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1. The title is clear and it is adequate to the content of the article. 4 

(a brief explanation for 3-less point rating) 
 
 

2. The abstract clearly presents objects, methods and results. 5 

(a brief explanation for 3-less point rating) 
 
 

3. There are few grammatical errors and spelling mistakes in this 
article.  5 
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Comments and Suggestions to the Author(s): 
The author analyzed the FINCONS GROUP Business Company and it examines in deep the activity of 
the Inside Sales area. 
Work is good, case history is adequate but there aren't best tables or figures. The literature is adequate. 
The idea is that CRM refers to the company as a whole. It is a management process. Through the 
achievement of organizational efficiency, it allows to increase the company’s revenue. 
Through the holistic marketing orientation takes one move to the product to the customer, from selling 
products to satisfy customers. It 'a change already in place for some time that is strengthening. The 
work shows how the holistic marketing is a phase in the architecture firm intended to give a leading 
role to the concept of customer orientation. 
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