brand for their business. The individual SME
has little scope to manipulate or strengthen its brand due to the ownership structure of both
tourism SMEs and the destination brand itself. Because the brand belongs to everyone at the
destination, and because one SME has little managerial influence over the next one,
destination brands often evolve only slowly and with tenuous connections between the brand
marketed by the Regional Tourism Organization abroad and the conditions on the ground. So,
the importance of networking of different SMESs with tour operators, agencies and regional
tourism offices becomes greater especially in the situation of Albania.

% Franke et al., 1991; World Economic Forum, 2001
¥ Lee etal., 1996
% Aaker, 1989: 105
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Perspectives on Destination Competitiveness

Destination competitiveness would appear to be linked to the ability of a destination
to deliver goods and services that perform better than other destinations on those aspects of
the tourism experience considered to be important by tourists. But, not all the influences on
competitiveness are objectively quantifiable. In the tourism context an important distinction
will involve the reality of the situation, as indicated in objective measures of competitiveness
(e.g. measures of price competitiveness, crime statistics involving tourists as victims), and
traveler’s perception (e.g. perceptions of relative price levels, perceptions of safety\ security,
views about comfort levels and the aesthetic appeal of different types of tourism resources).
Indeed, the importance of tourists’ perception is such as to warrant separate recognition in a
model of destination competitiveness.

From the first interviews of different actors of the tourism industry in Albania and
some international tourists we have found that this second group of factors is influencing
negatively because of missing knowledge about this country or even worse bad perceptions
that exist because of not appropriate available information.

If we have to analyze these key principles for Albania, the first two are related more
to strategy and governmental politics about tourism. Albanian government has strengthened
the stress on tourism as a leading sector especially in certain areas which have great
potentials from the natural and cultural point of view. While the distribution channels and the
dynamism of the private sector depends more on the private initiatives although the role of
special institutions is not to be neglected. In this globalization era the role of technology and
networking is the priority to create the proper networks and distribution channels which can
also affect the traveler perceptions about Albania.

General Assessment®

Albania is a beautiful and fascinating country. It has a wide range of historic, cultural

and natural attractions that are of great interest to international tourists. The country is safe,
and its people are welcoming and friendly. Most importantly, the country is still “authentic.”
It remains largely unspoiled by foreign influence.
Albania is not an easy tourism destination for international markets to understand. It offers
the potential for dozens of distinct tourism activities in dozens of destinations. Individually,
all are interesting, but few are unique or sufficiently compelling by themselves to draw
international tourists.

The understanding and appreciation — through the “discovery” of Albania — is how the
country realizes its maximum tourism potential. Experiences that unlock new discoveries for
visitors are the most valuable tourism products in the world.

“Discovery” is of interest primarily to educated, relatively affluent international
tourists™. This demographic segment spends considerably more for tourism products and
their spending patterns are highly favorable for development, as they prefer to interact
directly in the communities they visit (shops, restaurants, and other local businesses).

This segment does not make a strong distinction between cultural, natural and other
tourism products. Visitors in this segment tend to combine many different activities during
their visit, and usually see the various natural and cultural activities as part of the process of
discovering the destination.

Albania’s core (primary) tourism product must be a general one that encourages
visitors to discover the many facets of Albania’s culture and nature. Specialized tourism

% Based on the review of existing tour books, extensive documentation provided by the Ministry, U NDP, ngos

and a number of other stakeholders, and site visits to Durres, Vlor a, Llogaraja, Himara, Saranda, Butrint,

Gyrokaster, and Berat.

“0"In most countries, but particularly in wealthy western countries and Japan, there is a direct correlation
between level of education and income.
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products can and should be developed under the general umbrella, broadening the diversity of
products for the core tourism market and specialty markets. Graphic one presents a simple
schematic.

“Discovery of Albania™
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Graphic 1: Core and Specialized Tourism Products

Strategic Positioning of Albania Tourism Sector

“Albania is a safe, high-value tourism destination featuring an unparalleled variety of
world-class natural and cultural attractions in a small geographic area, managed in an
environmentally and socially responsible manner, easily accessible to European tourism
markets™*" .

Albania will seek to position itself as an attractive destination for tourists seeking a
unique experience featuring high quality cultural sites and nature destinations presented in a
truly “authentic” way.

Albania’s central product will be the “discovery” of Albania. The product is a
presentation of a broad cross-section of Albania’s history, nature, archaeology, living culture,
cuisine and hospitality. Visitors participating in this discovery will leave with a lasting
impression of the diversity, complexity and beauty of the culture and the land.

Albania will specialize in attracting educated, independent travelers and specialized
group travelers. The principal target markets will be upper-middle income individuals from
Europe (primarily northern Europe and the United Kingdom) and North America. This
segment represents the demographic segment with the highest willingness to pay for
Albania’s unique products, and whose spending patterns will most contribute to advancing
development goals.

Albania’s strength will be in creating value for tourists in a wide variety of geographic
locations. This approach opens more of the country to “discovery”, which:

- creates spaces for the diverse local culture to express itself, in particular the customs

and traditions of the various regions of the country.

- allows more provincial and rural communities to participate in, and benefit from,

tourism visitation and development.

In keeping with the concept of authenticity, lodging, dining and other hospitality
elements will be developed wherever possible in small to medium-scale, locally-owned

* «“Toward a Strategy for Culture Tourism and Ecotourism Development.” Ministry of Tourism, Culture, Yout h
and Sport. November 2005.
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businesses. This approach reinforces visitor connections with the cities and sites and creates
greater income generation in the communities.

Ensuring repeat visits and achieving “word of mouth” recommendations will be the
key to sustainable tourism development. This ultimately will depend on the long-term quality
of cultural sites and nature destinations and the overall experience of visitors based on the
knowledge and interpretation of their guides.

Justification

Albania has excellent tourism development potential. Many cultural and natural
resource attractions are of very high quality and would likely receive high levels of visitation
if they were more widely publicized within target populations.*?

Albania can position itself successfully upon its impressive comparative advantages
of high quality sites in a close geographic area, and create an identifiable position in the
international market place based on the discovery of the country.

More important for Albania, however, are the trends in tourism preferences. Culture,
adventure and “ecotourism”*® are considered to be the fastest growing tourism markets
worldwide. “Theme” travels centered on special-interest activities such as discovery and
adventure, sports, and education are increasingly popular.

The experience tourists seek is increasingly valued not only on the quality of
destinations or activities, but also on the conformity of the lodging facilities and management
practices with environmental guidelines.

Albania appears to be ideally situated to meet the shifting demands of an increasingly
nature and culture oriented tourism market.

Challenges

The development of Albania’s tourism sector presents a number of challenges. There
are general tourism development that all countries face as they enter international markets,
and specific challenges related to establishing a successful nature and culture-based
destination.  Three however, are particularly critical.

* Large-scale sun and sand tourism presented in all-inclusive packages in isolated
tourism complexes will likely do great harm to the country’s efforts to build a high-value
sector. The massive sun and sand tourism is a highly competitive segment that attracts
primarily discount-oriented travelers. The arrival of large numbers of this tourism segment
tends to make destinations much less attractive to higher-end tourists. A similar effect has
been observed with the arrival of large cruise ships.

» Tourism growth can be slow in the early years. If successful, the sector will begin
small, but grow rapidly as it gains a positive international reputation. While it will be possible
to observe progress and measure advances with meaningful indicators, the tangible benefits
critical for ongoing political support and commitment will be observed in the medium term.

* The concept of sustainability is built into the strategic position by necessity. Without
aggressive efforts to ensure the sustainability of the natural and cultural resources, Albania
cannot reasonably expect to maintain a market position capable of attracting international
tourists. Without involving the local communities and providing real opportunities to
participate in and benefit from the development process, the attractions will continue to be
degraded, or converted to other economic uses — nearly all of which offer much less long-
term development potential than tourism.

“2 Albania: Guide to its Natural Treasures, ECAT-Tirana, Tirana 20 00.
** The International Ecotourism Society (TIES, at www.ecotourism.org) defined ecotourism as “responsible
travel to natural areas that conserves the environment and improves the well-being of local people.”
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Action Plan

This section presents a plan for the country to advance its tourism sector and tackle its
principle challenges within the context of the strategy presented above and the existing
policy, legal and institutional structure.

In operational terms, the country is ready to move forward with its tourism sector.

“The country has the capacity today to receive substantially more overnight
international tourists than it is currently receiving. Although the country is not ready for
aggressive marketing to broad international markets, it is absolutely ready to receive tens of
thousands of additional adventurous, “pioneering” tourists who are willing to be flexible and
“forgiving” in exchange for being among the first to experience a unique new destination**.

The numerous challenges that Albania faces must be addressed, but most need not be
solved prior to beginning tourism promotion. However, due to the interrelated nature of the
identified challenges, the country must begin work immediately in a number of areas in order
for tourism to grow effectively.

The specific items of the Action Plan are presented as priorities in six different areas.

» Awareness and Marketing

* Product Development

* Investments in Nature Areas to Strengthen the Tourism Sector

* Investments in Culture to Strengthen the Tourism Sector

* Human Resources

» Enhancement of Tourist Experience

Awareness and Marketing

Albania must work at multiple levels to: increase awareness of the country, increase
positive associations with Albania, consolidate a unifying theme to link the country’s tourism
product with international markets, convince market opinion-leaders that the country is worth
visiting, increase contact between specialized outbound travel companies in target markets
and local tourism companies (inbound operators, outfitters, hotels, etc), establish a credible
internet-based presence, and establish a sustainable structure for continued marketing efforts.

Awareness and Positive Association

This must be a diplomatic and political effort. Coverage in the international press
continues to be neutral to negative. Albania has not managed this aspect of its public image
very successfully. Tourism, nature and culture provide excellent opportunities for senior
officials to communicate positive messages. Every time the Prime Minister or other senior
officials visit a target market country (particularly Germany, UK, US and northern Italy), he
or she should set aside time to promote tourism to select audiences and to the media.

Action Item 1.1 Development of a national tourism press kit and stand, with printed
materials, video, scripts and other materials to permit easy presentation of the country in any
priority location.

Action Item 1.2 Increase positive media coverage in target markets. Albania must be
more aggressive in communicating positive messages in target markets. Positive news on
natural and cultural issues should provide substantial benefits.

Action Item 1.3 Work closely with Albanian Diaspora. It is very important that
Albanians abroad feel proud and willing to visit Albania with relatives and friends.

Consolidate a Unifying Theme to Link the Country’s Tourism Product with
International Markets

“ «Albania: Integrated Coastal Management and clean-up Program: site management framework” SIM-Spa and
iMed for World Bank 2005.
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Today Albania is using a number of different themes to present itself — two can be
found on the official tourism website and others in different promotional materials. This takes
away focus and could eventually create confusion. The country needs professional assistance
in selecting and designing a theme that reflects the national cultural and environmental
strategy, and the image the country wishes to portray to the world, and connects these with a
message that finds a proven resonance within the target market group that the country is
seeking to attract.

Action Item 1.4 Hire an international public relations firm with experience in the
strategic positioning of tourism destinations. This is imperative. There are decades of
experience, knowledge, science and art behind the design of market positioning. The process
includes creative design process, analysis of potential opens, testing of the concept in various
target markets and other steps to guarantee the strength and clarity of the message.

Convince Market Opinion-Leaders that the Country is Worth Visiting

Specialized products are only successful in the tourism market if their qualities are
“validated” by respected opinion leaders. For a destination such as Albania, the most
important opinion-leaders are frequently writers and publishers of articles, journals, and
guidebooks oriented toward nature, culture and travel. Occasionally they are travel
companies known for “discovering” new destinations. The model of validation can be
depicted as concentric circles (see Graphic 2), with each ring looking to the next inner ring
for advice and recommendations.

Avcademic
walid ation

Specialists
(Mmmagaznes., suides)

Graphic 2: Concentric circles of information marketing Action®

Action Item 1.5 Engage in an aggressive effort to increase Albania’s visibility in
opinion-leader publications.

Sub-item 1.5.1 Albania must conduct a study, in conjunction with the public relations
firm identified above; to determine which publications and information sources the desired
target market uses to make decisions to travel to a destination. Since much of early-stage
tourism development is by “word of mouth”, a secondary objective is to identify the decision
processes of the “pioneering visitors.”

Sub-item 1.5.2 Increase coverage and currency of Albania in tour guidebooks directed
at independent “adventurous” travelers.

Increase Contact between Specialized Outbound Travel Companies in Target Markets
and Local Tourism Companies

Action Item 1.6 Increase presence at major fairs where nature, culture adventure and
“alternative” tourism destinations are featured. Trade fairs are considered by most country-

*® Albania: The Bradt Travel Guide (Bradt Travel Guides Ltd), 20 05
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promoters as a “necessary evil.” Albania’s participation in these fairs must be coordinated
under the unifying national theme to maintain focus on the message and with clear objectives
to achieve as a country, not just individual organizations.

Action Item 1.7 Establish an International Tourism Fair in Albania. The best place to
show Albania is Albania. International expertise on tourism fair organization should be
secured.

Credible Internet-Based Presence.

Action Item 1.8 Strengthen Albania’s presence on the internet. The National Tourism
Organization’s web site (http://www.albaniantourism.com) is a good initial effort to ensure
ensuring that potential visitors can find basic information on the country.

Establish a Sustainable Structure for Continued Marketing Efforts

Action Item 1.9 Establish a permanent financial structure that ensures a consistent
marketing budget each year and allocation of that budget toward nationally agreed-upon
marketing priorities.

Product Development

The general tourism strategy establishes the overall framework for tourism centered
on the discovery of Albania through its nature and culture.

Action Item 2.1. Establish mechanisms to support local efforts to bring culture and
nature products to market. The first step of this process is to identify the needs of the tourism
sector, local government and civil society sector in each region. The second step will be to
design a support plan to assist the local actors in whatever way resources permit.

Action Item 2.2 Establish and publish recommended tourism routes and activities for
each city-region. With the assistance of the national government, the private sector and
NGOs, each tourism center must articulate recommended tourism itineraries for visitors —
designed in blocks of half days, full days, two days, etc. The routes will be presented with
detailed information, photographs and other materials in electronic and printed form, and
distributed on the web and in print format to visitors. The recently published compact disk
“Albania Nature Monuments,” produced by the Ministry of Environment with support from
the Global Environmental Facility (GEF) Small Grants Program is an outstanding
contribution to this effort.

Investments in Nature Areas to Strengthen the Tourism Sector

Albania has a long tradition in protected areas management, with substantial
legislation and technical expertise. Budget constraints have led to institutional limitations that
threaten the legitimacy of the system, and perhaps even its viability. Nature areas (in
particular protected areas) are one of the three “jewels in the crown” of Albanian tourism.

Action Item 3.1 Establish long-term financial mechanisms. New mechanisms and
structures must be established to ensure increased funding for nature areas’ protection and
tourism development.

Action Item 3.2 Accelerate the development and approval of tourism plans for nature
areas. Albania must establish an accelerated process for establishing tourism plans in a
number of identified priority nature areas with tourism relevance (due to the attraction itself
and its proximity to tourism centers).

Action Item 3.3 Instill a culture of “National Park” among Albanians, beginning with
Dajti. This effort will focus on three particular aspects of Dajti to begin to educate Albanians
on the importance of “enjoying and caring for parks.” De-militarization, reinvestment of
entrance fees and waste management should be the program priorities.
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Investments in Culture to Enhance Tourism Development

Albania has a long tradition in cultural preservation, with substantial legislation and
technical expertise. The needs for cultural preservation in a country with such a rich history
will always exceed its ability to protect and restore.

Action Item 4.1 Establish long-term financial mechanisms. New mechanisms and
structures must be established to ensure increased funding for cultural site protection and
tourism development.

Action Item 4.2 Improved cultural access in museums. The most common weakness
cited by Albanian and foreign visitors to the country’s museums is the lack of meaningful
interpretive information. There are three complementary strategies to be explored as printed
material for individual galleries, trained guides, and new electronic guiding systems.

Sub-item 4.3.1 Begin a pilot project in the National Historical Museum to implement
an electronic guiding system.

Action Item 4.3 Support, enhance and publicize cultural events and folk festivals.
Living culture is a highly sought-after tourism product. A great number of tourists seek to
plan their travels to coincide with important folk events (dance and music competitions,
religious events, feast days, local town celebrations, important dance and music
performances, etc).

Sub-item 4.4.1 Publicize existing events. Albania has a great number of these events
that should be, at a minimum, well documented and placed in an “official national calendar of
cultural events.” This information should be published on the national tourism website, and
include history of the event, descriptions of the activities, photographs and sound-bites, and
links to tourism companies capable of providing services.

Sub-item 4.4.2 Develop a long-term plan to direct government and private sector
support to priority cultural events of interest to foreign visitors.

Human Resources

Albania must invest in several critical human resources for the tourism sector to
develop effectively.

Action Item 5.1 Establishment of an “Elite” Tourism Guide Corps. Ensuring repeat
visits and achieving “word of mouth” recommendations will be the key to sustainable tourism
development. Because of the complexity of Albania, the knowledge and interpretation
provided by the country’s best tour guides will be perhaps the single most important factor
for successful tourism development.

Action Item 5.2 Train hospitality professionals and staff. Albania will require many
more well-trained individuals in order to support an international tourism sector.

Action Item 5.3 Enhance language skills. Albania is a remarkably multilingual
society. Additional effort needs to be directed at ensuring that tourism industry
personnel, particularly those in provincial and rural areas possess the basic foreign language
skills to needed to effectively conduct their jobs.

Enhancement of Tourist Experience

Action Item 8.1 Prevent Physical Risk to Visitors.

Albania must avoid the death or severe illness of tourists at all costs. While tourists
understand that there is some risk in all travel, they expect a country to take reasonable
provisions for their safety.

The four greatest concerns identified by international visitors, tour guidebook authors
and a number of local experts are:

Sub-item 8.1.1 Improve safety on roads.

Sub-item 8.1.2 Increase disease prevention awareness.
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Sub-item 8.1.3 Improve food safety practices through education campaigns in the
hospitality sector and vocational schools. Priority areas should include 1) personal hygiene,
2) application of best practices in the handling of meat, poultry, fish and shellfish, 3) water
temperature and cleaning techniques.

Sub-item 8.1.4 Emergency medical attention. Albania must put in place a national
system for treating visitors who become seriously ill or injured.

Action Item 8.2 De-militarization of tourism destinations. The heavy police presence
on roads, in coastal areas and mountain destinations is a strongly negative factor. This
presence sends a message of insecurity to foreign visitors in a country that is remarkably free
of crime, violence, or political problems. "Visits always give pleasure; if not the arrival, the
departure”

Conclusion

In our tourism development strategy, the objectives definition aims to achieve as
follows:

Obijective 1: To promote Albania as a touristic destination in order to attract attention
of the touristic operators from the goal markets on their strategic level, giving opportunity to:
- areas with natural and cultural inheritance, and - touristic products and images creation.

Objective 2: To continue the process of Albania promotion as a touristic destination
by publication of promotional materials and notably of display advertising in all the media
that attracts tourists.

Objective 3: The execution of politics for the promotion of preemptively tourism
development areas. The purpose is to attract Albanian and foreign investments in these areas.
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Abstract

The problem of the research is to evaluate the impact properties of cruising routes to
its differentiation. Perceived characteristics of routes by the target clients are defining
valuation of the service, and the resolving dilemma for prices. The subject is the evaluating
determinants of the cruising route’s characteristics (functional, social, and emotional).
Cruising product is no longer selected primarily for the cruising service, but for the content of
cruising route. The approach called “the land sea cruising in product development” is
increasingly becoming an area of interest. The authors want to determine the affirmative
characteristics that contribute the perception of cruising route. The main objectives of
research were: determining the direction of the effects of the individual cruising route
characteristics on service value’s perception, and providing an evaluation model of the
route’s characteristics, explaining the cruising product value’s perception, and indicating
significance variables of attraction. The following questions are offered to answer: What
factors of cruising tourism are determining the value’s perception for a guest in the selection
of cruising route; What are the determinants of cruising routes that prospective customers
consider when assessing its value; How does each of the identified determinants affect the
overall perceived value of the cruise route; How the overall perceived value of the cruise
route affects customer behavior intentions. Based on the research work, authors have offered
a new evaluation model of the cruising route differentiation, which represents a contribution
to the research.

Keywords: Cruising, value, perception

Introduction

The reason for this research is the aspiration for defining characteristics and
relationship variables of cruising routes as an integrated tourist product, for better
differentiation. The research will identify important features of cruising routes, which
determine its choice, or the skepticism by potential cruise guests.

Preliminary research made by the authors reveals that tourist destinations provided by
cruising route present variable of great importance. Managing these variables can result in
positive or negative repercussions in the guest’s selection. Insights from the research could,
also, be used in the evaluation of value determinants in destinations selection. It is important
to recognize factors that determine the perceived value of cruising routes. Systematic analysis
of the authors and other’s previous research are going to be used (Seri¢, Lukovi¢, 2010) for
designing a new model that would better explain the layered causal relationships among these
variables. Such model can explain the formation of perceptual value of the destination
product from the point of cruising guests.
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In the cruise tourism marketing goes throw operational and tactical processes and
becomes an important organizational function of the cruising company. Marketing in cruising
tourism not only represents a driving force to attract clientele, but also a mean of
communication with the target population, so that nautical products can be offered and
introduced across all its peculiarities and the component variables. The ship has become only
a tool, while the offered route whose attractiveness highly influences the impression of the
guests has become crucial.

Marketing managers are now making important strategic decisions such as: selection
and promotion of the destinations features that cruising route includes; Selection and
promotion partial tourist products during the cruise; Balancing price policy for cruising route
depends on destinations etc. A very important factor in understanding the competitiveness of
offered cruising products is the guest’s perceived value.

Perceived value when selecting a service provider

Consumer behavior in cruising segment includes all the activities and influences in
the selection of the specific cruise route. These activities result in decisions and actions
related to a defined price, selection and reselection of cruising company (Cannot, Brink and
Brijball, 2006). The findings on facts how the target clients think, feel and on what basis
make decisions, allow accurate analysis, forecasting, control and influence on the process of
making strategic business decisions (Crouch, Perdue, Timmermans & Uysal, 2004). Mudi
and Pirrie (2006) argue that there are two concepts related to the consumption of services,
expectations and perceptions. Expectations reflect the customer's expectations of “what will
happen”, structured as a pre-experience of the future. Buyer perceptions are subjective
evaluation of services, particularly in relation to prior expectations. Because of these proven
facts cruising companies should be of primary importance to ensure a continuous flow of
information about the behavior of their guests. This behavior represents an effective starting
point for developing appropriate marketing strategies (Cravens & Piercy, 2003). Imperative
for any cruising company should be required to consistently differentiate, or distinguish itself
from its competitors by offering higher value to their customers (Cannot et al. 2006).
Previous studies from many marketing researchers (Cravens & Piercy, 2003) agree that
knowledge about the perception of the value is a key instrument in attaining a competitive
advantage based on the offer differentiation. Understanding the difference between
consumers’ perceptions and their expectations will significantly affect the effort to improve
the perceived value (Mudi & Pirrie, 2006). Gallarza and Saura (2006) argue that consumer
behavior can be understood better if analyzed through the perspective of perceived value.
Such an approach enables further explanation of the products selection and repetitive
purchases. De Bono (1993) states that the cognitive value presents the main motivator of
purchase intentions. Since it is proven that the consumer behavior can be influenced by
marketing activities, cruising companies should be focused on activities that may contribute
to a higher perceived value of the cruising route. The perceived value significantly depends
on the destination and destination’s offer that route covers. According to Zeithaml et al.
(1996), there are favorable and unfavorable behavioral intentions. They found that positive
perceptions of customer value have a positive impact on their behavioral intentions.
Ultimately, it is obvious that understanding of perceived value may have significant practical
advantages for cruising companies. It is necessary to evaluate the perceived value throw the
position of the cruising customer in the focus of selected marketing strategies. This approach
focuses on the process of creating value for clients in order to gain competitive advantage.
Understanding how existing and potential guests evaluate offered cruising routes in relation
to competition will ultimately influence defining their selection.
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Today, cruising companies are no longer passive observers trying to discover the
intentions and desires of their clients relying on high quality accommodation and ancillary
services offered. Increasingly, companies collaborate with the cruise guests as co-creators of
the value of offered route. Acceptance of this concept has allowed the prediction of guest
perceptions, analyzing their expectations and guiding their behavior to directly influence the
decision-making processes (Lush & Vargo, 2006). Clients select a route (as a product) in
order to meet some of their needs or desires, often without complete information about other
similar products at the cruising market. Nevertheless, cruising customer is sometimes unsure
of the overall quality of the product he evaluates if there is no experience with the same
company. This uncertainty in the phase of selecting a product for purchase is a long-proven in
the marketing (Nelson, 1970). Many decisions are taken as the optimization of some
customer’s dilemma. The customer is striving to achieve the highest possible value for
money, and maximize benefits. In the cruising market, there are also imperfect and
asymmetric information about the cruising routes, and the quality looking from the
experiential aspect of perception. It is essentially important to perceive what cruising
customer values, in order to recognize their intentions with respect to the selection offered
cruising route. What does the cruising customer really expects of its overall shopping
experience? Which offered attributes of cruising routes are the most important in perceptual
evaluation of cruise offer? Some earlier studies (Lukovié, Seri¢ 2009) have indicated that the
value perception of cruising routes is often related to the attractiveness of destinations and
partial destination products that routes include.

Term of value in evaluation of cruising routes

Primarily it is important to define what presents value for cruising customer, of what
kind it can be, and how he perceives the value of cruising, while taking into account the
advantages and disadvantages of particular choices. Many authors define the concept of value
at a general level. So Woo (1992) identified four fundamental significance kinds of value for
the customer:

Value is what presents a true value in terms of welfare and life of the individual and
society as a whole. This value is reflected in what the customers are trying harder in life.

Value refers to what society in general is considered as significant, regardless the
way those values actually contribute to the betterment.

The value can be related to what the individual is considered worthy to own, in fact,
what he yearns for. This meaning is individual and subjective.

Value refers to the degree or amount of properties that buyers consider essential for
the specific object of observation that want to maximize the pleasure of purchasing or using
the same. This value is derived from the purchase.

Starting with the platform in the cruise tourism can also be spoken about four
categories of value for cruising guests: internal value, exchange or transaction value, use
value, and utilitarian value. In making strategic business decisions, it is necessary to analyze
whether these values are based on subjective assessments, or object-oriented (individual vs.
collective valuation), and take into account whether the value is measured in terms of market
characteristics, or customer sacrifices. The internal value of cruising routes is based on an
objective assessment of the route value, regardless of market conditions. In cruising tourism,
this value can be evaluated as the attractiveness and perception of experiential destination
that route covers (Seri¢, 2009). When is measured, value of the internal gains. In the case of
cruising tourism, it would cover the number of destinations included in the route, each
destination attractiveness, diversity of partial tourist attractions of those destinations etc. The
exchange value of cruising routes are also based on the objective characteristics, but is
influenced by the market conditions. In this case the value characteristics of cruising routes
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will be evaluated through the tourism constants, which greatly depend on the availability of
funds for tourism products of the target population. Use value of cruising routes is based on
the subjective experience, and shows how individuals assess the route during, or immediately
after sailing. It is affiliated with the benefits that cruising guest realize by choosing a route,
and it is subjective because it depends on the individual assessment (photos taken on the
route for one guest presents just a family souvenir, and for professional photographers are
embodied financial capital). The utilitarian value is also subjective-oriented, and is tied to the
point where the inner and usability of cruising routes are compared with the sacrifice of the
client (money and time). According to Woodall (2003), the utilitarian approach is based on
balancing the positive and negative sides. The value is considered as the outcome of the
comparison of sacrifices and personal benefits, which is resulted in essentially utilitarian
nature. The utilitarian approach assumes that the value of each customer is often different,
because of personal subjective valuation of each guest.

Value in the case of cruising tourism is primarily determined and analyzed from the
aspect of observed customer, and exists only in the terms of customers (Piercy 1997).
Woodall's (2003) conceptual model represents different kinds of value and impact of human
values on these types of values. It is assumed that consumers are leaded by human values (eg,
quality of life, origin) in their daily decisions that affect the criteria by which decisions are
taken. Human values defined in this kind are considered as factors affecting the valuation
(Woodall 2003). These four types of values illustrate the differences in the meaning of value
and difficulties in developing the concept of value. For the cruise tourism industry, different
types of value may have more or less significant role in creating the total value of cruising
routes, depending on various factors in the environment, but also the value systems of
targeted guests.

Research: perceived value of cruising routes

The perceived value of cruising routes is a fundamental starting point for research that
aims to improve the competitiveness of the cruise company. Perceived value of cruising route
is one of the main determinants in the selection of cruise products, based on what is
considered. It is important to create a superior perception of product value as an imperative of
effective marketing communication. In order to make specific cruising route accepted on the
market it is important that the value perceptions of the target clientele are based on its actual
superiority. The same is, in addition to variable of quality and variety of accommodation on
the boat, achieved through the components of the destination route. Incorrect perceptions
regarding the selection of cruising routes as well as an excellent perception of the value of a
new cruise route will not result in a long-term market success of the route, neither of cruising
company.

There is always present a dilemma: how to recognize the value for cruising guests?
Perceived value is a multidimensional concept that is difficult to define and measure. The
perceived value of the cruising routes is affected by many variables that are part of the
benefits perceived by the cruising guests. In a marketing theory, the compilation of Woodal
(2003) about the evaluation value for the consumer is very interesting. The most commonly
used terms for perceived value are: “perceived value” (Chang & Wildt 1994, as cited in
Woodal 2003), “the value for the client” (Anderson & Naruse 1998; Holbrook 1994, 1996;
Oh 2000, as cited in Woodal 2003), “value” (Berry & Yadav 1996; De Ruyter et. al. 1997;
Ostrom & lacobucci 1995, as cited in Woodal 2003), and “value for money” (Sirohi et al
1998; Sweeney et al. 1999, as cited in Woodal 2003). Somewhat less used terms are: “the
value for the customer” ( Reichheld 1996, as cited in Woodal 2003), “the value for
customers” ( Treacy & Wiersema 1993, as cited in Woodal 2003), “customer perceived
value” (Gronroos 1997, as cited in Woodal 2003), “perceived customer value” (Chen &
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Dubinsky 2003; Lai 1995, as cited in Woodal 2003), “customer value” (Holbrook 1999, as
cited in Woodal 2003), “the consumption value” (Sheth, Newman & Gross 1991, as cited in
Woodal 2003), “the value of services” (Bolton & Drew 1991, as cited in Woodal 2003), “the
transaction value” (Grewal et al. 1998; Parasuranam & Grewal 2000, as cited in Woodal
2003), “the net value for the client” (Butz & Goodstein 1996, as cited in Woodal 2003), “the
perceived value of the service” (LeBlanc & Nguyen 2001, as cited in Woodal 2003), “the
consumer benefits” (Brynjolfsson et al. 2003, as cited in Woodal 2003) and “the expected
value” (Huber et al. 1997, as cited in Woodal 2003). By analyzing these approaches it can be
well developed a potential cruising route that would be innovated, differentiated and
competitive product on the cruising market.

In the conducted research of the author (Seri¢, 2011) in the context of the open
questions about the concept of the cruising routes value, which was conducted at the
specialist sample (40 women and 40 men who were at least 5 times the visitors of different
cruising routes) of reputable cruise company answers can be grouped as follows:

» The value of cruising route presents its content that attracts me (25 responses);

» The value of cruising route is the amount of new experiences and adventures (15

responses);

* The value of cruising route is its originality (14 responses);

» The value of cruising route is covered by the attractiveness of the covered

destinations (12 responses);

» The value of cruising route is the quality of accommodation and experience for its

price (6 responses);

» The value of cruising route is a lower price with more destinations covered (4

responses);

» The value of cruising route is the quality of accommodation and meals on boat (2

responses)

» The values of cruising route are the facilities for the passengers on board (1

response);

» The values of cruising routes are the facilities for the passengers on board and on

land (1 response).

Starting from these insights, the perceived value of cruising routes can be defined as
an overall assessment of its benefits through the all new experiences and costs. This
definition is consistent with a universal definition of perceived value (Al-Sabbahy et al, 2004;
Gallarza & Saura, 2006; Petrick, 2004). It is important to emphasize the importance of a
destination as a partial variable that significantly determines the perceived value of cruising
routes. Especially it is necessary to take into account the current trends in the cruise tourism
industry, because the concept of cruising product quality that were used primarily (which was
based on the higher quality of accommodation and related services) is today transformed into
the content of cruising routes. Considering that the understanding of cognitive value is
closely associated with understanding of consumer behavior, perceived value of cruising
routes should be evaluated throw the benefits and the price. That is also directly pointed as
one of the prevailing responses in the conducted survey (Seri¢, 2011). From the obtained
responses, it is evident that the cruising customers evaluate a combination of perceptions
about cruising route quality with the perception of prices for what it offers. Perceived value
of cruising routes thus, greatly depends on the attractiveness of destinations and facilities that
cruising route includes. In the context of the arguments that may result in unacceptance of the
specific cruising route offer, conducted research (Seri¢, 2011obtained responses that can be
summarized as follows:

e The distrust that the promised facilities of the route would be completely

satisfactorily realized (26 responses);
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* Insufficient communication and responses to the customer queries about the route

(18 responses);

» A small number of route destinations and additional contents considering the price

(16 responses);

» Selecting a cruising route from a new cruising company for the first time (8

responses);

» Fear that the planned destinations tour and its facilities would be physically

exhausting (6 responses);

* Various risks associated with cruising route (navigation conditions, bad weather,

etc.) (6 answers).

It is interesting that in the explanation of these responses, destination was a very
significant variable. Thus, the most common response to the argument of not accepting a
certain cruising offer is that the program seems as inconclusive due to overly destinations that
the route provides. The argument related to inadequate information in the communication
about the route is often stated that they did not receive concrete answers to questions
regarding the route of the destination. Apparent paradox is that some respondents emphasize
a fear that the route would be exhausting due to a number of planned destinations, and for
others disincentive acts too few destinations that the route provides.

Evaluation model of cruising routes differentiation

Starting from the findings presented in the designed model of estimating the perceived
value of cruising routes it is necessary to evaluate two platforms: platform of benefits and the
platform of costs for the customer. It is important to note that the cost platform for the
customer should include the opportunity costs as well (time spent on the cruising route,

physical effort, etc.).
Figure 1. Evaluation model of cruising routes differentiation

Differentiation of cruising routes

Platform of costs for the cruising customer
Platform of benefits for the cruising customer Price of cruising arrangements

Emotional benefits of cruising route Duration of cruising route vs destinations on the

Learning benefits of cruising route oute
Economic benefits of cruising route Physical effort of visiting destinations on route

Social benefits of cruising route Risks of cruising route
Distrust in the cruising route offer

Source: Author’s analyses, 2013.

The platform of benefits for the cruising guests that are associated with the perceived
value includes:

» Emotional benefits (affective uses) of the cruising route - new experiences and

adventures, attractive destinations, attractive partial destination products;

» Educational benefits of cruising tours (tours of new and unknown destinations,

getting to know the local customs and cultural heritage of destination on the route);
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» Economic benefits of cruising routes - the total cost of the destinations tour on the
route compared with the same experience achieved from a different form of tourist
travel and stay;

» Social benefits of cruising routes - the benefits associated with the recommendations

of acquaintances to select route, tourism trends and fads, meeting new people with

similar values and attitudes, etc.

Cost platform associated with the customer perceived value of cruising routes in the
proposed model includes:

» The cost of the perceived cruising route price - the perception of potential cruise

guest whether the price is higher than expected for the presented content (number and

attractiveness of the destination that the route provides);

» The cost of the perceived duration of the cruising route compared with the

destinations and facilities that the route assumes. In addition the customer evaluates

the perception of time spent on transfers to certain destinations, etc.

 Perceived physical strain of a tour for the planned destination and destination

content on the route - in accordance with the age of a target customer;

» The perception about different risks on the cruising route - internal (related to the

cruising company, and the ship) and external (related to the environment along the

route, weather conditions at sea, and all tour planned destinations);

* Perception about the lack of confidence in cruising route offer - confidence in the

cruise company, lack of confidence in the quality of content implementation that the

route provides (inconclusiveness regarding the amount of questionable quality and
content of cruising route).

This variable has a significant relationship with previous negative experiences of the
individual. The definition and evaluation of the cruising route value perception suggests a
relationship between benefits and costs. In accordance with the findings of the study and
proposed model, it is important to emphasize, that the price is not the only sacrifice that
cruising customer pays for. In addition to monetary and non-monetary costs, the reputation of
the cruise company and the expected quality of the cruising route are also important variables
that affect the perceived value of specific offer. One of these special variables is also an
emotional attitude of guests towards the offered cruising route (encouraging feelings, which
are often connected with the destinations that are included in the offer and already
experienced pleasure). Emotional reactions, costs, reputation and perceived quality of
services are one of the most significant variables that affect the perceived value of the
specific cruise route.

Conclusion

Influence of the cruising routes characteristics certainly affects its differentiation and
competitiveness in their selection. These features are closely related to the perception of what
is offered. Cruising route is no longer perceived only through the quality of the ship observed
as an accommodation unit which includes related services, but primarily through the total
experience of all cruising route components. In the totality of the content that the cruising
route comprises, attractiveness and a number of destinations that the route includes have a
particularly significant role in the selective decision making process.

Potential cruising customer is cognitively balancing between personal perceptions of
the quality and the perceptions of costs in order to estimate the value of the tourism product.
In other words, a potential customer’s decision depends on the marketing communication that
can significantly contribute to increasing the perceived quality of cruising route (by
increasing the perceived benefits, or reducing the perceived costs). Different combinations
can be used to increase the perceived value, but the most desirable is the one that involves
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increasing the perceived benefits at the lowest level of perceived cost. Increasing the quality
is the surest way to create superior value of cruising routes. The increase in quality should be
implemented in the content of cruising routes. But also, it is necessary to be careful in order
to avoid the complex and too rich content that could be rejected from certain segments of the
route for which the unfolding dynamics of these contents can leave a negative impression.
Benefits and costs are two mutually dependent elements in cruising tourism, because the
perceived increase in benefits means reducing the perceived cost for the customer, but only to
a certain extent, observing in the terms of specific cruising route content. Taking into account
the aforementioned, it is recommended to make an evaluation of cruising route differentiation
according to the proposed model. It can be stated that human mind perceives what it wants to
look for, and decisions are usually made on perceptions rather than facts. Therefore, the
evaluation of the target clientele perceptions is of crucial importance to the efficiency of
operations.

The perception of the target customer is the process of interpreting stimuli and giving
meaning to these stimuli. Each stimulus is received by some of the sensors. The level of
influence on the customer’s perception depends on the characteristics of a targeted customer,
environment influences, and his mental condition. All these factors, and diversity of
expectations, can explain variations in perceptions among the target customers. In the case of
the cruising tourism, target clients need to compare the offered alternative options. Conducted
study proposed in the context of cruising routes indicates that one of the most significant
variables that influence the differentiation and competitiveness of cruising route are the
number and specificity of destinations involved in the route. Finally, if is not understood how
the target clientele perceive offered goods despite the accepted standards of business, the
final potential of success will be questionable.
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Abstract

The environmental politics has assumed in the last times a wide and transversal
dimension, focused on the problems and the relationships of a complicated system such as the
environment, in whose inner different elements interact and put problems of bilance and
disbalance. With the new Strategy, the European Community means to pursue the integration
of objectives of environmental sustainability (Goteborg Agenda) with those of the
economical and social development (Lisbon Agenda), the environmental politics integrate
therefore substantially to the problematics of social- economical development.
The adoption of eco-management systems, from a relevant number of firms also in the
touristic sector and their certification according to international and european standards
represents an important element of innovation, following this strategy aimed to conjugate the
development with the environment protection. The systems of environmental management
have by now become a distinctive element of the companies which want to cover a relevant
role in the competitive national and international scenery, even because their nature itself
makes them verifiable from independent third subjects, and suitable to stimulate the
continuous development of the environmental and productive performances.
Object of the present work is the analysis of the management of a project for the
improvement of services quality in the tourism sector, which allows to obtain the certification
Emas/Ecolabel in a touristic structure in the south of Italy.

Keywords: Quality, tourism, services, project management

Introduction

The environment politics has assumed in the last times a wide and transversal
dimension, focused on problems and relations of a complex system such as the environment,
in the whose inner different elements act and put equity and disequity problems. With the
new strategy, the European Community means to pursue the integration of environmental
sustainability goals (Goteborg Agenda) with those of the economic and social development
(Lisbon Agenda), the environmental politics integrate therefore substantially to the problems
of social-economic development. The adoption of systems of eco-management from a
relevant number of companies even in the touristic sector and their certification in conformity
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with international and european standards represent an important innovation element,
following to this strategy inclined to conjugate the development with the protection of the
environment. The systems of environmental management have by now become a distintive
element of the companies which aim to cover a relevant role in the competitive national and
international scenery, even because their nature itself makes them verifiable from third
independent subjects and suitable to stimulate the continuous improvement of environmental
and productive performances. Object of the present work is the analysis of the project
management for the improvement of the quality of services in the tourism sector which
allows to obtain the Emas/Ecolabel certification in a touristic structure in South Italy.

Scenary

The expressly declared goal of the programme of economical reforms, which was
approved in Lisbon by the Chiefs of State and of Government of the European Community in
2000 was that of making the Community the most competitive and dynamic economy of
knowledge within 2010. The document on the basis of the Lisbon Strategy sweeps through all
the fields of economical politics such as innovation and company activity, welfare reform and
social inclusion, human capital and work requalification, equal opportunities for the female
work, liberalization of the markets of work and products and at last the sustainable
development. Besides to conclude the course which had seen in 2005 the reexamination of
the European Strategy for the sustainable development of 2001, and on the basis of the
consultations occurred with the other communitarian organs and other stakeholders, the
European Council had adopted, on June 16th 2006, a new European strategy for the
sustainable development (Goteborg Agenda), for a widened European Community. The
strategy underlines and strengthens the commitment and the necessity of cooperation which
the EC will have to face, in consideration of the impact of the new countries on the global
sustainable development. The adoption of such a strategy represents an act of great relevance,
because the European Community puts itself the ambitious purpose of integrating the goals of
environmental sustainability with those of economical and social development which on the
other hand characterize the other communitarian priority strategy for the next years, the
Lisbon Agenda (defined as “motor of a more dynamic economy”). The new Goteborg
strategy lists seven challenger and related targets and actions: climatic change and energy,
sustainable transports, production and sustainable consumptions, preservation and
management of natural resources, public health; social inclusion, demography and
immigration, global poverty and challenges of the global sustainable development,
production and sustainable consumptions. A fundamental role in support of the diffusion and
the achievement of the strategy goals is assigned to the formation, to the greatest investment
in research and development, to the Local Agenda 21, to information and communication
with citizens.

Ecolabel

In the area of the necessary requalification of touristic-receptive sector, the
environmental quality and the communication of one’s commitment for the resources
safeguard have to be included as new elements of competitivity among the organizations. The
diffusion of numerous initiatives of ecological brands, turned to indicate on the market the
receptive and more respectful of the environment structures, is a clear testimony of it, by
giving to the operators the opportunity of conjugating the environmental commitment with
the marketing goals and of image enhancement of its own service. On April 14™ 2003, with
the Decision 2003/287/CE the European Commission has officially extended the applicability
of the brand Ecolabel to the services of touristic receptivity. On the basis of the initiative
there is the aim of encouraging the structures as well as the same tourists to the respect of the
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environment and to the saving of natural resources. The art.2 of Decision 2003/287/CE
defines the service of touristic receptivity as “the fee-paying allocation of the overnight stay
service in receptive structures gifted of adequately equipped rooms with at least one bed,
offered as principal activity to tourists, travellers and guests. The overnight starvice can
include the allocation of services of restaurant, fitness activity and/or green spaces”. In the
service of touristic receptivity different typologies of receptive structures are included, among
which hotels, mountain refuges etc, with the exclusion of the camping grounds which form
part of the category “services for camping grounds”. The Ecolabel is the European brand of
ecological quality, one of the concrete actions of declining the Lisbon Strategy to develop
products and services with reduced environmental impact in its entire lifetime. It is a
voluntary, selective device, spreading on a European scale, whose brand can be requested by
the firms producing goods and services suppliers, by the wholesale and retail sellers of
products and services which use its own brand and by the importers. In December 2010, 24
product categories and 2 services categories prove to be labelling with the exclusion of
foodstuffs, beverages, pharmaceutical goods, dangerous products and preparations, products
prepared with processes which can hurt to man or to environment.

Criteria

The Decision of July 9th 2009 (2009/573/CE) establishes the criteria for the
assignment of the brand of ecological quality to the service of touristic receptivity. The
criteria come into force since May 1° 2003.

The criteria are divided in two sections:

o compulsory (for a total of 29)
o optional (for a total of 61)

All the 29 compulsory criteria have to be respected “if applicable”. This means “if not
requested by the law”, for some criteria, or in consideration of the specific situation of the
receptive structure.

The 61 optional criteria give the petitioner a range of criteria in which to choose those
for the achievement of the requested minimum score for obtaining European Ecolabel. The
minimum requested score to get the Ecolabel is 16,5 points for those structures which don’t
offer additional services in regard to the overnight stay service. The requested score rises in
one point for each additional offered service which is under the direct control or ownership of
the manager or of the owner of the touristic receptivity service.

The criteria aim to limit the principal environmental impacts connected with the three
steps of service lifetime: purchase, service allocation, rubbish production. Particularly, their
goal is of limiting the energetic consumption, limiting the hydric consumption, limiting the
waste production, supporting the use of renewable sources and substances which result less
dangerous for the environment, promoting the communication and the environmental
education. For each criterion specific verification and evaluation requirements are provided.
The documentation certifies the conformity to the criteria and, depending on the cases, it can
concern directly the applicant or his own suppliers. It deals with: declarations, analysis, proof
relationships etc, if necessary the applicant can even present a documentation which is
different to that shown for each criterion, as long as it is considered equivalent by the
Competing Organ which examines the application.

Project Case

The project case, subject of the present work, regards the management of a project for
the verification of the correspondence of the requirements of products/services of a receptive
structure, in South Italy sitatued, to the Ecolabel criteria, with the goal of the brand
achievement. The activities to get to the draft of the documentation attesting the conformity
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of the Relais farm to the Ecolabel criteria converge all of them to the reading and full
knowledge of what was written in the Commission Decision. In it, in fact, are explicated the
criteria to respect and the ways with which the criteria divide themselves in compulsory and
optional. For each criterion, it is necessary to verify if it is applicable or if it results to be
satisfied or not. The verification will consist in empirical proofs, handbooks consultations,
attestations enclosures, etc. The dividing of the project in smaller parts according to a tree
structure and the methodology typical of the Project Management, according to the PMBOK
will allow us to follow step by step the procedure of the certification process.

Certificazione Ecolabel

Decisione della Commissione

Criteri obbligatori Criteri facoltativi

Procedure di verifica

Compilazione Checklist

Compilazione documentazione di riferimento

Fig. 1 Work Breakdown Structure of the Project

After verifying which criteria are applicable and satisfying, from the structure one
will go on to the checklist compilation. The ticking off of checklist elements is the simplest
and sudest method to finish the verify activity which includes many steps and which requires
particolar attention. The checklist is a document for the “procedural verify” of the process
itself. It has been organized, considering the single criteria and the actions to undertake to
adapt to it. For each of these actions, therefore, are proposed specific verify questions of the
products and/or services characteristics which, directly interacting with the environment, can
consequently determine the efficacy of the criterion. The possible answers for the compulsory
criteria are:

satisfying criterion (C.S)

not satisfying criterion (C.n.S)
criterion to value (C.d.V.)
not applicable criterion (C.n.A)

Tab.1 compulsory criteria

In case the considered requirements are not positively checked, a possible solution is
proposed, in support of the planning of modifications which are necessary (in the column:
what to do to conform to the criterion), for the optional criteria the possible answers will
consist of assigning a score to the criterion or of defining it as valuable criterion. Following
up, we are reporting the ecological criteria and the requested ways for the verify contained in
the Decision n. 287 of April 14th 2003, to which it is necessary anyway to refer for the
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Ecolabel application. We will also define if the criterion is satisfied, not satisfied of not

applicable.

Criterion n. It deals with a faithful reproduction of the Decision text,

Ecological  Criterion  to | with some exemplification aimed to a better clarity and

respect immediacy of the criterion

Criterion verify Documentation to present to show the observance of the
Ecological Criterion.

Notes & comments Notes and comments which ease the understanding or
suggest ways of adaptation to the criterion.

Tab.2 ecological criteria

Note: in the criteria description the term tree or receptive structure is used with no
difference. We remember that the Ecolable is applicable to the receptive service.

Compulsory What to do to conform to

criterion CS | Cns CdV | CnA | Observations the criterion

Nr

1. Electric At the moment under | The receptive structure has
power from contract with | to purchase at least 50% of

renewable Sorgenia. electric power from

sources renewable sources. At the

moment the criterion results
to be unsatisfied as the
X supply contract does not
include any certificate about
the renewable origin of the
supplied power .

2. Carbon and To enclose:

heavy X Declaration of the owner of

combustible oils not applicability of the

criterion.

3. Yield and Existence of 4 three

generation of stars steams. From the verification of

warmth The unities of | steams performance and
existing cogeneration | from control and
must respond to the | maintenance relations,
performance released by the technician,
definition of directive | one can deduce a minimum
2004/8/CE. The | yield higher than 88%.
steams which are not | To enclose:

X included in  the | - Installation booklets;

directive 92/42/CEE | - Steams’ proof relations -
must conform to the | Declaration of the steams
manufacturer’s maintenance responsible.
instructions and to
the national and local
legislation as regards
energetic yield and
they are acceptable
only if they present a
minimum
performance of 88%
(with the exclusion of
biomass steams)
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4. Conditioning

Not disposed to the

system purchase of new | To enclose:
conditioning systems | Owner’s declaration of not
applicability of the criterion
5. Energetic
efficiency of the To enclose:
buildings Owner’s declaration of not
applicability of the criterion
6. Windows’ All the rooms’ and | To enclose:
isolation common areas’ | -Owner’s  declaration of
windows supplied | conformity to such criterion;

with heating system
and/or mento devono
presentare un livello
sufficientemente

elevato di isolamento
termico, in funzione
delle normative e
delle condizioni
climatiche locali, e un
livello adeguato di
isolamento acustico.

-bioclimatic that is
thedocument documento di
descrizione climatica del
posto in cui é situata la
masseria.

7. Spegnimento
dell’impianto  di
riscaldamento o
di

condizionamento

L’ impianto di
riscaldamento elo
riscaldamento non si
spegne
automaticamente
quando le finestre
sono aperte; nella
stanza saranno
presenti informazioni
facilmente accessibili
che ricordino agli
ospiti di chiudere la o
le finestre se
I’impianto di
riscaldamento o di
condizionamento € in
funzione.

Allegare:

-Dichiarazione del
proprietario di conformita al
criterio

-Piano di comunicazione
ambientale all’ospite in cui
si invita I’ospite a chiudere
la o le finestre se I’impianto
di riscaldamento o di
condizionamento & in
funzione.

8. Spegnimento | X

Nelle stanze non c’e

delle luci un dispositivo di | Allegare:
speghimento -Dichiarazione del
automatico delle luci; | proprietario di conformita al
saranno presenti | criterio
informazioni -Piano di comunicazione
facilmente accessibili | ambientale all’ospite in cui
che invitino gli ospiti | si invita I’ospite a spegnere
a spegnere le luci | le luci quando esce dalla
quando escono dalla | stanza.
stanza.
9. Efficienza X -Almeno 1’80% di Dalla verifica del catasto
energetica  delle tutte le lampadine lampade interne il
lampadine installate nella criterio risulta essere non

struttura ricettiva
deve presentare
un’efficienza
energetica di
classe A, ai sensi

soddisfatto.

Allegare:
-File catasto lampade .
-Dichiarazione di non
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della direttiva
98/11/CE della
Commissione.
Tale criterio non €
applicabile se le
caratteristiche
fisiche delle
lampade non
consentono la
sostituzione con
lampadine a basso
consumo
energetico.

100% delle
lampadine che si
trovano in punti
nei quali e
probabile che
rimangano accese
per oltre 5 ore al
giorno deve
presentare
un’efficienza
energetica di
classe A ai sensi
della direttiva
98/11/CE. Tale
criterio non é
applicabile se le
caratteristiche
fisiche delle
lampade non
consentono la
sostituzione con
lampadine a basso
consumo
energetico.

applicabilita per i punti
luce le cui caratteristiche
fisiche non consentono
la sostituzione con
lampadine a basso
consumo energetico.

10. Riscaldament
0 per esterni

La struttura non €
dotata di aree esterne
adibite a zona
fumatori o area di
ristorazione.

Allegare:
- Dichiarazione del
proprietario. di non

applicabilita del criterio

11. Flusso di
acqua da rubinetti
e docce

Il flusso di acqua di
docce e rubinetti e
superiore agli 8 litri

Dalla verifica del flusso di
acqua dai rubinetti e
dalle docce il criterio

al minuto risulta essere non
soddisfatto.
Allegare:
-File rilevazione flusso
rubinetti .
12. Cestini  per Sono presenti cestini | Allegare:
rifiuti nelle per i rifiuti in tutte | -Dichiarazione del
toilette le toilette della proprietario di conformita al

struttura ricettiva.
Nel piano di
comunicazione
ambientale
all’ospite € stato
inserito I’invito ad
utilizzare i cestini

criterio
-Piano di comunicazione
-Foto con tipologia di rifiuti
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al posto dello
scarico della
toilette.

13. Risciacquo Assenza di orinatoi | Allegare:

degli orinatoi nella struttura. - Dichiarazione del
proprietario di non
applicabilita del criterio

14. Cambio di La struttura effettua il

asciugamani e cambio asciugamani | Allegare:

lenzuola e lenzuola due volte a | -Dichiarazione del

settimana.

Poiché nella Regione
Puglia per gli hotel a
4 stelle non c’é

I’obbligo al cambio
giornaliero di
lenzuola ed
asciugamani,

predisporremo un
modulo di
accettazione del

cambio lenzuola e
asciugamani secondo
le modalita descritte
nella politica
ambientale da far
firmare all’ospite nel
momento del check-
in.

Nel piano di
comunicazione

ambientale si invitano
I’ospite a richiedere il
cambio asciugamani
e lenzuola secondo le

modalita descritte
nella politica
ambientale.

proprietario di conformita al
criterio

- Informativa all’ospite sulla
politica  ambientale della
struttura ricettiva.

- Modulo di
accettazione/autorizzazione
da parte dell’ospite.

15. Corretto
smaltimento delle
acque di scarico X

E’ stata predisposta
una lettera al Comune
di  Cisternino  per
richiedere il piano di

Allegare:
-Dichiarazione del
proprietario di conformita al

trattamento delle | criterio
acque reflue urbane e | - Informativa  all’ospite
si occupera | sull’'uso  corretto  degli
dell’identificazione di | scarichi..
tutte le sostanze che
non devono essere
smaltite con le acque
di scarico ai sensi
della direttiva
2006/118/CE.
16. Disinfettanti | X E’ stato stilato un
catasto di tutti i | Allegare:
detersivi, i | -Dichiarazione del
disinfettanti e le | proprietario di conformita al
sostanze  pericolose | criterio

utilizzati presso la
struttura ricettiva ed ¢

- Registro carico-scarico
disinfettanti
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stato predisposto un
registro di carico e
scarico di  questi
prodotti.

- Schede tecniche
disinfettanti.

17. Raccolta
differenziata dei
rifiuti da parte

La struttura  non
dispone di contenitori
per la raccolta

Allegare:
-Dichiarazione del

degli ospiti differenziata da parte proprietario...
degli ospiti. | -Piano di gestione rifiuti
Verificare la tipologia rivolto agli ospiti
di  differenziazione
dei rifiuti da parte del
comune.

18. Raccolta

differenziata dei Attualmente non | Allegare:

rifiuti viene effettuata | -Dichiarazione del
alcuna raccolta | proprietario....
differenziata dei | -Richiesta piano gestione
rifiuti rifiuti;

-Piano comunale della
gestione rifiuti.

19. Prodotti usa
e getta

La struttura offre ai
clienti il kit di
cortesia
monodose.

Allegare:

- Dichiarazione del
proprietario in cui si riporta
I’esatta  sostituzione dei
prodotti usa e getta.

- Documentazione
fotografica  dei punti di
ubicazione dei prodotti in
confezioni
ricaricabili.(report
fotografico)

20. Prodotti
monodose per la
prima colazione

Sono presenti alcuni
prodotti  monodose
per la colazione (fette
biscottate).

Allegare:

- Dichiarazione del
proprietario di conformita a
tale criterio nella quale si

riporti la dettagliata
spiegazione di come la
struttura  soddisfi tale
criterio.

- .Report fotografico

21. Divieto di
fumare nelle aree
comuni

Nelle zone comuni
chiuse & segnalato il
divieto a non fumare.
Devono essere
presenti cartelli
informativi sul
divieto di fumo anche
nelle camere.

Allegare:

-Dichiarazione del
proprietario di conformita al
criterio

-.Report fotografico

22. Trasporti
pubblici

Non esiste un sistema
di trasporto pubblico

Allegare:
-Dichiarazione del

e e riparazioni
delle caldaie e

personale tecnico

adeguato. proprietario di  conformita
al criterio
-.Report fotografico bacheca
- File
23. Manutenzion Verificato con

Allegare:
-Dichiarazione da parte di
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degli impianti di
condizionamento

un tecnico professionista
sulla frequenza e tipologia
delle verifiche da effettuare

ambientale e del
programma di
azione

sugli impianti.
- Copia libretto caldaie
24. Definizione | X E’ stato elaborato un | Allegare:
della politica documento di politica | -Dichiarazione del

ambientale e di un
programma d’azione.

proprietario di conformita al
criterio .

-File Politica ambientale
-File Programma azione

25. Formazione X
del personale

E stato effettuato un
corso di formazione
Su energia, acqua,
sostanze  chimiche,
gestione dei rifiuti e
gestione generale.

Allegare:
-Dichiarazione del
richiedente di conformita al
criterio .

- Moduli sottoscritti dai
dipendenti

- Documentazione
dettagliata inerente il corso
di formazione effettuato, il
contenuto, il calendario e i
partecipanti al corso.

26. Informazione | X

E stato stilato un

agli ospiti prospetto informativo | Allegare:
del proprio impegno | -Dichiarazione del
nei confronti | proprietario di
dell’ecolabel e le | conformita al criterio .
relative azioni | - Questionario Ambientale
intraprese. - Dichiarazione trattamento
dati;
-Informativa agli  ospiti
sulla politica ambientale e
sull’Ecolabel invitandoli a
sostenere tali obiettivi.
27. Dati sul X Raccogliere le fatture
consumo di relative all’ultimo | Allegare:
energia e acqua anno di esercizio | -Dichiarazione del

relative all’acqua.

proprietario di conformita al
criterio

-File  consumi  energia
elettrica
28. Altri dati da | X Verificare la
rilevare documentazione Allegare:
relativa al registro di | -Dichiarazione del

carico e scarico dei
rifiuti. Per i detersivi

e i disinfettanti
rilevare il
guantitativo in

grammi acquistato.

proprietario di conformita al
criterio

-File consumi detersivi e
disinfettanti

29. Informazioni | X
da riportare sul
marchio di
qualita ecologica

Occorre riportare sui
supporti quali
biglietti da visita,
pieghevoli, brochure
e sito web, le

seguenti

informazioni:

-La struttura ricettiva
s’impegna
attivamente a

Allegare:
- Brochure
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utilizzare fonti  di
energia rinnovabili, a
risparmiare acqua ed
energia, a ridurre i
rifiuti e a migliorare
I’ambiente locale.

switching  off  of

Optional criterion Nr° | Points | Observations What to do to conform to the criterion
30. Electric power

generation from

renewable sources

31. Energy from

renewabale power

sources

32. Steams’ energetic

performance

33. Steams’ Nox

emissions

34. Teleheating

35. Thermic and

electric power

cogeneration

36. Heating pump

37. Heating recycling

38. Thermoregulation | 1,5

39. Audit of energetic

performance of the

buildings

40. Conditioning

installation

41. Authomatic

switching  off  of

heating installation

41. Bioclimatic 3 Built accordino to rules of
architecture bioclimatic architecture
42. Fridges, ovens, | 1 The pcs are energy star
dish washers, washing

machines, clothers

dryer  and office

equipment with low

enrgetic consumption

43. Towels and hair

dryers players with

proximity sensor

44. Fridges’ 1 Fridges are far away from
positioning heating sources

45, Authomatic

switching off of the

rooms’ lights

46. Sauna timer | 1 Sauna is equipped with
control timer

47. Pools’ heating

with renewable power

sources

48. Authomatic 1,5 External lights timer
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external lights

49. Use of rain water
and recycled water

Rain water is gathered in
basins and used for the
irrigation

50. Authomatic
irrigation systems for
external areas

15

Timer for irrigation

51. Water flow from
taps and showers

15

52. WC’s dumping

15

The WC consumes less
than 6 I/minute

53. Consumption  of
dish washers’ water

54. Consumption  of
washing machines’
water

55. Temperature and
taps” water flow

56. Timer for showers

57. Pool’s coverage

58. Antifreeze

59. Indication of water
hardness

Urinators with hydric
saving

Autochthonous species
used for new external
plantations

60. Detergents

Paints for the inside
and the outside

61. Support to
alternatives to artificial
firelighters for
barbecue

Dosage for pools’
disinfectant or natural /
ecological pools

62. Mechanical
cleaning

The structure uses
microfibre  clothes  for
cleaning

63. Biological gardens
and orchards

64. Insecticides and
repellents

65. Composing

The structure makes the
composing from green
“sfalci”

66. Containers for
disposable beverages

Beverages in disposable
containers are not sold

67. Fat and oil
removal

68. Movable clothes
and other used
products
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or ISO 14001
certification of the
suppliers

69. Roofs
70. Environmental 3 The receptive structure
communication and does not guarantee the
education environmental
communication and
education of the guests
through notices about the
local biodiversity, the
landscape,etc.
71. No smoking in the | 1,5 To adeguate the no
common areas and in smoking warnings, already
rooms present, to make them
more visible and
distinctive
72. Bycicles 1,5 The structure declares to
have bycicles at the guests’
disposal
73. Transfer service
74. Reusable or |1 The water bottles have to
returnable bottles be returned.
75. Recycling 1 The structure uses
products’ use rechargeable ink toners
76. Paper products 1 The structure uses printing
paper with Ecolabel brand
77. Lasting goods
78. Local foodstuffs 3 The structure declare to use | To indicate the products with local origin
local foodstuffs. To verify | which are offered during lunch and/or
which of them. breakfast in the receptive structure; to
prove that they are of local origin and are
not out of season;
79. Biological
foodstuffs
80. Air qualita in the
inside
81. EMAS registration
of ISO 14001
certification of the
receptive structure
82. EMAS registration | 1 The detergents firm is

certificated 1SO 14001

83. Conformity of
subsuppliers to the
compulsory criteria

84. Meters for power
and water consumption

85. Other
environmental actions

Conclusions

Tab. 7.2: Checklist compulsory criteria

In the area of the necessary requalification of the touristic-receptive sector, the
environmental quality and the communication of one’s own commitment for the resources
safeguard have to be considered as new elements of touristic competitivity.
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The spread of numerous initiatives of ecological brands, turned to indicate on the
market the receptive structures which are more respectful of the environment is a clear
testimony of it, by giving the opportunity to the operators to coniugate the environmental
commitment with the marketing goals and of enhancement of the value of one’s own service
image. This work has showed up the picture of the acquisition of this awareness from a
touristic receptive structure in South Italy, region of ex target one where a convergence
strategy is in progress towards the most developed regions of the European Unity. The work
of Project Work has showed the structure conformity to the compulsory criteria and to the
optional ones, chosen through self-declarations of the applicant subject, declarations and
certifications released by the suppliers or by third parts and other supporting documentation.
At the moment of the writing of this work, the receptive structure has not yet finished the
certification and therefore has not yet obtained the Ecolabel brand. To obtain the brand, it
will be necessary to proceed to inspections from the Competing Organ. The applicant will
therefore fill in the provided compilation form, will enclose the issue and will send the whole
to the Competing Organ — the Ecoaudit Ecolabel Committee. APAT examines the
documentation, requiring possible integrations and will carry out, if considered opportune,
one or more inspections by the applicant structure. If the request has positive result, the
Committee will assign to the applicant, with validity on the whole European territory, the
Ecolable brand. The name of the structure will be then included in the communitarian on-line
catalogue of Ecolabel products/services. The structure has the intention of following this
procedure and of obtaining the brand.

References:

AA. VV., Sviluppo Sostenibile, Tutela dell’Ambiente e della Salute Umana, Morlacchi
Editore.

Agenzia Regionale per la Prevenzione e Protezione Ambientale del Veneto, Ecolabel
Europeo per il servizio di ricettivita turistica.

Archibald R.U., Project Management - La gestione di Progetti e programmi complessi, 32
ediz., Franco Angeli, 2004.

Bianco L., Caramia M., Metodi quantitativi per il project management, 12 ediz., Alpha Test,
2006.

Bove A.E., Project management: la metodologia dei 12 step, 12 ediz., Hoepli Editore, 2008.
Decisione della Commissione Europea del 9 Luglio 2009 (2009/573/CE) : Criteri per
I’assegnazione del marchio ecologico europeo al servizio di ricettivita turistica.

Guida blu 2005, Touring Editore, 2005.

Haynes M.E., Project management: dall'idea all'attuazione. Una guida pratica per il successo,
72 ediz., Franco Angeli, 2004.

ISIPM - A cura di E.Mastrofini e E.Rambaldi, Guida alla Certificazione Base di Project
Management, 12 ediz., Franco Angeli, 2008.

Kerzner H., Project management. Pianificazione, scheduling e controllo dei progetti, 12 ediz.
(82 ediz. inglese), Hoepli, 2005.

Nokes S., Kelly S., Il project management: tecniche e processi, 22 ediz., Pearson Education
Italia, 2008.

Project Management Institute, Guida Al Project Management Body of Knowledge, 32 ediz.,
Project Management Institute, 2003.

89



International Scientific Forum, ISF 2013 12-14 December 2013, Tirana, Albania Proceedings, vol.2
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Abstract

Kurdistan Region has almost integrated tourism elements. It is one of the few areas
that have diverse aspects of tourism, cultural combination and natural resources. Akre city is
a mountainous city in North Irag/ Kurdistan it is related administratively to Duhok
governorate. Akre is a good example of various types of tourism such as natural, cultural,
historic, treatment and eco-tourism; as well as its distinguished character in design and
buildings. Through the last two decades the city faced neglect in preserving its heritage
specially, and its construction generally. This research is a study of Akre city from touristic
aspect, trying to highlight the most important features in the city heritage in order to activate
the heritage touristic activity as a major contributor to cultural, economic, and social
activities of the city.The research will study the existing situation ,and apply sustainable
approaches by promoting heritage tourism as an attractive economic revitalization strategy,
and one of the important means to develop historical , religious, and cultural tourism.

Research Problem
Lack of a clear planning vision and strategy for activating the heritage Tourism in
Akre city.

Research Questions
What are the main aspects for tourism in Akre?
What are the positives and negatives of promoting Heritage Tourism in Akre?
What are the best steps to activate a heritage tourism plan in the city?

Research Hypothesis
Activating a heritage planning strategy in Akre city will lead tohigh touristic
outcomes in Akre.

Research Methodology
The research will use the following methods in study:
Descriptive Analysis of data related to Heritage of Akre.
Statistical DataCollection & Analysis
SWOT Analysis of Current situation.
In-depth Interview & Questioner of beneficiaries.

Introduction

Heritage is the full range of our inherited traditions, monuments, objects, and culture.
Most important, it is the range of contemporary activities, meanings, and behaviors that we
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draw from them.(2 )Heritage is an essential part of the present we live in—and of the future we
will build. Heritage Tourism contributes to both preserving and activating heritage areas by
emphasizing their importance to both present and future generations as well as visiting
tourists. Today, there is no serious and ambitious country that does not prefer development of
tourism in its development strategies as a planetary phenomenon and development sector,
especially when there are historical and heritage areas within the country such as Akre city.

Akre city, Location and Historical background:

Akre (Kurdish Akré, cs_sb); is a city and district in north Irag. It is located in
DohukGovernorate. Before 1991 Akre was administratively affiliated to the province of
Nineveh, but after the 1991 uprising,Akre became officially within the areas of the Kurdistan
region. The total area of the district is (1134) km2. It was formed in 1877 by the Ottoman
Empire and the city of Akrebecame the center of the district. Akre district is the center of
three sub-districts, (Dinarta, Kirdasin, and Bejail) with estimated population of
150,000people (1).Fig.(1)

Akre is located north of latitude 37.4 and east longitude 44.8, height of 665m above
sea level. Akre is about 110km south west of Erbil, 100km to the east of center Duhok and 90
km north of center Mosul, Ninewa. The Zab River borders the city from north, Amedi Qadha
and Shaglawa Qadhafrom east, Hamdania Qadha in Mosul to the south, the river Khazarand
Shaykhan Qadha to the west. Akre is considered as one of the ancient cities in history, dating
back to the Cretaceous period, the era of the early appearance of villages and towns. It is
believed that Akre emerged about (700 BC) as a settlement, created by (Prince Zeid) who
named it (Akre; 1742) related to the Zoroastrians and the name is derived from the Kurdish
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word «_St which means fire.
Fig (1) Akre location in Iraq and Duhok. Sourse: Akre Master Plan

Tourism and Heritage Potentials:

Kurdistan Region has almost integrated tourism elements. It is one of the few areas
that have diverse aspects of tourism, cultural combination and natural resources. Akre is a
good example for various types of tourism. Akre city mixes in its contents the heritage,
religious sites as well as natural sites which makes the city a good attraction for tourism.
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Religious sites: related to many holy sites visited by people such as;
Sheikh Abdul Aziz al-Kilani, Sheikh Ismail Aluliani, Sheikh Ahmed, Sheikh
Mohammed, Sheikh BadiSurja, Sheikhs Kula Ka, and Sheikh Abdul Qader al-Kilani. Fig.(2)
Natural sites: With beautiful waterfalls such as; Seiba water fall, KaniZark, KaliZanta
resort, AlBajeel resort , and Dinarte. The mountain ranges in the north ( Akre Mountains and
Bashkal Mountains) theses with the valleysconstitute the natural potential”. (3: P25)

£ 5
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"~ Fig. (2) Akre wnscap. ' Source: Researcher
Cultural sites: Akre possess excellent cultural features for developing tourism such as:
“The structurallywell preserved old city center on the southern slope of the castle hill
(kalaAkre) as well as the exciting historical sites and religious locations constitute the
cultural potential of the city. Cultural tourism is a complex of numerous activities that
enables not only the affirmation of cultural-historic motives, but also provides important
resources for renewal of cultural-historic monuments, tangible and intangible heritage and
resources. (2) Akre has a wonderful old city, the topography of the city create very nice
townscape of terraces houses with narrow streets, mosques, bazaar and traditional shops: See
Fig. (3) and Fig. (4).
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Akre Old city Fig.(3) Fig. (4). Source: Researcher

Tourism and sustainability:

There are a many definitions for Sustainable Tourism, including eco-tourism, green
travel, environmentally and culturally responsible tourism, fair trade and ethical travel.

The most widely accepted definition is that of the World Tourism Organization. They
define sustainable tourism as “tourism which leads to management of all resources in such a
way that economic, social and aesthetic needs can be fulfilled while maintaining cultural
integrity, essential ecological processes, biological diversity and life support systems.”

In addition they describe the development of sustainable tourism as a process which
meets the needs of present tourists and host communities whilst protecting and enhancing
needs in the future (World Tourism Organization 1996).

The World Heritage Sustainable Tourism Program:

The World Heritage Sustainable Tourism Program encourages sustainable tourism
actions at World Heritage sites. The Program develops policies and processes for site
management and for the state parties to the Convention to address this increasingly important
management concern. It implements actions to preserve sites for future generations and
contributes to sustainable development and intercultural dialogue. It focuses on seven
activities:

1. Building the capacity of World Heritage site management to deal with tourism.

2. Training local community members in environment and culture preservation and tourism
related activities to receive tourism's benefits.

3. Aiding communities around the sites to market their products and use the World Heritage
sites as a lever for local economic social and cultural development.

4. Raising public awareness of World Heritage Outstanding Universal Values and building
pride and intercultural dialogue with local communities and visitors through conservation
education.

5. Using tourism generated funds to supplement site conservation and protection costs.

6. Spreading the lessons learned to other sites and protected areas.
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7. Building increased awareness of the objectives of the 1972 World Heritage Convention
and other UNESCO conventions to the Tourism Programs activities and policies for local and
national public tourism authorities, tourism industry officials and tourists. (5)

Akre city is a city that consists a variety of touristic aspects such as; cultural, natural
and religious tourism. In order to deal with these aspects, a holistic integrated planning model
could be implemented to manage the different issues in the city in a sustainable planning
strategy.

4. Eco tourism approach and its application:

Ecotourism is a concept that evolved in the past 20 years as the conservation community,
people living in and around protected areas, and the travel industry witnessed a boom in
nature tourism and realized their mutual interests in directing its growth (6:P2). It provides
opportunities for visitors to experience powerful manifestations of nature and culture and to
learn about the importance of biodiversity conservation and local cultures. At the same time,
ecotourism generates income for conservation and economic benefits for communities living
in rural or remote areas(7). The attributes of ecotourism make it a valuable tool for
conservation.

5.The current situation of tourism Akre city:

The research will study Akre city from touristic aspects, starting from the Master plan of the
city, and the Municipality steps in this aspect, in order to evaluate the current plans for the
city setting the main potentials and limitations that affect the futurestrategy for cultural
tourism planning of Akre city.

Akre Master plan 2010-2033/ Ingenierburo-\Vossing:

The Master plan emphasized the need of urban development for Akre city and
particularly to the old town and suburban outskirts. The population in Akre developed very
irregularly. Fig. (5) shows steady growth in 1977-1978, disproportionate growth in1987-1996
with average annual growth of 12%. In 1997-2007 growth slowed t03.6%, and from 2007 on
a renewed increase to 94pprox.16%(MUN 2009).This is due to high birth rates and
immigration from rural to urban areas, as well as from other parts of Irag to Akre, as expected
by the city administration. The population of Akre city is (56000) inhabitants in 2009. (3:
pl19).
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29 Population Development Akre (MUN 2009)

Fig. (5) shows population growth rate. Source: Akre Master Plan (P.29)
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The Master plan emphasizes the tourism importance economically to Akre city ;
however it doesn’t refer to a certain strategy or plan for achieving it.: “Interesting tourism
offers can increase the overall value of the residential, work,and investment location of Akre
and thus its attractiveness. In turn, all sectors of the city can benefit from this.” Investments
to be at:

Increase in number of beds

Increase in the quality of hotels

Preservation and development of historical sites in and around Akre

Creation of opportunities for recreation

Improvement of cleanness of city and countryside. (3: p24)

There are uncertainties in the statistics related to tourism in Akre. The Office of
preservation of historic monuments and tourism of Duhok states that in the 1% half of 2007,
177000 tourists spent the night in Duhok governorate(62%) kurds (16% ) foreigners with
approximately 200 tourists for overnight stays). A very small share for Akre city. While the
tourist office in Akre gives different data, as 2500 tourist per week in 2008 (2000 from
outside Kurdistan, 500 from Kurdistan). This will amount to 130000 tourists for the year,
which means the number of Akre tourists is higher than Duhokcity. (Ibid, P25)

Current situation of tourism infrastructure in Akre:

The only hotel in Akre ( Sipa Hotel) has the lowest comfort standards with 28 rooms
Few parking spaces at the outskirts of old city occupied mostly by residents
No information system related to tourism

Lack of suitable restaurants, a part from those at Sepa waterfall. The restaurants in
new  Akre can’t take this function and are hardly attractive.

Need for repair and renovation for historical buildings.

Low standards of cleanness and hygiene area surrounding touristic sites.

Local Municipality reports and actions:

The municipality succeeded in putting Akre in the Fifth year Touristic plan map of
Kurdistan region as a city with special historical, touristic and religious characteristics. This
includes: (Interview with Qaimmakam Akre,J. Ali Aziz)

An urgent plan for restoring the Chapel and Abdul Aziz Takya in old city

A yearly grant for 250000000 ID for the old city heritage rehabilitation.(as explained
above)

Future natural tourism ( Bakurman, Karesh, Kalezanta).

According to an interview with Akre Municipality officer “ K. K. Abdulrahman”, The
municipality is working on a project of old Akre city renewal after forming a committee of
members of municipality, heritage and agriculture. The plan consists of :

Short term plan: Conservation of old district

Long term plan: Rehabilitation and Revitalization of houses that were affected and
damaged by residents.

Akre municipality is working on a project for the conservation of the architectural
heritage style of old Akre as follows:

Giving building license to citizens who want to build or repair their old building
according to certain conditions..

The person is given a financial support of 150000 ID/ m2 for stone covering of
elevations, depending on the size of elevation.

A committee for supervision consists of( engineer, surveyor,accountant, law
specialist, representative from heritage directorate) according to the order (3476) in
24/11/2010. See fig.(6) below for the suggested sizes, heights for elevation, doors, windows.
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Challenges of Tourism in Akre:

According to the current situation of Akre city, Cultural heritage Tourism in Akre
faces many challenges that must be addressed in order to build effective tourism strategies.
These are:

Non long —term strategy with specific features for the development of tourism,
cultural, natural, religious activities.( 8: p5)

Limited financial resources allocated by the government for the activity

Poor infrastructure (roads, and fast transportation, hotels, and associated
entertainment services) especially in tourist attraction area in addition to the retardation of
banking services according to the international standards.

Absence of expertise to determine the needs and limited vocational centers for
training alternative personnel

Limited private investment companies and corporations in the field of tourism

Poor database available on tourism, heritage, and cultural activities. See Figs. (7), (8)
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Sourse: Researcher

SWOT Analysis of the Tourism situation of Akre city:

The analysis of the situation of Akre city could help in defining the city’s distinctive
strengths in its present status and in predicting basic development weaknesses in its internal
environment. Furthermore, this analysis creates the ability to stress potential development
opportunities for cultural tourism and identify the threats from the external environment of
the organization that are related to issues of its development, long-lasting viability and
effective operation. Table 1 shows the analysis of the city’s internal and external environment
that defines its present status (2010-2013), and the difficulties of its development.

Strengths 2. Weaknesses } Internal environment

Opportunities3. Threats } External Environment
Table 1.
SWOT Analysis of Akre Tourism aspects
Strengths Weaknesses
* Relative proximity to Duhok sUncertain data and statistics number of

* Uniqueness of the city, naturally and culturally  visitors
« Prominence of the social history of Akre and the e« Uncertainties concerning the budgeting and

natural potentials finance

« Willingness and support of local administrative e« Lack of tourism industry idea!

for future: « Lack investment opportunities

-Dynamic website « Low awareness of tourism among citizens

« Development of Master plan for Akre e Lack of significant actions to promote the
eNatural, cultural and religious tourism potentials city

in Akre « Inefficient cooperation between local factors
Limited Real Estate Loans to people for e Lack of autonomous/private resources
rebuilding historical damaged houses » Lack of a common vision from the local

society for the city tourism development

o Lack of a enough infrastructure and
uperstructure facilities for tourism such as;
roads, communications, hotels, motels,
recreation activities

« Lack of good information system for tourists
('signposts, markers)
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Opportunity Threats

« a stable security in Kurdistan region « Long distance from other areas in region

« KRG Policy to Encouraging international and e+ Lack of strategic planning in tourism
local investors and businesses to invest in tourism  development

sector in Kurdistan Region (new KRG < Not being incorporated enough in tourist

Investment Low in Kurdistan) packages of the wider area

» Enrichment of the city with exhibits from e« Low government subsidies

organizations inside and outside the region *Deterioration of heritage areas due to natural
«Strategic Project to improve the regional and negligence factors.

Infrastructure eInvasion of new architectural styles that

doesn’t relate to heritage areas.

See figure (9) for the most distinguished areas in
old city of Akre.as strengths.

(56 . PR R S

46 Grand Mosque il Detail frorn.;hc histaric town

Fig. (9) shows some of the important heritage areas in Akre old city. Source: Akre Master Plan(p29)
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In order to overcome the different challenges affecting an integrated sustainable
ecotourism in Akre city a suggested vision and strategy was formed as follows:

The Vision:

- Developing and reconstructing the cultural and historical heritage as an essential element in
the development of Akre Tourism.

- Continueing assumption of an advanced position within the cultural and historical heritage
of the world

- Increase tourism contribution to GDP.

The Suggested Sustainable Eco tourism planning strategy :

An integrated approach is needed both in tourism planning and sustainable
management. This could be applied by:
- Integrated tourism planning within and outside Akre city.
- Good governance of Tourism
- Development of effective administrative institutions, including the strengthening of
decentralized environmental administration
- Creating an operational model for making the cultural, historic and architectural heritage of
Akre city and its surroundings active and utilized for cultural tourism within the total
economic development of the city.
- Adopting principles and criteria of sustainable integrative protection of Akre through proper
utilization and management,
- Improving the authentic and recognizable identity of Akre, to be of prestigious and
competitive attraction to tourists, by promoting the values and particularities of the old
heritage city.
-Involvement and participation of Stakeholders and especially collaboration between the
private sector,local communities and the site management authority in relation to planning for
sustainable tourism.
- Improving the infrastructure of tourism and culture
- Establishing Information system
-Improving public awareness on the importance of tourism economically.
-Increasing the Media role in promoting Akre city as touristic city.

Recommendations and Actions

Activating an integrated Sustainable Eco Tourism Strategy approach in Akre city in:

Economic dimension: Real estate loans, investments

Social dimension: Public Awarness through Media

Environmental dimecsion: Conservation of natural sites

Establishing scientific and academic relations between Akre administrative and
Acadimia.

Establishing joint cooperation between local organizations (Municipality, Physical

Planning directorate, tourism agencies) and architectural department in Duhok
university to support joint research and projects.

Starting detailed documentation and field surveys and studies of the historical part of
Akre city in joint team works between Duhok/ and Akre administrative organizations.

The City Code in Akre should set out a long term vision for the Old City based on
regeneration to create an internationally recognized heritage with historic urban building and
houses in good condition.

Establishing a digitized Data system including all documents, maps data collection
regarding historical, religious, natural aspects in Akre.
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Communicating the significant culture value of Akre for inhabitants and tourists
through:

Organizing creative events in the historic and culture places to make it visible and
mirroring the culture value

Offering professional tour guides for the inhabitants and tourists

Integrating community Facilities (Cafes, art galleries, etc)

Improving the pedestrian access for connecting the green corridor from historic city
center to the water fall .
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Abstract

Control and monitoring of water quality indicators in RWC "Radoniqi" Gjakova is
carried out in compliance with the requirements specified in the Administrative Instruction
nr.16/2012 for water quality for human consumption.
Regular internal monitoring of water quality for human consumption is carried out to check
that the water is potable and that it meets the requirements of this administrative directive,
and in particular, set parametric values.
Monitoring includes inspection, measurements, samplings or analysis either periodically or
continuously.
Monitoring indicators of drinking water quality in reference points of the distribution network
of RWC "Radoniqgi" Gjakova is carried by two laboratories for monitoring of physical-
chemical and bacteriological parameters.
In the laboratories for analysis of water quality indicators in the reference points of the
distribution network of RWC "Radonigi" Gjakova, is carried out water quality monitoring for
physical-chemical and bacteriological indicators according to a particular timeline in the
following locations: the Reservoir in Treatment Plant Radoniqi, Reservoir Qerim, City
Ambulance, Hospital, the main reservoir in Rahovac, Health Center Rahovac, Petrol station
in Krusha e vogél.
Parameters to be analyzed:
Physical-chemical indicators: determination of free chlorine, water temperature, m - alkaline,
air temperature, pH value, dry residue, turbidity, total hardness, color, taste, electrical
conductivity, iron, manganese, KMnO4 (permanganate) value, NH4 + ammonium, dissolved
oxygen, nitrites, chlorides, etc.
Bacteriological indicators: these are analyzed bacteriological parameters such as: total
number of coliform bacteria in 100 ml of water, fecal origin coliform bacteria per 100 ml,
total number of viable bacteria in 1 ml.
From the results obtained in the laboratory can be concluded that the treated water of RWC
"Radoniqi" is of good quality and that it meets standards according to WHO, EU and
Administrative Instruction nr.16/2012 for drinking water quality for human consumption.

Keywords: Monitoring, parameters, water, network, methods, results
Introduction

Monitoring of water quality indicators in the reference points of distribution network
of RWC "Radoniqi" Gjakova is carried out in compliance with the requirements specified
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with Administrative Instruction no. 16/2012 for drinking water quality for human
consumption.

Regular internal monitoring of water quality for human consumption is carried out to
check that the water is potable and that it meets the requirements of this administrative
directive, and in particular, set parametric values.

Monitoring includes inspection, 